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Their Time 1s Kunming Out 





The days of the Axis are coming 
to their bloody and embittered end. 
Already the free peoples have set 
rolling an avalanche of power. . 
already, we can see the promise that 
1943 will belong to the United Nations. 


The service we give at home has 
its effect on every distant front where 
our sons and brothers confront the 
Axis. Insofar as each gives his best, 
this will more surely be one of the 
truly significant years in history. 
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ie one of the largest and oldest manufacturers of 
‘ecole in America, the duty of Ostby and Barton Company is 
two-fold: to supply men and machires to further the war effort 
.. and to maintain with you the relations that have been 
mutually beneficial in the past. Whenever possible, we shall 
continue to help with your retailing problems —and to supply 
attractive, fast-selling, fair profit Ostby and Barton jewelry. 





MANUFACTURING JEWELERS 


118 Richmond Street, Providence, R. |. 
Branches: New York, Chicago, Los Angeles 














Leotheelbateh Strap 


THE QUALITY LINE 





No. 46-K No. 47-K No. 27-KL No. 1-SK No. 48-K 
Walrus or Shark Grain. Pig Grain Suede, em- Ladies’ Tubular Strap Pig Grain Split-Proof Water - Proof, Washable 
Burnished - round edges. bossed emblems of all Convertible ends fit all High quality workman Stays clean and fresh 
Long wearing. Handsome. branchesof Service. Split cases. Dainty, secure ship in a moderate price Husky boarded leather 

Proof Ze 
$3.50 dozen = $6.60 dozen saps $3.00 dozen 


$3.50 dozen 


All Kon-ite Quality straps have molded Kon-ite Buckles and 
Keepers, the only plastic buckles and keepers of proven reliability. 
Kon-ite molded buckles were created four years ago as an im- 
provement over metal buckles, and to overcome objectionable 
characteristics of metal. Kon-ite buckles cannot corrode or 
discolor; they are impervious to perspiration. They are sturdy 
and strong, and may be had in many colors. They have proven 
themselves superior to metal buckles and have been acclaimed 
by the public to the tune of three million sales in four years 
Now, with metal not available, many untried imitations of 
Kon-ite buckles are appearing. To be sure of the genuine, buy 
only Kon-ite Leather Watch Straps. 


$2.75 dozen 


Kon-ite buckles are made in three sizes as illustrated above 
', inch, Ye inch and %s inch, to fit all styles of straps. They 
come in eight sparkling colors to perfectly match the leathers 
All leathers used in Kon-ite straps are genuine bark tanned or 
vegetable tanned. Workmanship is the finest, true to the quality 
traditions of a firm that has been 
manufacturing leather goods for 75 
years. Kon-ite straps are supplied 
mounted on attractive display cards, KO K -| T E 
six to a card, in assorted sizes and 

colors, each strap enclosed in an SPLITPROOF 7°" 
individual cellophane slide 














Your Jobber has the Kon-ite Quality Line 
Manufactured by A. SAUER & Co., Cincinnati, Ohio 
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Due to the fact that our techni- 
cians and machinery are so 
occupied in the production of 
precision equipment for the 
armed forces, the usual K & O 
creations are not readily avail- 
able. We wish to thank the trade 
for their gratifying patience. 


x * * 


Distinctively Marce in design, this 
lovely “Victoring” has a stars-and- 
stripes character that keeps it in 
step with the times . . . Stars in the 
brilliant diamonds and stripes in 
the ruby baguettes . . . An exquisite 
creation deftly executed in the 
K & O tradition of craftsmanship .. . 


KATZ & OGUSH 


INCORPORATED 
CREATORS OF FINE PLATINUM JEWELRY AND WATCHES 


ENJOYING THE CONFIDENCE OF THE INDUSTRY 


33 WEST 60'* ST NEW YORK, N. Y. 
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OME people have called the jewelry business non-essential. 

But these same people are among the crowds now 

storming the jewelry stores for Christmas gifts . . . climax- 
ing a boom year for the American jeweler. 

These same people have fathers and mothers and wives 
and sweethearts and husbands and friends. They have sons 
(and daughters) on home fronts and battle fronts. 

They have birthdays and anniversaries which are marked 
appropriately by gifts from their jewelers. It’s an old, old 





custom and neither peace nor war can change it! 

The promptings of the heart, the deep emotion which 
only a gift of fine jewelry will satisfy, will not be denied. 
The heritage of jewelry giving, the pride of jewelry getting 
is too much a part of all of us. That is your assurance—and 
ours—that, as long as there are gift occasions, jewelry and 
the jewelry industry are essentials which mankind cannot 
and will not do without. 

HAMILTON WATCH COMPANY, LANCASTER, PENNSYLVANIA 
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MEN IN SERVICE 


Massive, 10-kt. Gold Onyx-Insignia Rings 


Authentic Insignia Designs 
of Army, Navy, Coast Guard, Marines, Air Force 


Distinguished AMERICAN BEAUTY Craftsmanship 


Untermeyer, Robbins presents a group of SERVICE MEN'S rings created in response 
to hundreds of requests from jewelers throughout the country. Each a typica 


example of American Beauty style ingenuity and workmanship 


UNTERMEYER, ROBBINS and COMPANY 


136 West 52nd Street, New York, N. Y. 
~* «© {Peeet WR ROGGT A BLEL1T Y 


SINCE 1865 
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The same craccctnpliitins mae 
Star products leaders in 
war as well as in peace 


WE DO OUR PART | 


THESE STAR TRADE MARKS 
ARE ALWAYS DEPENDABLE 


























Ludington, Ma chiga _, 


NEW YORK OFFICE: 
630 FIFTH AVENUE 


SAN FRANCISCO OFFICE: 


MUTUAL BANK BUILDING 
39 
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Can Carry the 
Industry Through 


HE amendment to General Conservation 
Order M-162 prohibits the use of plati- 
num for the manufacture of jewelry and 
further restrictions upon the use of other stra- 
tegic materials may be ordered at any time. 


The results might be worse though — much 
worse — were it not that Baker Jewelry Pal- 
ladium provides a way out that can be taken 
with complete confidence, because it is a natu- 
ral jewelry metal with everything such a metal 
must have. It is no experiment either, but has 
already proved itself. The one noble metal 
left to meet the emergency, it can carry the 
industry through. 


Baker Jewelry Palladium is palladium im- 
proved especially for jewelry, is a sister metal 
of platinum and is distinguished by its untar- 
nishable brilliant whiteness. It contains noth- 
ing but precious metals, is hard but not 
springy, holds diamonds firmly in their set- 
tings and brings out all their fire and life, is 
easy to work and solder and does not injure 
tools or dies. It is not a strategic material. 


We supply Baker Jewelry Palladium in sheet, 
wire, ring blanks, settings and findings. 


BAKER & CO.. INC. 


Smelters, Refiners and Workers of Platinum, Cold and Silver 


113 Astor St.. Newark. N. J. 


head YORK SAN FRANCISCO CHICAGO 
= ‘ 
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What are 1847 Rogers Bros’. 
plans for 1943 r 





A tihough we are 100 per cent committed to war work and 
have no silverplate to offer you, our plans include advertis- 


ing for the coming year. 


This advertising will be national, consumer advertising. 
It will be impressive and helpful. It will shed even more lus- 
ter on the brand name... 1847 Rogers Bros. We are doing 
this so that when the war is won and silverplate can again 
be made, 1847 Rogers Bros. will be an even bigger business 
builder for you than it was in the past. 


Watch this space for a detailed announcement of these 
1943 advertising plans. International Silver Company, Meri- 


den, Connecticut. 


1847 ROGERS BROS. 


“America’s Finest Silverplate - 


* * 
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Right now — @) workmen are concentrating their 
efforts and facilities to help produce the links that 
will chain up our gangster-enemies for all time! . . . 
There's very little time or material left to turn out the 
usual @) products . . . Which explains why these 
goods have been so limited and deliveries delayed 
... At this time we supplement our thanks for your 
patience with our best wishes for a Happy — and 


fully Victorious — New Year. 


BRUNER-RITTER, Inc. 


BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 


Bf FACTORY: BRIDGEPORT, CONN. e N.Y. SALES OFFICES: 630 FIFTH AVENUE 
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BULOVA WATCH COMPANY 


ALF 


This Christmas, the little toy soldiers 
have come to life! But it is not a game 
they play, for the children of yesterday 
are WARRIORS, now. The whole world 
looks on, with a prayer in their heart, 
with courage and hope and a bursting 
pride in America’s sons —- those men 
destined to preserve liberty and free- 
dom for the world! 


This Christmas finds our boys fight- 
ing on many fronts . . . fighting like 
Americans always have and always will 
— savagely, with dangerous, deadly, 
confident courage — fighting to elimi- 
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146 BULOVA EMPLOYEES WILL SPEND THIS CHRISTMAS 
IN THE UNIFORM OF OUR ARMED FORCES! 


-and reverently to all fighting sons of 


‘ fully sacrificing their luxuries, their com- 
forts, their homes — their very lives so 
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EARTH AND GOOD WILL TO oy 
LO vay) 
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nate the harbaric brutality that now 
threatens to despoil the world—fighting 
like free men — with determination — 
not: desperation. That is the American — 
way of strife! 


This Christmas — and every day of 
our lives —let’s pay tribute proudly 


Aanerica . . . those men who are so cheer- 


that the world may enjoy forevermore 


the spirit of Christmas . .. PEACE ON 











Sh. zo 


630 FIFTH AVENUE NEW YORK. N.Y. 
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A MAN’S WORD 


A Monthly Comment by Jacques Kreisler 


Our Company is honored 
in having been asked to help, 


privileged 

in having been able to help. 
And we are rewarded in knowing 
that our contribution is valued. 
But any letter of praise 

for our war production efforts 
is an open letter 

to our jeweler friends, 

to our employees, 

and to our suppliers. 

That's because every jeweler 
who is tolerant of our 
curtailed civilian production 
is an ally 

in our war production. 

Every worker 

who is busy in our plant 

is an ally in keeping 

our production lines moving. 
And every supplier who delivers 
the needed materials to us 

is an ally in helping us 
deliver the goods. 

The Army-Navy "E" is, 

in a sense, a declaration 

of interdependence. 

This willing interdependence -- 
among men, among industries, 
and among nations-- 

fills us with power 

for the fight 

and promise for the future. 


Ire Keister 


JACQUES KREISLER MFG. CORP. 
HOME OFFICE: NORTH BERGEN, N. J. 
New York Showroom: 630 Fifth Avenue 
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f ighting meta 





Yes, metals, like men, have had to give up their peacetime 
pursuits and answer the country’s call to arms. 


Almost overnight, aristocratic silver has been diverted from 
its usual paths of peace and beauty to the sterner channels 


of war. 


Now, wherever our men are fighting for freedom, silver is 
at their side—doing its part in guns, tanks, planes, ships 
and shells—adding that extra bit of strength and stamina 
so vital to victory. 


Many silversmiths and jewelers, too, have turned their facil- 
ities and skills to important war tasks . . . and more will do 
so as their help is required. Our task is-to supply silver . . . 
and this we are doing to the limit of our ability, meeting 
war demands first and other requirements as long as there 
is an ounce of metal available. 


Silver, like other metals and materials, is giving vital aid in 
shortening the road to final victory. Its wartime tasks are 
helping to speed up the return to peacetime duties—then 
there will again be plenty of silver for all. 


HANDY & HARMAN 


82 Fulton Street New York, N. Y. 
Bridgeport, Conn., Chicago, Ill., Providence, R.|., Toronto, Can. 





HANDY & HARMAN 
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OF THE FUTURE 


It is not too early to talk about the bright new 
world that waits just over the horizon .. . Men with 





vision can already see its glow, are already pre- 





paring for it... 























It will be a world that will present new problems of 
course—problems that will call for an entirely new 
corps of defenders . . . Experts with new and in- 
spiring methods will survey, plan, build and pro- 
vide for us during the period of reconstruction. 





There will be, too, a new evaluation of time... 
The tempo will be faster and trigger-like precision 
will activate our lives . . . Promptness will be more 
than a casual responsibility—it will be a national 
duty... 


In this world-scene to come—Defender Watches 
will assume their part with natural ability. Being 
waterproof, shockproof, non-magnetic—they are 
already equipped with the advantages that 
qualify them for the job ahead. 


poke 


WATERPROOF SHOCKPROOF 
AUTOMATIC —— ALL-PROOF 








EDWARD L. STERN & CO. 610 Fifth Avenue, New York 
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Today Victory and war needs supersede every 
civilian activity. 


On our sixteenth anniversary we find ourselves 
doing war work and making ring findings at 
the same time... strange combination and 
a difficult task at best. 








Our organization is straining every effort to 
perform these two gigantic roles. To compli- 
cate matters still more, we are now faced with 
stringent curtailments. 


Therefore, we do not pause for a moment to 
celebrate. Our production facilities are geared 
to go full speed ahead. We are doing every- 
thing humanly possible to serve you fairly and 
squarely without exceptions . . . and we look 
forward to the day, not far off, when we may 
once more resume normal peacetime activities. 








s sea ‘a 
Karlan § Bleicher, inc. &# 


CREATORS and DESIGNERS OF “PERFECT” RING FINDINGS 
ro manuracrurers ano woresasrs 188 WEST FOURTH STREET * NEW YORK CITY 


WE SELL EXCLUSIVELY 


SERIES 145 
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“BUY WAR BONDS FOR GIFTS” 


URGE HARVEL RADIO PROGRAMS 


| 
Over the air, from coast to coast, Harvel radio announcements are 





doing their part to help step up the sale of America’s finest and 
most timely gift— United States War Bonds. Reprinted below are 
just a few of the chain break announcements now being broad- 


cast to many millions. 
—~Yr""|&__ 


America needs money. The Harvel Company urges you to buy War Bonds and 
Stamps. War-time bonds will buy peace-time goods — after victory. 


SA 


This year, give the gift that's timeliest — United States War Bonds and Stamps. 
Buy your Harvel watch after victory. Harvel—one of America’s fine watches. 


SA 


Uncle Sam asks no gift except loyalty. Buy United States War Bonds NOW. 
Buy piece-time goods after victory. Harvel—one of ‘America's fine watches. 


— WARVE! 
One of Americas fone Wielehes 


HARVEL WATCH COMPANY e+ ROCKEFELLER CENTER, NEW YORK 
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DIAMOND RINGS 


O} Vast rpie C Ouality 


As the year draws to a close, the 
record sales of Lovelight Diamond 
Ring Sets and Solitaires continue to 
make significant gains ... We hereby 


express our gratification for the co- A. EDWARD FISHER & CO,, ING. 


ap 
od 
2 


operation and support of our dealers. 
Adding the promise that we will do p arta oe 
our utmost to carry forward the qual- 

ity, styling and value of popular- 

priced Lovelight Diamond Rings in 

the season ahead. 
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Illustrated Above 


316R Ruby butterfly ring, 14kt. gold. One gem pearl 
$200 


and 16 genuine rubies 
516R Ruby butterfly matching earrings, 14kt. gold. 
Two matched gem pearis surrounded by butterfly 
formation of 32 genuine rubies 
4861 Finely matched, graduated necklace — gold 
clasp set with 3 genuine rubies 
1050 Ruby cluster ring, 14kt. gold. Gem pearl sur- 
rounded by 14 genuine rubies 
550E Ruby cluster matching earrings, 14kt. gold. 
Two matched gem pearls surrounded by 28 genuine 
rubies 

ALL PRICES KEYSTONE 


Two Smashing Full Pages 
in Vogue and Harpers Bazaar 
Will influence Millions of 


Your Best Customers.... 


IMPERIAL PEARL 


607 5th Avenue, New York 


Plaza 5-6387 


210 Post St. San Francisco, Cal., Garfield 0130 
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A Powerful Advertising Campaign 


Imperial Pearl Syndicate opens their Christmas 
sales offensive with the two big guns of the 
fashion world, timed for the peak of the best 
pearl year in history. 


Full page ads in the December Ist issues of these 
two national style magazines will make the jewel- 
ers' Christmas sales of Imperial Cultured Pearls 
the highest on record. 


Illustrated above are the ten outstanding |m- 


SYNDICATE 


5 N. Wabash Avenue, Chicago, Ill. 


Dearborn 9627 


Division of American Jeweler's Bureau 


perial Cultured Pearl numbers specially chosen 
by the editors of Vogue and Harper's Bazaar as 
the most appropriate, the most fashionable and 
the most versatile jewelry of today. 


Your customers will ask for these. Be prepared 
to show them. 


Write, wire or phone for these Ten Imperial 


Cultured Pearl Blue Ribbon award winners. 


Illustrated Above 


23E Earrings, two finely matched pearls, flanked on 
the side with 14kt. gold wing effect.............. $25 


36 Matched, graduated necklace—gold filigree clasp. $50 


211 Finely matched, graduated necklace, on clasp 
set with 3 genuine ‘diamonds occ cccccccccccscceses $1 


281 Ring, cream rosea pearl mounted in 14kt. yee 
gold mounting of elegant simplicity. . waa $20 


A-15 Diamond and matched pearl earrings......... $200 
ALL PRICES KEYSTONE 
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— Making the Beat 








OF A DIFFICULT SITUATION 


Our many friends in the trade appreciate the difficulties 
due to wartime restrictions and scarcities which we are 


facing. 


They realize that we are doing our utmost, under the most 
trying circumstances, to meet the demand for our famous 


line of novelty and traveling clocks. 


They do not expect ‘deliveries as usual”. 


They DO expect us to allocate the available supply of our 
products impartially and with “justice to all’. This shall 


be our steadfast policy. 


For their patience and understanding, we are truly grate- 
ful. Confidently, with them, we look forward to the day 
when Victory is won, and we can once more promise ond 


make ‘deliveries as usual”. 


PHINNEY-WALKER CO. 
and 


SEMCA COMPANY 





30 IRVING PLACE 


NEW YORK, N. Y. 


2, [ ocks ¢ DESK ¢ BOUDOIR « TRAVELING ¢ DESK SETS 


Time-Piece Repairs FOR THE TRADE 


Our Repair Department is adequately 


manned by a permanent staff of highly 
skilled craftsmen, each of whom has a 


background of many years experience 


in this most exacting of trades. You can 
send us your repair work with the com- 
plete assurance of reliable workmanship 


prompt deliveries and reasonable prices. 
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STERLING SILVER CREATIONS 
, 

















A smartly styled line of 
Heavy Weight Sterling Silver 
Compacts, Cigarette Cases, 
and Boudoir Sets — combin- 
ing Beauty with the practical. 
Designed and executed by 
ELGIN AMERICAN artists 
and craftsmen. 
(Delivery January, 1943) 

Wishing our Many Friends the 


Season's Greetings and 
Best Wishes. 





ELGiIn AMERICAN 
ELGIN, ILLINOIS 






CHICAGO NEW YORK 
55 E. WASHINGTON 358 FIFTH AVENUE 
«**THE «LEADERS «IN*QUALITY *AND«WORKMANSHIP*SINCE*1888*** 
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Jewelry wholesalers and re- 


tailers throughout the coun- . 


try are singing the praises of 
Marvella Replicas of Oriental 
Pearls... truly a fitting trib- 
ute to their ingenious, long- 
lasting, Oriental beauty. 


For you, in 1943, a most. 


energetic sales promotion 
program has been planned 
—to tell your customers 
about these most wonderful 
pearls .. «Marvella Replicas 
of Oriental Pearls... to con- 
tinue and enhance their role 
as leading profit-makers 
wherever featured. 


Counter cards and news- 
paper mats are available 
Free. Write us direct. 
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WATCHES, DIAMONDS, JEWELRY, HOLLOW AND FLAT WARE, 
STERLING SILVERWARE, ELECTRIC CLOCKS, TOOLS AND MATERIALS 


39/3 WASHINGTON: STREET 
Brrstioay; 


CABLE ADORES 








November 17, 1942 


Weinreich Brothers Company 
383 Fifth Avenue 
New York, New York 





"We have found that Marvella Replicas of 
Oriental Pearls fill the need for a necklace 
to replace the quality cultured pearl necklace 
formerly available in the Marvella Replica 
price range." 


Very truly yours, 


D. C. PERCIVAL & CO., INC. 


SC. Shady 





ECH: EWA 





NATURE-DIPPED MARVELLA SIMULATED PEARLS AND MARVELLA REPLICAS OF ORIENTAL 
PEARLS ARE SOLD TO RETAIL “JEWELERS THROUGH JEWELRY WHOLESALERS ONLY. 


4 


Made in Union City, New Jersey, by Weinreich Bros., Co. 





PERVAL-BOSTON 























Jishes for The New Year 


We regret that the demand for Marvin 
= Watches has far exceeded our available sup- 
x ply. May we extend our appreciation of 


your co-operation in the present emergency. 


4 “BUY WAR SAVINGS BONDS — AND THEN BUY MORE” 
q MARVIN WATCH COMPANY 


92 Years of Fine Watchmaking 








i , E. DEVAY, U. S. Representative 
= 580 FIFTH AVENUE NEW YORK 
ag Chicago: South: Hollywood, Calif.: 
de JOHN J. LoFRUIT JACK H. SPIRO MAX SCHENKEL 


29 East Madison Street 1606 N. Fuller Avenue 


yen 
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PERSONNA 


s 
Agalune This. 
BEAUTIFUL GIFT PACKAGE 
of 50 PERSONNA BLADES 
$5 


Wanted by men in the service; wanted by all 
men who want perfect shaving results. A 
hot’ Xmas number that many leading jewel- 
ers are now featuring. Comes with ready 
mailing container. Your cost $3. Include this 
with your regular PERSONNA order. 


FREE! 


~ PERSONNA 
~ Jewel Display 


Attractive, pre-tested, counter 
display that produces extra sales 
every day. Especially effective on 
jewelry counters or as window 
display. Furnished gratis with in- 
itial purchase of two dozen pack- 
ages of PERSONNA BLADES. 
YOUR COST $7.20 per doz. YOUR 
SELLING PRICE $12.00 per doz. 
(Fair Traded). 
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TO BRING NEW CUSTOMERS IN 
TO BRING OLD CUSTOMERS BACK 


PERSONNA 
Precision Blades 


FINE AS A Se? RARE JEWEL 


A RAZOR BLADE IN A JEWELRY STORE? WHO BUYS PERSONNA BLADES? 

Yes! When it's PERSONNA, the world's finest Men who buy quality items—men who want the 
shaving instrument. Your customers get better best—men in defense industry who have more 
shaves, cleaner shaves and more shaves per money to spend than ever before and less 
blade. Made for men who want quality above things to buy—women who seek a good prac- 
all else and are very willing to pay $1 per pack- tical gift item for men—all buy Personne... . 


age of 10 blades. primarily because Personna provides the very 


best in quality shaving results. 


WHAT PERSONNA CAN DO FOR YOU! 
Live wire jewelers have found PERSONNAS to WILL PERSONNA BLADES BE ADVERTISED? 


be a traffic builder. Consumers respond to your 
PERSONNA advertising because they have al- 


ways been searching for a quality blade. Thus 


Yes! Such magazines as Life, Esquire, Time and 
Fortune will carry Personna advertising regu- 
larly to help create consumer calls. Advertising 


you get a flow of new customers in and old cus- 


tomers coming back to you. Women are buying helps specially prepared for retail jewelers will 


razor blades for sons, relatives and sweethearts be supplied in the form of newspaper mats for 


in the service. In addition, PERSONNA repre- _—-your own local newspaper advertisements. Mats 


sents REPEAT SALES. supplied without charge with all Personna orders. 


BOX OF 10 BLADES........ $100 
Your Fair Trade Selling Price, per doz. boxes . $1290 
Your Cost, per doz. boxes ............ 770 





RICHARD POLUMBAUM COMPANY 


Distributor 
630 FIFTH AVENUE e NEW YORK, N. Y. 
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KEEPING FAITH wth OLD FRIENDS 


The supply of watches, like many other necessities, is 
limited. We are doing our utmost to handle the present 
difficult situation adequately and fairly by allocating 
our supply impartially to our present customers. While 
we would like to meet the needs of new customers, 
it is just impossible to serve additional accounts 
because we will not sacrifice the interests of many 
old friends. 

We believe this is the fairest way to deal with 


atlamelttuqcelansiatrlateyem 


R GSRIL GU. 
 Whlohes 


15 West 37th Sireet, New York 
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ARISTOCRAT OF 
WATCH STRAPS 






LASKO STRAP COMPANY - 26 EXCHANGE PLACE * JERSEY CITY, N. J. BUY BONDS 
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THE ROAD TO “SOME DAY” 


ECENT news from East and 

West tells the story of the first 
strong steps along the road to Some 
Day—that Some Day when we can 
all live again like Americans and do 
business again like Americans. 


The toughest part of the road to Some 
Day is still ahead of us. There will 
be delays and detours and tragic— 
though temporary—set-backs. 


We must all sacrifice and work to the 
full measure of our strength to help 
those who are planning and sweating 
and dying to clear for us, once again, 
the road to a better Some Day. 


And we must all try the impossible 
until we find we actually have done 


North Attleboro, 
Massachusetts 
U. S. A. 
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it—we must keep business in general, 
and our own businesses in particular, 
alive—so that when Some Day comes, 
it will not turn to ashes in our hands. 
That means work such as we have 
never done before, work piled on top 
of an exhausting War effort. But it 
means more than work. It means 
patience, understanding, tolerance, 
good-will and cooperation—to a de- 
gree we perhaps never dreamed we 
all possessed. 


If it isn’t worth while to do our 
double job, then nothing is worth . 
while. 


The enemies of mankind will begin 
to know that from here out “we will 
ride the storm.” 


LeSTAGE MFG. COMPANY 
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Here’s Our Hand On It - 


WE’LL CONTINUE TO DO OUR BEST IN 1943 
WITH WHAT WE GET TO WORK WITH 


You got just as many CROTON watches this year as it was possible 
for us to give you. Considering the limited supply and the over- 
whelming demand, we did the best we could with what we had to 


work with. Which is what we aim to continue to do in 1943. 


CROTON 
eae, 


FOR ALL TIME ss fas SINCE 1878 


CROTON WATCH COMPANY ¢« 48 W. 48th St. « NEW YORK CITY 


FOR DECEMBER, 1942 
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JACOBY-BENDER, INC., 161 SIXTH AVENUE, NEW YORK 
WATCH BANOS Distribution through Jewelry Wholesalers 
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A SEASONAL MESSAGE FROM 


* PLATVLLE 


NO LIMITATIONS have been placed upon the time-honored custom 
of extending to you the Greetings of the Season, nor the 
privilege of expressing appreciation for business friendships. 


WE THANK YOU for your generous patronage, and for your for- | 
bearance when orders were not shipped as promptly as 
we would wish. 


WE ARE PROUD to be called upon to play a part in the War Pro- 
gram. Naturally this has become our major interest, 
and places restrictions upon our manufacturing facilities. 
Within this limitation, however, we shall continue to pro- 
duce the Gold Rings and Lockets you like so well, dis- 
tributing to our Wholesale distributors, so that there will 
be some for all. 


PLAINVILLE §TOCK CO. | 


EST. 1872 
‘ PLAINVILLE -- MASS - | 
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Our holiday greetings to our friends take on this year a new and 
deeper significance. They become, in effect, a mutual pledge of 
unceasing effort toward the single goal of Victory ...a re-affirmal 
of our enduring faith in the free spirit and free life that is America 
...@ solemn expression of our firm determination that our cher- 
ished free American way of living shall not perish from the earth. 


I. D. WATCH CASE CO., INC. 


Factory and Offices: 121 Varick St., New York City 


Manufacturers of FIRST American Thin Waterproof Watch Cases... FIRST American 
Waterproof Watch Cases...FIRST American Square Men's Wateproof 


Ladies’ 
. FIRST Complete Line of American-Made Waterproof Watch Cases. 


Watch Cases.. 


BUY WAR BONDS AND STAMPS 





Through storm or shine, this warm 
greeting, symbolizing Peace on Earth 
glows in our hearts. Today, it has a deep- 
er significance than ever. 


During the past year, we have been 
priveleged to assist in the War effort. We 
are sharing our plant, personnel and our 
sons. Delays in filling your orders were to 
be expected. Your sympathetic understand- 
ing and cooperation have been gratifying. 


qHeE Fl SH ER Ling 


EST. 


J. M. F. CO. 
1879 


MANUFACTURER TO THE WHOLESALER FOR OVER SIXTY YEARS 


J. M. FISHER COMPANY 


ATTLEBORO i lr a MASSACHUSETTS 
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FIGHTING on 
HOME F 


The retail jeweler is faced with the prob- 





lem of keeping his stocks replenished so 
that he can furnish the timepieces, gifts 
and adornments necessary to the effici- 
ency and morale of the civilian popula- 
tion. This task becomes daily more diffi- 
cult. Let us help you with it. 


Due to the government's request to limit 





traveling we can no longer call on all of 
our customers, but we’re here on our own 
home front, ready’ and eager to be of 
service to you. 























LOUIS SICKLES * BELMAR WATCH COMPANY DIVISION 


1015 CHESTNUT STREET. - PHILADELPHIA 
Now Varb Galoe Mffico « D) Woct 48th Street 
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FROM THE MAKERS 
OF GOLD FILLED 
AND ROLLED GOLD PLATE 








..-AND A LITTLE REMINDER 
OF WHAT THE PAST YEAR 
HAS MEANT TO YOU AND 
OURSELVES 


The makers of Gold Filled and Rolled 
Gold Plate greet you this Christmas. . . 
happy in the knowledge that our enemies 
cannot dim the glorious Christmas star. 

Yet even in the midst of the Season’s 
spirit, we all know these are serious times 

. and perhaps this is the time for a 
reminder of what has taken place during 
the past year in regard to our long-stand- 
ing and mutually-happy relationship. 

The past year—from Pearl Harbor on 
—has been one of patriotic sacrifice for 
all of us... and we, the makers of Gold 
Filled and Rolled Gold Plate have done 
our very best for our country and our 
customers. Only too gladly have we con- 
tributed brass, nickel, and other vital met- 
als* for the purpose of hastening the day 
when “Peace on earth, good will towards 
men” will become a reality. 

The past year has also seen many man- 
ufacturers of Gold Filled and Rolled Gold 
Plate convert their peace-time production 
more and more into war-time production. 
And all the makers of Gold Filled and 
Rolled Gold Plate stand ready to aid fur- 
ther, in every possible way, the complete 
United Nations Victory, without which 
“Peace on earth” would be impossible. 

You, the jewelers of America have had 
a great past...and you will enjoy a great 
future. During this struggle you, too, 
have unselfishly and patriotically accepted: 
changes and sacrifices ... and you and 
ourselves will continue to work together 


for the best interests of our country. 
Merv yf Chitstmas Clo you atl! 


*In Gold Filled and Rolled Gold Plate, Silver 
Alloy is now substituting for the vital metals that 
have been called to war ... a substitution that 
actually makes it possible for you to offer your 
customers Gold Filled and Rolled Gold Plate 


Jewelry of even greater intrinsic value. 


Research Diviston GOLD FILLED & 


ROLLED GOLD PLATE MFRS. 
Headquarters, 


Providence, R. J. 
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ON TH E 


As much as Possible. We are doing War work. But 


that Portion of our plant Which js not devoted 


to making Military “quipment js 
ing Simmons Quality Jewelry. It is all-precion. 


Jewelry — Karat Gold on Sterling Silver — 


With each item Marked With a » for 


Casy 
identification, And althoug 


h our line 


has been Modified. it stil] Contains many 


attractiye Pieces that are in keeping With 


the high Standard. of Simmons. 


As long 48 it does not interfere 


With Our War 
Work, o+ as lone 


48 it is in keeping With 


the 5°Vernment regulations. we will 


Continue to Produce this * All-Star” ling 


R. EF, SIM MONS Ce. \TTLEBORO, MASs, 





942 
FOR DECEMBER, 1 













































¢ 





39 














, MaAd& ARLAS 
Yo Pe eon T HY 
te ie Pe loge 
* eRe. a 
; aur a® "gas Tun. § 
% “mS 
porre® Fart 
ad . ons P* 
a Ss nt 
, we x 
TK sorte’ 
‘ 
» Ort Aled 
“ 
Sit cath a 
ae Make 
rt 
on oe 
. +, % 
alae Cacti 
ba 6% petal wet 
o> * Boa 
s* ape 
4 BROS, Las 
Hh, ie mele N 
~ 
¥ & j 
‘ 
$ an ee. 
vost art pei ‘ 
* post 2g 
onthe 
- se ag 
° rs ast ee AISTOMADE 
x Tne 
apt an Ly WaT s 
pat are ee 
hey, 7 VITOR? ane Ke 
es 
rex 
co. ‘ i 
iS, ware £ » 
vets A 
Cate is 
ax hae at 
gee « wen! Pg ped 
pe anne ry rs 
xe 4, puso EM 
vse aX * 
* '. 


a® dil 
as. 
* ” 
¥i.* 
perth, 
- sy ah 
\ RY : — 
} awe!” 
wus Sars 
; see™ etn 
} acts 
{ nn 
f ; n 
: eat 
er 
: pe tt 
i ail 
a 


“A oS al 
cua Mamas oo TUS SeweNy pels Kutna 7 


PE WRLAY feontinned? . \ 
sat 4 ros . BY ; Al 





. 
ex & ies 
ig a 
‘ a ee 
enema Met i @ \ 
: -" é ah 
Fs = END momen 2 \) \ 
a ~ en tas \\N 
¢ ote OO 
: ie Wives an, LAB 
BAL oem ‘ Xone Ubawe ity ae we 
sroriewere. ce rm 
seprosD sd ee 
mt 
wen SEWER Reet 
5 dae CT 
sow Nate he ‘ 
me REAR HE com 
a mere a Seeaaoe <e pee he : 
a or ‘s 
Vetere ee. i. ‘ : ; 
ae 
om = ome 
A> ~~ wane Bae, SO Pe \ 
bs eee wi Be RERRES MEG. POL Ramer ice ALS 
fa Sonn, ta TS Gyand Boyer ber. te WS 
te aon ee a Lresiesest. \ \ 
Vat 
a oer. 
wo en BPEL S i \ 
eye Be y ' 
“Seomet, > \\\ 
: \\ 
5 Rt AEA & BROOK \ 
eer “ # 5 baa Five H. \ ( 
ws eg te Mow Nev. 8 8 : \ 
Se Nor \ 
ae ~ ”“. 
* 7 Sere ® © \ 
on \ oe nosey | Sort 
oa Prenndenen : 


S08 WERIIERA 
oe tnt Rents hile, le 
on 


$ ieectrioorte 


* er 
Aue %. ‘ 
= vases , 
e368 OUTS \ 
“on ee. wy 
as ety ; teen 
’ ae Lene ae Y 
Wate Be we Naree S 8 
aeoeinee 
— 
| 
| Ed 
alia 
ame 





Over 200 Pages of Vital 


Information—Thousands of Trade-Marks 


and Trade Names in This New 1943—Fifth Edition 


TRADE-MARKS OF THE JEWELRY AND KINDRED TRADES 


This fifth edition, first published since 
1922—now takes its place alongside the four 
preceding editions to continue the long chain 
of useful life this book has served since 
1896. It is the most wanted book in the 
entire jewelry industry, being constantly re- 
ferred to in the daily routine of every well- 
run jewelry store, or jewelry, silverware, 
watch, or kindred department. It repro- 
duces and identifies thousands of trade- 
marks and trade names — every available 


trade-mark and trade name of the jewelry 
and allied trades. 


Trade-mark laws, federal and State, as well 
as National Stamping Laws, and Commercial 
Standards, are also included. Since 1896 
this book has been an essential part of the 
equipment of the alert jewelry department. 
Letters have poured in telling of the constant 
use to which it is put . . . over the last few 
years, thousands of requests have come in, 
asking for a new edition. . . . HERE IT IS! 
Larger than before, more complete than ever, 
staunchly, handsomely, lastingly bound — a 
book you cannot afford to be without! Get 
your copy now. Fill out coupon and mail 


with check TODAY! 
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NOW READY FOR 
DELIVERY 


CONTENTS 


Trade-marks of 





Jewelry. Rings and Mountings 
Diamonds, Precious and Semi-Precious Stones 
Pearls, Cultivated Pearls 
Imitation Stones 
Watches. Watch Cases and Attachments 
Clocks 
Stérling Silver and Silver Plated Ware 
Findings. Supplies, Materials and Tools 





Leather Goods 
China, Glassware and Pottery 
Giftwares. Cameras, Electrical Appliances, 
Lamps, ete. 
Pens. Pencils, Lighters, and Knives 
Commercial Standards 
Law of Trade-marks ee eee 
National Stamping Law 
State Laws—Regulating Trade-marks 
Letters and Words used as Trade-marks ; 
Requests are being handled in the 
Names of Flatware Patterns : ‘ . 
order in which they are received. 


Names of Watches used by 148 Companies 
: Remittance must accompany all orders. 





Names of Firms having Trade-marks 


[oe 6: ee Ue Ue ee ee 
The Jewelers’ Circular-Keystone 


100 East 42nd Street, New York 





Please send me 





copies of "Trade-Marks of the Jewelry and 
Kindred Trades", new 1943 edition, for which check is en- 


closed. 


SOS OOH SBERSAVSHCEHRECEABREG ORCC CACHKREEBZGHBOCeCHECESE 








USE THE COUPON  $(j<BBBBBR STORE .... 22... cece ccc cece cece eee enees 


Qeeeceboeoaneeneeeqen@aegeeeenecaeneaneaeaeaeee Cees 








bACETHMb: 


This past year we 












have made every pos- 
sible effort to take care 
of your needs. We thank 

you for your patronage, 
your patient understanding 
of manufacturing conditions, 
and pledge in 1943 to continue 
serving you to the very best of 


our ability. 





JEWELRY COMPANY «INC 


PROVIDENCE - RHODE ISLAND 
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KEEP YOU 








ARE SEEING THESE ADS— 
AND DEMANDING GENUINE 


ONSON 


LIGHTER ACCESSORIES 
FOR ALL LIGHTERS 


Due to the dwindling supply of new 
lighters, the care and attention being 
given to present lighters is unprecedented. 
Owners know that keeping a lighter in 
good condition will prolong its life . 
and that, to this end, the use of high 
quality accessories is vitally important. 

Because of the uniform excellence of 
RONSON Lighter Accessories, this is a 
RONSON market. RONSON’S national ad- 
vertising, too, has helped to swell the 
demand for RONSON Accessories to many 
times the highest previous peak! 

December and January are the big 
months for the sale of RONSON Acces- 
sories to consumers. Now they’Il be bigger 
than ever. With millions of men in service 
and with lighters among their most pre- 
cious pieces of equipment, your customers 
will appreciate the suggestion that they 
include, in their gift box to that man in 
uniform, a liberal supply of extra-length 
RONSON REDSKIN ‘FLINTS’ for long-term 
service. 

So stock up to meet the demand, of 
civilians and servicemen alike, for high 
quality RONSON Accessories to keep their 
nm lighters fighting fit. 


BUY WAR BONDS AND STAMPS ’~ *« * 


Extra-length, genuine RONSON REDSKIN ‘FLINTS’ 
with the distinctive ""REDSKIN’’ coating, give long 
and efficient service. RONSONOL fuel assures instant 
lighting and burns free of smoke. And full-length 
RONSON Wicks burn steadily—evenly. 








Order today through your jobber, or write 
ART METAL WORKS, INC., NEWARK, N. J. 
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SEND YOUR TYPEWRITERS 


TO WAR! 


600,000 standard typewriters (made 


since Jan. 1, 1935) are wanted now 


by our Army and our Navy. We manu- 
facturers cannot supply them. ..we’re 
making war materials today, not type- 
writers. They must come from you 
...from business concerns, schools, 
local governments, and individuals. All 
must help! 

So when a War Production Board 
representative solicits used typewriters 
from you... say Yes’’! And have 
him tell you the many ingenious ways 
which users have already found to 
make 3 typewriters do the work of 4. 




















If you must now 
make 3 typewriters B33 
do the work of 4 


Naturally it won’t be easy, but it can be done. It means re-sched- 





uling of work, elimination of ‘‘frills,’’ doubling up, and other 
make-shifts. It means harder, more continuous use of every 
typewriter you retain. 

But there’s where we can help! Give usa chance, and we'll 
undertake to keep your L. C Smiths running for the duration. 
Skilled mechanics trained for just this work are at your service 
in 1. C Smith branch office and dealer cities nearly evervwhere. 

The harder the usage, the greater the wear... and the more 
urgent your need for competent periodic inspection, service, 
and repairs. Help your Government... let us help yor! 


* * 





War production entrusted to us is precision work calling for Bz yp 
craftsmanship of the highest order... skill won through years Ws 
\ 


of making America’s finest office and portable typewriters. 


LC SMITH & CORONA TYPEWRITERS INC SYRACUSE N Y 


SMITH-CORONA 


OFFICE 


PORTABLE 











Lypewriter Service 
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A Help on Your Job...Day and Night 


Se es a mr re es 


— — cee sume Sm 
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Salvaging Man-Hours Now Wasted 


Chewing Gum’s Blessed Relief for Tense 
Nerves, “False Thirst,” Craving to Smoke, 
Helps Workers Feel Better and Work Better 
Three Shifts a Day! 


In peacetime, chewing gum has been considered just a con- 
fection. And it used to be easy to get. It’s still a confection 
but it’s doing such a useful job in the war effort that the 
demand has skyrocketed and now it is not so easy to get. 


Everyone is saying, ““Why can’t we get more gum?” The 
answer is—demand. The Armed Forces use chewing gum to 
relieve thirst. War industries use gum to help solve the 
“no smoking” problem. Where conditions make it impossible 
to permit smoking, chewing gum helps to relieve the craving 
and saves many ‘“‘times-out.” 

And too, both the public and workers in war plants find 
gum brings blessed relief from nervous tension, always a 
product of war and high-speed war production. 

And tests in many war plants show that gum helps workers 
fight false thirst—the dry mouth that sends them on “‘sip trips” 
to drinking fountains when their bodies do not actually need 
water. This means that chewing gum is helping production 


managers salvage time now wasted, and put it against the Axis. 


We are making all the gum we can. Meanwhile, the Japs 
have Singapore, Malaya and Borneo where much of our raw 
materials came from. And, sugar is rationed too. We are trying 
to get our gum to the places where it will do the most good. 
If you have a production problem such as false thirst, nervous 
tension, dust, monotony or “no smoking,” we will do our best 
to get the gum to your workers somehow. Through your 
canteens or the regular stores that serve your workers. 

We have published a report on our tests in war plants. It is 
entitled ‘“‘“How Chewing Gum Helps Your Workers Feel Better 
and Work Better.” If you want a copy, write for it today to the 
Wm. Wrigley Jr. Company, W-215 Wrigley Bldg., Chicago. 


Wrigley’s Spearmint Gum—A Help on Your Job 
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This Christmas is America’s 
The whole wide world around 
In every port, on every sea 
You hear the Christmas sound 
You hear it on the rolling tanks — Z 
Above a bomber's noise, — “* 
It's Christmas all around the globe - 
For these are Yankee Boys 





Mile ed fou CARL-ART inc 
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NEW YORK CHICAGO LOS ANGELES 
MANNIE LEVINE 1 W. 34th ST. HOWARD SEEBECK 10 SO. WABASH AVE. HARRY SAUNDERS 220 W. Sth ST. 
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en FewelersAn gratefal/ appreciation thereof, 
ontinue to fulfill our obligations to you in 1943 as we 


did in 1942 and other years past. 


-will is always uppermost in our minds whenever 








vert more of our abilities and facilities to the 
manufacturesof son instruments for war ... whenever 
Sou, aS €gruct: fewesers sharing the war burden, to understand 


fully that ag Gruen xpands, our watch deliveries ; 


"Bring the war to the quickest possible successful conclusion. 
{Mou are making these sacrifices, just as we are, because 


achievement of final and complete victory is now our most important duty. 


Therefore, we shall continue the production of only such Gruen 
watches as will not interfere with our part... 


your part... in attaining this vital victory. 


We know that you, our Gruen jewelers, agree that in so 
doing, we contribute to the spirit of this wartime holiday 


season and help insure merrier holiday seasons in the years of peace to come. 


° PRESIDENT 
COPYRIGHT 1942, 


THE GRUEN WATCH COMPANY, TIME HILL, CINCINNATI, OHIO THE GRUEN WATCH COMPANY 
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SPEAKING OF 


I T seems that the town’s two 
leading jewelers, whom we shall 
call George and Eric for purposes 
of the story, faced each other 
across the Courthouse Square. Each 
jeweler had a large clock in front 
of his establishment, and that’s the 
fact that is going to give your brain 
a workout. 

George's clock gained 2 seconds 
every three hours. Eric’s clock lost 


5 seconds every six hours. As 





suming that they weren't re-set for 
several vears, and started out in 
agreement at the correct time, how 
long would it take before they 
agreed again and, incidentally, how 
long would it be before both clocks 
showed the right time? 

Oh, well! If we printed the an 
swer in the back of the book you'd 
look it up without figuring the thing 
out anyway. So here's the answer: 
The two clocks would agree after 
1200 days. They would agree on 
the correct time only after 10,800 
days. 

All right! Don’t take our word 


for it--figure it out for yourself! 
Sf e 


AYBE the catchy theme song 

and invariable good humor of 
the Gibbs and Finney radio program 
were his inspiration. Anyway, jew 
eler Harold L. Shyer has brought 
the stage coach back to his city of 
Nashville, Tenn. 


“Save vour tires as a guest of 


FOR DECEMBER, 1942 
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Shyers” is the slogan, as the old 
coach—hitched to a pair of white 
horses negotiates a number of 
trips each day along the city’s prin 
cipal streets. 

A sign mounted atop the well 
preserved old vehicle carries the in 
vitation: “Ride Free. Conserve your 
tires. Courtesy, Harold L. Shyer, 
jeweler.” Tie-in advertising tells 
people to watch for the coach and 
hop a ride as guest, without obliga 
tion, ticket or coupon. “Just climb 
aboard and enjoy Nashville as your 
great-grandfather did,” the ads con 
tinue. “You may be late to work but 
look at the fun you will have and 
we're sure the boss will under 
stand.” 

Shyer’s practical though limited 
solution to the gas and tire shortage 
is only one of several of his good- 
will building promotions. Last sum 
mer he pleased baseball fans by 
donating a $25 War Bond for each 
home run hit by the Nashville club 
in the local park. When a _ block 
long queue stood in line, during 
zero weather to see the premiere of 
“Gone with the Wind” Shyer set up 


silver coffee pots and trays of dough 








SORRY IF WE'RE LATE 


Like all other civilian businesses, 
the publishing of a magazine is sub- 
ject to the many difficulties that are 
inevitable during an all-out war. 
Shortages of skilled man-power, de- 
lays in delivery of materials, prior- 
ities, and an over-burdened postal 
service may sometimes cause your 
Jewelers’ Circular-Keystone to be 
late in reaching you. We deeply re- 
gret any inconvenience that may be 
caused to our subscribers as a re- 
sult, and ask your forebearance in 
the realization that the causes are 
beyond our control. 
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nuts in front of the theater and 
served “coffee and” to the personal 
gratification of several thousand 


people. 


 @ 


A* accolade to the spirit with 
L which wives, daughters and 
women associates are carrying on 
jewelry businesses, in the absence 
of soldier jewelers, comes from Pvt. 
Jack Zachary of Camp Pickett. Va., 
who in civilian life operated Lloyd's, 
Inc., at Martinsville, Va. 

“Having been a subscriber to your 


paper——and still reading it,’ writes 





Private Zachary, “I thought it might 
be of interest to point out a situation 
of which I am aware. 

“In Martinsville, Va., there are 
four jewelry stores. Of these four, 
three are now run by women. One, 
which I ran, Lloyd's, Ine., is now 
being ably operated by my wife, 
pending my safe return from World 
War II. It seems to prove that 
women are taking over very well.” 

To which we add a hearty amen. 
Let’s hear more about those women 
who, like Mrs. Zachary, keep jewelry 
stores going while husband, father 
or the “boss” drills in camp or serves 


overseas, 
¢ A 


JP AST month this department de 
scribed ingenious methods used 
by jewelry stores to sell War Stamps 


and Bonds. Here are a couple more: 
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Rather than charge customers for 
small services rendered, Ernest 
Burk, Washington, D. C., jeweler 
and his employees suggest the pur- 
chase of War Stamps. In almost 
every case, appreciative customers 
are glad to cooperate. One called a 
Washington newspaper to say how 
pleased he was to buy War Stamps 
for a service for which he otherwise 
might have been charged 75 cents. 

Out in Honolulu, Detor Jewelers, 
Ltd., is helping the Bonds or Bond 
age campaign by means of a “Vic 
tory Booth” for the sale of War 
Bonds in $25, $50, $100, $500 and 
$1,000 denominations. George N. 
Michopulos, Detor president. an- 
nounced this big-scale cooperation 
with the Treasury Department in 
an impressive advertisement measur 
ing 14 inches by six columns. 

“We must remember that we 
Americans are fighting not alone in 
the name of decency and justice for 
downtrodden peoples, but fighting to 
preserve our own freedom and _ pos- 
sessions as well,” said the Detor 
announcement. “We believe that this 
fight is so important that the first 
consideration of everyone, in making 
any purchase, should be War Bonds 
and Stamps.” 

° S 
Pp ATRIOTS’ direct contributions 
of jewelry, silverware, coins and 


medals to the Treasury Department 





i i alls 


now consist of thousands of items, 
donated by Americans to their Gov- 
ernment to aid in prosecution of the 
war. 

The Treasury Department has a 
problem in deciding how to dispose 
of these contributions most advan- 
tageously, and in keeping with the 
wishes of the contributors. Would 
the people who dug them out of old 
attic trunks and strong boxes prefer 
that they be sold for their small cash 
value, or that they be melted down 
into munitions to go directly into 
the war against the Axis? 

Among the pieces is a shaving 
mug over 100 years old, a fine ex- 
ample in coin silver of the early 
American arts. There's a pair of 
heavy twin wedding rings, valued at 
$15 for gold content but, judging 
from their condition and the way 
they were packed, worth far more 
than that to the New York man who 
placed them in the “Beat Hitler” 
fund. From an American stationed 
in the Canal Zone came a_ yellow 
gold diamond engagement ring. 

David Meth, operator of the 
Jewel Shop, is one of the Washing 
ton experts who assists Treasury 
employees in valuing coins and 
jewelry people give the Government. 
How the gifts will be disposed of 


has not been determined. 














"And be sure to leave the price tag on!" 





AZING proudly at our new 

edition of Bartlett’s Familiar 
Quotations, we started wondering 
to what extent the world’s great 
thinkers, writers, poets, etc., had 
been given to bandying about vari- 
ous words connected with the jew- 
elry business. 

A matter of a few moments fool- 
ing around with the index (an oper- 
ation which impressed the office-boy, 
at least, with our scholarly nature), 
disclosed the fact that ten jewelry 
terms had inspired writers a_ total 
of 333 times. 

Always anxious to place statistics, 
no matter how trivial, before the 
public, we present here the results 
of our gruelling research: The 
terms “gold” and “golden” are 
quoted, in various cannotations, 163 
times; “silver” was used 54 times, 
“Hi-yo silver!’ not being included; 
“pearl” was used 36 times, not 
counting “pearly gates” which we 
consider dismal; “jewel” was 
quoted 24 times, and “diamond” 
(which is featured in ‘Twinkle, 
Twinkle Little Star’), was men- 
tioned 16 times. 

Other jewelry terms have not 
fared so well in famous quotes 
“Ruby,” almost invariably applied 
to lips, was mentioned eight times, 
as was “amber”; ‘coral,’ with 
something like ruby’s connotation, 
appeared six times; “‘sapphire,”’ five 
times; “emerald” and “jade,” three 
times each, and ‘‘amethyst” twice. 
“Turquoise,” “beryl.” “‘quartz’’ and 
“opal” limped through with single 
mentions. So did “platinum.” 


“Garnet,” “moonstone” and “to 
paz,’ we noted with surprise, never 
made the grade at all. 

Any questions? 


¢ ¢ 
“RVING KRAIL, jeweler in Fond 


du Lac, Wis., has a marimba 
band right in his own family. 

He plays the melodious instru 
ment, so does his son and so does his 
daughter, both of whom work with 
him in the jewelry store. Together. 
the three Krails make up a marimba 
orchestra which is popular in and 
about Fond du Lac. 

“We play for various organiza 
tions occasionally,” says Mr. Krail. 
“We don’t charge anything for our 
playing, doing it more for recrea 
tion. It has been wonderful adver 
tising for our store as well.” 
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The crystal room shows 50 U. S. and Swedish patterns 


Adler’s Has 
é Gift Rooms 


by ROBERT A. LATIMER 


i OES the jeweler’s gift department pay its own 

way? Yes, chorus hundreds upon hundreds of 
stores that were Doubting Thomases a few years back. 
And one of the loudest affirmatives comes from a New 
Orleans jewelry store that has gone “all out” for gifts 

Coleman E. Adler & Sons, Ine., whose gift depart 
ment occupies the whole second floor and has become 
important enough in sales volume and in the number ot 
customers it serves to be separately advertised and 
operated. 

Now that gifts are emerging as a powerful specialty 
to offset loss of sales in many standard jewelry lines, 
Adler's gift shop has accumulated sudden extra im 
portance, far removed from its modest role a few vears 
ago in a corner of the first floor. The svelt. modern 
department, which might be expected on New York’s 
Fifth Avenue but is something of a surprise in one of 
New Orleans’ century-old business buildings, consists of 
seven connected rooms, each done in a special pastel 
color, with flourescent-lighted shadow-box displays and 
fixtures, plain color carpets and ultra-modern furnitur 
and equipment. 

Incidentally, the shop is in a continuing process of 


re-modeling to keep it up to date, one room at a time 
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Customers like to browse in the Odd Gift Salon 





Open-stock china accounts for the largest volume 


being renovated until the whole floor has been treated 
to a fresh appearance each year. This fastidiousness 
helps keep customers interested and pleased with a store 


(Please turn to page 9?) 
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A magnificent expression of the idea that 
only the finest in a worthy Christmas gift for 
the one you love. Morton's, Richmond, Va. 


A Ring for Your 
Christmas Belle 


A. The Magnificent Siberian Amethyst 
™ 
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Left: Carpenter's, Harris- 
burg, Pa., capitalizes on. 
the glamor of a box with 
a jeweler's name. Below: 
"Give her diamond studded, 
hours,’ says Lambert Bros.,’ 
New York, to describe dia- 
mond-cased wrist watches. 
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Twelve Ideas For 


Christmas Ads 





GS variety and interest into your advertis 
ing isn't always easy-——-sometimes the most. bril 
liant copywriter runs out of ideas, especially when he’s 
working on a theme that he’s done over and over again, 
such as Christmas giving. 

This year, of course, the subject of gifts for men in 
the service provides a new angle for your Christmas 
merchandising, but the armed forces still comprise only 
2 or 3 per cent of the nation’s population, and you'll still 
have to aim the bulk of your efforts at the gifts for the 
other 97 per cent. 

The ads reproduced herewith, culled from last year’s 
Christmas advertising by jewelers in all parts of the 
country, may be helpful in suggesting some different 
appeals and approaches, as well as excellent layout and 
typography in a wide variety of sizes and styles. They 
are, of course, presented not as models to be blindly 


copied, but as ideas and suggestions to give fresh direc 


tion to your own thinking. 


A clever play upon words gets quick 
attention for this attractive ring ad- 
vertisement by Zell Bros., Portland, Ore. 
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"For that little jewel of 
a woman", nothing's 
apter than a jeweled 
gift, suggests Rudolph 
Deutsch of Cleveland. 


Men too, want gifts 
from a fine jeweler, 
states Everts of Dallas. 








The wide variety of 
gifts offered by the 
jeweler is the theme of 
this ad from Falken- 
berg's, Walla Walla. 


The universal feminine 
love of gems makes a 
convincing argument 
for this ad by M. 
Jacoby, Portland, Ore. 
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Generous use of white space adds 
eye appeal to Everts’ practical 
suggestion of a novelty watch. 


A simple but effective presenta- 
tion of diamond rings from $25 
to $375. Linz Brothers, Dallas, Tex. 


LINZ DIAMONDS 
for 

Sparkling Christmases 

to Come... 
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Especially appropriate 
this year is the head- 
line of this little ad 
from Mierow's, Tacoma. 


Wyesen's 


024 10mm Stree 





"17 


Definite suggestions like this are always 
welcome to the harassed Christmas 
shopper. Wiesen's, Sacramento, Calif. 
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Shortages 


by WILLIAM CAPITO 


Moanaaer, Kortz Jewelry Co., Denver 


q? NE of the inevitable conclusions of jewelry mer 
chandising under war conditions is that we must 


build up repair and service departments which were 


formerly only supporting services or customer accomo 
dations. We're losing sales because wo do not have 
some of the merchandise the customer wants. We may 
not be able to provide exactly the watch a customer 
asks for, or the new jewelry which another comes to 
buy. As further shortages develop, we can, however, 
repair and put in tip-top condition the old watch, old 
jewelry or old silver which in normal times would be 
replaced. 

In the Kortz store, we have been successfully selling 
service in four major fields for more than 50 years. 
Since 1892 we have attempted to set a balance between 
full accommodations for our regular customers, and those 
services which can be fairly charged for. Now, under 
war conditions, we are attempting to “merchandise” 
our repair services more aggressively, cut down on free 


- 
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Mr. Capito receives a watch at the Kortz repair service counter. Salespeople 
always take the article to the watchmaker for an estimate. While the watchmaker 
makes the examination, they try to interest the customer in buying something new. 


Push Repairs to Fore 


repairs and adjustments which were a matter of course 
in the past, and show a larger profit on customer 
service. It requires the work of skilled repairmen 
trained by long years of study and service to turn out 
excellent repairs and jewelry remodelling; which the 
customer now fully appreciates and is willing to pay 
for. 

Our service departments are roughly the watch repair 
department, general jewelry repairs, ring sizing and 
repairing, and hollowware reconditioning and repair. 
Each of these is a field all its own, and lays the ground 
work for the most profitable product of repair work 
remodelling and redesigning of customer's jewelry either 
to modernize it, or preserve it beautifully in another 
form. All our service departments have the responsi 
bility of building up remodelling work, and as such 
have a double advantage to us. Many of our re 
modelling sales above $100 have come from a 75 cent 


repair to a brooch clasp, a single stone reset for $3, 


THE JEWELERS’ CIRCULAR-KEYSTONE 














and the like. Thus, repair work is eminently desirable 
not only for its immediate profit, but for the remodelling 
opportunities to which it leads. 

The successful merchandising of repair services is a 
“long pull” proposition. We build constantly for re- 
pair business later on by emphasizing to every cus- 
tomer buying flatware or hollowware or a new watch 
that we maintain a large shop for repairing and recon- 
ditioning the item just purchased, and ask that she 
remember us when such service is needed. It may be 10 
to 15 years before jewelry sold will come back for 
service; but invariably it does come back because we 
made a point of repairs at the outset. In the mean 
while we will replace links in watch straps, solder pins 
and clasps, ete., without charge. We believe in doing 
as much of this minor work as possible free because 
of the valuable goodwill involved, and because we will 
be apt to be called later when more expensive repairs 


are needed. 


SELLING THE REPAIR DEPARTMENT 

Our repair service is “sold’’ by personal contacts. 
regular window cards listing the services in which we 
specialize, and by radio programs. Each Sunday we 
present the Three B’s—a humorous amateur spelling 
and pronunciation contest lasting half an hour, and 
three 15-minute musical programs at eight in the morn 
ing three days a week. Both of these now “plug” re 
pair services on all jewelry, watches and hollowware 
along with the sale of war bonds and stamps, and reach 
the maximum number of jewelry owners in our state. 
The early hour broadcast reaches thousands of women 
and brings up repairs all the way from watch timing to 
remodelling fine old jewelry pieces, as well as an average 


of three to five watches per day in the mail. In addi 


Repairmen's benches at the Kortz 
store are never left by the repair 
specialists. Regular salespeople 
take in all the work. This system 
gives watchmakers more time for 
their work; the salespeople more 
chance at selling over the counter. 
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tion, we send out regular direct mail invitations to 
discuss jewelry remodelling to customers whom our 
records show purchased their jewelry ten years or more 
before. 

Our most profitable repair service, of course, is the 
watchmaking department. We now have three watch 
makers, and average from 16 to 19 watches per day. 
Our horologists have been able to keep pace with the 
demand for repairs even through the highest peak of 
1942 to date. We accept no watch repairs for less than 
$3.50 and win the customer’s goodwill by writing the 
estimate for the repair on his watch check, and sticking 
to it no matter what extra costs pop up. We do the 
same by mail before going ahead with the work, and 
believe that it has been these accurate estimates, backed 
up by quality work, which have steadily increased our 
watch service volume. 

Though some jewelers may argue with us about this, 
we have adopted a “system” for taking in watches 
which allows us the maximum opportunity to sell a 
new watch or band while at the same time leaving 
the watchmaker free for his work exclusively. Though 
some stores believe that all watch repairs should be 
taken in by the head watchmaker, at Kortz, all watch 
work is taken in by any of three salesmen instead. 
Each is a veteran, trained to take in repairs, but makes 
He steps to the watch desk, asks the 


horologist to make an examination, and returns to the 


no estimates. 


customer at once. During the pause while the watch 
is examined, we can show new watches, sound out the 
customer on buying a replacement, or show other 
jewelry; something which the watchmaker cannot do. 
Often we are successful in showing a watch to the 
customer which appeals to him enough that he will 


buy it instead of repairing his old model. We sell from 


(Please turn to page 90) 




















Oscar Kind, Jr., and young customer hold hands for business purposes 


LADY ALONE 


the girl buying her own engagement ring is a new species 


of shopper. She who buys-her-diamond-alone does not pay for it 
herself. and is all the more conscientious about getting 


a good buy for her fiance’s money, says this Philadelphia jeweler 


by DOROTHY DIGNAM 


THE JEWELERS’ CIRCULAR-KEYSTONE 











—— na 











HIS sales-story has two central characters who 
both know their stuff. 

One is Oscar Kind, Jr., the genial jeweler of Chestnut 
St. in Philadelphia, and the other is Miss Solo Shop 
per, the girl who’s buying her own engagement ring. 

In this country, more than 25,000 girls are getting 
new diamonds every week, and of course someone has to 
buy them. 

Most jewelers have already met “double trouble,” the 
girl and her mother, and some have even handled satis 
factorily that “triple threat’ consisting of girl, boy and 
future mother-in-law. Nowadays the most frequently 
encountered new ring buyer is the bride-to-be who 
comes in alone, chooses her own ring and pays for it 
with the money entrusted to her by her sweetheart in 
camp or on the seas. Women, of course, are famous as 
the shoppingest sex, but never before in retail history 
have so many of them shopped for engagement rings. 

Oscar Kind, Jr., of S. Kind & Son, is usually behind 
the ring counter in his family’s store, and here’s what 
he’s learned about selling the lady alone: 


PUT THE GIRL AT HER EASE 

She is usually embarrassed and a little apologetic 
about her errand. For generations, girls have been 
coached to be coy about the ring. Their mothers were 
always taken by “complete surprise” when the solitaire 
arrived. 

“T know you must think it’s odd that I’m buying my 
own ring. I never thought I’d have to do such a 
thing !” 

Mr. Kind immediately counters, “Why, you're the 
third girl in here alone this morning. It happens right 
along. Why shouldn't you choose your own ring? 


You're going to wear it!” 


SHE'S A BUYER, NOT A LOOKER 

Point No. 2 is about immediate sales. Don't assume 
that this young customer is out to price the lines in 
every store. She may do this when she’s buying a 
winter coat or something for her trousseau, but not with 
diamonds. She doesn’t know enough about them and 
she actually dreads to enter some of the jewelry stores 
in your town. Assume that she’s ready to buy when she 


first walks in, and don’t be surprised if she does! 


GIRLS ARE DEFINITE ABOUT MONEY 
When a boy and his girl shop together and the girl 


leans toward the more expensive ring, her sweetheart 
will say, “Well, okay, we'll take that one,” and digs up 
the extra money. But girls, as a rule, can’t be traded up. 
Through window-shopping and talking it over with the 
bunch at the office, a girl knows about how much a soli 
taire of a certain size should cost. She’s been given a 
definite amount to invest, and it’s probably the largest 
sum of another person’s money she ever had in her 


hands. So she wants a ring for just so much and no 
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more. If Mr. Kind can’t learn this amount by giving 
the girl a sort of mental X-ray, he shows the less expen 
sive rings first, and then the better ones until she indi 


cates I-won’t-go-any-higher. 


STYLE IS EVERYTHING 


Philadelphia stores, as a rule, all show mounted dia 
monds for engagement rings. So Oscar Kind, Jr., begins 
by asking the young customer if she prefers gold or 
platinum. She is usually definite on this point. He 
shows two styles of mounting; one a simple, tailored 
ring with a fair-sized center stone, and the other a more 
elaborate mounting at the same price. Pairing them 
off, two by two, and watching her reaction, he can soon 
tell whether she goes for simplicity or ornamentation. 
Style of mounting is still all-important to women 


shoppers. 


PROCESS OF ELIMINATION 

Mr. Kind always brings out a whole trayful of rings 
in the desired metal right at the start because he knows 
the girl will never be satisfied until she has seen every 
thing in her price-range. Along with the big tray, he 
brings a small display case that holds about six rings, 
and places it on the counter, too. As the girl begins to 
choose her favorites from the tray, he places them in the 
small case, and gradually they concentrate on this pre 
ferred assortment. The big tray goes back into the 
showease. One by one Mr. Kind eliminates from the 
small group the designs she seems to like least, until 
they're down to one remaining ring—the one she usually 


buys. 


CAN SHE SEE THE PRICE DIFFERENCE? 

Kind’s specialize in brilliants of approximately the 
same quality with a well-marked difference in size. 
Sizes range from about a quarter-carat to a carat-and-a 
half. The mountings for this series of diamonds may 
be very similar, but the customer readily sees the dif 
ference in the size of the stones and comprehends why 


one ring costs more than another. 


WHAT'S THE STORY ON THE STONE? 

In an old-established family store like Kind’s very few 
questions are asked about the quality and color of the 
diamonds, especially by women shoppers. However, 
the girl will want to brag a little about her good buy 
when she shows the new ring to her fiance, and any of 
its sales points which reach his ears will help to win 
his absentee vote for your store. So write down for her 
the exact weight of the center stone, total number (not 
weight) of all diamonds in the ring, grade and color, 
and, if the metal is gold, give its karat quality. All 
these details may be written in on the certificate or 
guarantee if you issue such on your diamond sales, but 
see that the girl has something in writing. Then she'll 


(Please turn to page 78) 
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The newest 








Passers-by see a different type of merchandise in each of five windows 


They’re Old Hands 
At Adding 


New” Departments 


Van Heusen, Charles Co. has relied 
on diversity from its start 100 years 


ago: even handles faney groceries! 





Dy YHN C. BURT 


department, children's wear, second floor 
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HE idea of adding new lines to replace stocks de 

pleted by restrictions on war-scarce materials is no 
innovation at the Van Heusen, Charles Co., of Albany, 
N. Y., a 100-year-old quality jewelry establishment 
which almost ever since its founding has handled a sur 
prising variety of merchandise. That the policy is a 
sound one is proved by the fact that the business is not 
only large and profitable, but is much less subject to 
violent ups and downs in times of stress like the present. 
The combination of old-fashioned “variety” store in the 
finest sense of the term and an all-round gift shop rolled 
into one, which Van Heusen, Charles has carried on for 
many years, today is proving itself a strong antidote for 
mounting shortages in all lines of durable goods. 

“We couldn’t hope to stay in business today if we 
had to depend solely on the sale of silver and jewelry,” 
A. H. Spencer, treasurer and advertising manager of 
the store, says. “The only way to keep going in these 
times is to sell a number of other lines—including sev- 
eral which are not primarily seasonal. Tle more really 
year-round lines that the jeweler now sells, the better.” 

This diversification policy of Van Heusen, Charles 
down through the years has resulted in a surprisingly 
varied assortment of stock which now includes, in addi 
tion to the more or less usual jewelers’ merchandise like 
watches, diamond, gold and novelty jewelry, silver. 
china, glass, lamps, giftwares, leather goods, stationery, 
greeting cards, such out-of-the-ordinary lines for the 
jewelry store as handbags, rugs, small furniture, arti 
ficial flowers, linen, handkerchiefs, infants’ wear, closet 
accessories, yarn, and even fancy groceries. 

At first glance, this assortment of lines seems to be 
an odd conglomeration of merchandise, one type having 
little or no connection with most of the others. Actually, 
however, they fall into several related groups arranged 
together in various sections of the store, each one sup- 
plementing the others in its group, and each group 
combining to give the shopper a comprehensive en 
semble from which to make a selection. 

The front door opens into the main store area, which 
is devoted to jewelry, silver and associated lines. To 
tie in with this section, a small room off to one side is 
now being prepared to display gifts sold in this section 


which are appropriate for the men in service, an ex 
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Quality foods stimulate rear-of-store traffic 
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Van Heusen Charles 





Pees ig ar GIFTS 
ppmnens and sabet ee , 
Handbags 3.00 
B \ ev are the unsung heroine: - Gloves ~ 1.00 
1's Day, next Sunday, one the Handkerchiefs ~ We 
eer ee Jewelry 1.00 
ember Pearls - 1.00 





Perbumes 1.00 
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i 
i Variety in depart- 
i ments, lines, pat- 
terns and price 
brackets is stressed 
in most of Van 
Heusen, Charles’ ad- 
vertising. Correlated 
lines are usually fea- 
i tured at the same 
time; witness china 
; = and linens at left; gifts 
for mother above. 
Ms Comoe Repl Dilion _ lgerd 
15” 24" 25* 
*e @ 
j eS age 
( Vem Heusen Charles Co. ) 
Sj 
ample of the “coordinated diversification” policy of 


Van Heusen, Charles. 

One of the most popular sections of the store is that 
in which cosmetics and perfumes are sold. This de 
partment has grown larger every year since it was 
launched. The store spends more money on promoting 
this department than any other, since it seems to re 
spond best to newspaper advertising. Lotions which 
offer to take the lines out of a woman's face, in fact 
beauty preparations of all kinds, somehow have an 
irresistible appeal to feminine shoppers. Since cos 
metics are regarded by nearly every woman as necessi- 


(Please turn to page 80) 
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knife edge. 1. An item of jewelry find- 
ings, wire of gold, etc., drawn so 
that a cross-section resembles that 
of a knife blade or wedge. 2. A 
fulcrum for pendulum suspensions, 
or for beam of precision weighing 
scales, affording sensitive move- 
ment. 

knife-file. A form of file for cutting 
work in an acute angle, with dou- 
ble-cut teeth on sides and single- 
cut teeth on edges. 

knife-handle cement. Fusible cement 
for fastening tangs of table knives 
in handles, and for filling hollow 
metal handles; made by melting to- 
gether 4 parts rosin, 1 part bees- 
wax and 1 part plaster of Paris or 
brickdust. 

knop. 1. The bold termination of a 
spoon handle, including the 
shape of a pine cone or 
acorn, the “maidenhead” 
(image of the Virgin) and 
figures of the apostles. 2. 
A knob on the stem of a 
chalice or candlestick. 3. On 
the cover of a drinking ves- 
sel or other hollowware, 
finial shaped as a simple knob, a 
pineapple, an acorn, a pomegran- 
ate, etc. 

knot lines. Internal iines in the dia- 
mond running parallel to the cleav- 
age and indicating complications in 
the structure. 

knots. Irregularities in the internal 
diamond structure which disturb 
the normal crystallographic orien- 
tations and make sawing more dif- 
ficult. 

knuckle. One of the tubular sections 
that form the hinge on the lid of a 
watch case, locket, etc., in connec- 
tion with the hinge-pin. 

knurling. A milled or corrugated sur- 
face produced on the circumference 
of a key or adjusting nut, to enable 
a firm hold with fingers in winding 
or tightening; produced by pressing 
a notched steel roller, a “knurl” 
into the blank while rotating in 
lathe. 

Koenigskrone mine (kern’iggs- 
krone’a). The famous old mine at 
Schneckenstein, Saxony, which was 
the source of the topazes in the 
crown jewels of the King of Sax- 
ony, now to be seen in the Griines 
Gewolbe in Dresden. 

Koffyfontein mine. An important dia- 
mond pipe and the center of a 
group of kimberlite pipes, a little 
southeast of Kimberley. 

Koh-i-noor. A famous diamond of the 
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British crown jewels. Supposed to 
have come originally from the Gol- 
conda mines of India, it had a long 
and eventful history, before it was 
presented to Queen Victoria in 1850. 
Though it originally weighed about 
800 carats, it has been reduced by 
several cuttings to about 109, but 
even with this great loss its pro- 
portions are far from ideal and its 
old historical shape has been de- 
stroyed. 

Kollin garnets. Almandine from Kol- 
lin, Bohemia. 

Kollur mines. Indian mines of the Gol- 
conda district, in which the Orlov 
diamond is said to have been found 
in 1680. 

Korea jade. Misleading name for ser- 
pentine. 

kornerupine (kor’ner-roop-peen”). A 
rare and unusual gem, a mag- 
nesium aluminum silicate, usually 
yellow or brown, but found in 
Madagascar in gemmy sea-green 
crystals in a pegmatite. It is about 
6% in hardness, the gravity is 3.28 
to 3.34, the refractive index 1.669 
to 1.682. It crystallizes in the 
orthorhombic system and has a 
strong pleochroism, green to yellow 
to reddish brown. It is of interest 
only to collectors of unusual gems. 

krantzite. One of the amber minerals, 
of no gem importance. 

Kt. Abbreviation for karat. 

Kunz, George Frederick, Ph.D. (1856- 
1932). Gem expert; mineralogist; 
archaeologist; author of numerous 
definitive works about the lore and 
history of jewels, American and 
particularly Californian gemstones, 
birthstones, the pearl, and ivory; 
vice-president of Tiffany & Co., 
New York, and gem expert for that 
firm from 1879-1932; honorary 
curator of precious stones, Ameri- 
can Museum of Natural History. 

kunzite. One of the gem varieties of 
the mineral spodumene. Kunzite 
was first found in the tourmaline 
mines of Pala, California, and was 
named for George F. Kunz. It is 
lilac in color, strongly pleochroic, 
the refractive index range is 1.660 
to 1.675 and the specific gravity 
about 3.19. See SPODUMENE. 

kyanite (ky’an-ite). A common min- 
eral, an aluminum silicate used in 
the manufacture of heat-resistant 
ceramics, which is sometimes found 
in flat elongated gemmy bluish 
crystals. The refractive indices are 
1.712 to 1.728, the gravity about 
3.67, and the hardness most inter- 














esting. It is an outstanding exam- 
ple of the difference in hardness in 
crystal directions, a phenomenon 
usually too small to be observable 
by simple methods. Parallel to the 
elongation of the crystal, the min- 
eral can be scratched by a knife; 
its hardness is about 4 to 5, while 
across the crystal its hardness is 
about 7, and a knife leaves no mark. 
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labels. As used on decanturs and 
spirit bottles, tags usually of silver, 
suspended on a chain round the 
neck of the bottle. The label is 
engraved to indicate the contents 
of the bottle. 

labrador, labrador feldspar, labrador 
moonstone. Labradorite. 

labradorescence (lab’ra-dor-ess’’sense ). 
The iridescent phenomenon dis- 
played by a properly oriented sec- 
tion of labradorite. See ADULAR- 
ESCENCE, 

labradorite (lab”ra-dor’-ite). A gray 
plagioclase feldspar in which the 
proportion of soda to lime is about 
2 to 3. It is notable for the spec- 
tacular iridescent colors visible on 
a properly oriented face viewed and 
iluminated at the correct angle. The 
color is caused by complex twin- 
ning structures in the material or 
by inclusions. Authorities seem to 
differ in their discussion and 
Schlossmacher indicates that it is 
visible on a different face from that 
to which adularescence is referred 
and therefore due to related but 
differently arranged laminations 
or inclusions. A deep blue, like a 
Brazilian butterfly’s wing, is the 
commonest effect, but this may 
shade to green, yellow, bronze or 
red. See BULL’S EYE; CHANGEANT. 

lacquer. One of a variety of var- 
nishes used chiefly as a finish for 
metal wares, either transparent for 
preventing tarnishing of the metal, 
or with pigments added to produce 
translucent or opaque color effects. 
Nearly all modern lacquers are 
made of a nitro-cellulose base dis- 
solved in a volatile solvent, and 
are applied by brushing on, spray- 
ing or by immersing the wares and 
draining off the surplus lacquer. 

Lake George diamonds. A _ fanciful 
name for the brilliant, doubly ter- 
minated colorless quartz crystals 
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To encourage jewelers 
a patriotic note in windou 
plays, Longines-Wittnauer 
distributed beautiful silk 
to all authorized agencies 





For more than 50 years Longines-Wittnauer has 
furnished chronometers and other timepieces to the 
United States Government. During the first World War 
Longines watches played a most important part in the 
operation of the fleet and the merchant marine and 
many special time-pieces were furnished to the Army 
and the Air Corps. 


In the years that followed, Longines-Wittnauer has 
devoted a greater and greater amount of time, money, 
engineering knowledge and facilities to the creation of 
special watches and timepieces for aviation. The num- 
ber of special aviation watches produced exceeded 
100 different types. 


While the war continues we will continue to do our 
utmost to keep our customers supplied with as many 
Longines and Wittnauer Watches as conditions will 
permit 


LONGINES-WITINAUER WATCH CoO. INC. 


New York Montreal Geneva 
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A JEWELER'S DICTIONARY 
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for which New York’s Herkimer 
County is famous. 

Lake Superior greenstone. Chlora- 
strolite. 

lambreu. Brazilian term for brilliant 
irregular fragmented diamonds. 

laminated balance. Term sometimes 
used denoting a compensating bal- 
ance. See BALANCE. 

landerite. A name which has been 
given to the pink grossularite in 
white marble which comes from 
Xalostoc, Morelos. See ROSOLITE. 

landscape agate. A variety of moss 
agate which gives the effect of a 
scene, as opposed to other types 
resembling figures, trees, etc. 

lantern clock. The earliest form of 
clock that came into 
general use as a do- 
mestic clock; with 
foliot balance, one 
hand, and _ weight- 
driven, set on a wall- 
bracket, striking 
hours on a bell; with 
a metal case with 
fretwork ornamenta- 
tion. Prior to the 
popularity of these 





Lantern 
clocks, clocks were Clock 
limited mostly to 

“tower” clocks on religious and 
other public buildings. 


lantern pinion. A pinion in which the 
leaves are formed of steel rods 
set in brass discs mounted on the 
arbor at each end of the rods. This 
type of pinion is used mostly in 
medium-grade and cheap clocks, 
and in watches of the non-jeweled 
or “dollar” grades. 

lap. A_ horizontal spinning wheel 
about one foot or 18 inches in di- 
ameter against which gems are 
polished. Diamond laps are com- 
posed of soft iron, which best re- 
tains the diamond dust doing the 
actual cutting, and they rotate at 
high speeds, 2000 to 2400 revolu- 
tions per minute. Softer gems are 
cut on similar laps of varying 
metals, and at lower speeds. 

La Paz pearls. The common trade 
name under which the often bronze- 
colored pearls of the hammer-head 
clam, Malleus, are sold. They are 
found in the Gulf of California, 
and the waters adjoining Guate- 
mala, Panama and Venezuela, and 
are also sold as Panama or Vene- 
zuela pearls. 

La Pellegrina pearl. The name of 
one of the most beautiful pearls 
known. Perfectly round and white, 
it weighed 111% grains and was 
last known to be in Russia at the 
beginning of the 19th Century. 

lapidary (lap’i-dare-ee). A person 
who cuts and polishes gems except, 
in trade usage, diamonds. In older 
usage, a treatise on gems was 
called a lapidary. 
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lapidist. Same as lapidary. 

lapis crucifer. Staurolite. 

lapis-lazuli (lay'pis-laz’’you-lie). Usu- 
ally a mixture of lazurite with 
one or more associated minerals, 
calcite and pyrite. It is an attrac- 
tive blue stone commonly used in 
decorative carvings and for beads 
and cabochon gems. The _ best 
quality material is found in Af- 
ghanistan; other localities are Si- 
beria, Chile and California. See 
LAZULITE. 

lapis mutabilis. Hydrophane. 

lapped border. An article is said to 
have a lapped or rolled edge when 
the metal has been rolled over the 
edge and spun under to give the 
effect of a rounded edge. 

lapper. A specialist in one phase of 
diamond finishing, the man who 
puts the 18 fundamental facets on 
the stone. They are the four top 
corner, the four bezel and the table 
facets on the crown, and the four 
bottom corner, the four pavilion 
and culet facets in the pavilion. 
The stones are then finished by the 
brillianteer, who puts the addition- 
al 40 facets on the stone. 

lapping. 1. Diamond polishing. The 
process of cutting the first eight 
top, the first eight bottom, the table 
and the culet facets on a brilliant- 
cut diamond. See BLOCKING. 2. 
Horology. Abrasive process for 
shaping and finishing hardened 
steel parts of timepieces. Laps are 
of two main forms: a flat slab of 
soft metal, on which an abrasive 
is spread and the work rubbed on 
it, to reproduce the flat surface of 
lap on the work; or a dise or wheel 
rotating on a spindle and held in 
contact with the work. Coarse 
abrasive is used on laps for shap- 
ing work, and finer abrasives for 
polishing. In the soft metal of the 
laps the grains of abrasive embed 
themselves under pressure of the 
work, so that their sharp corners 
are held to cut the hard metal of 
the parts being lapped, thus repro- 
ducing on the work the form of a 
lap. See ABRASIVE. 

La Regente pearl. A large 337 grain 
egg-shaped pearl which was for- 
merly among the French court 
jewels. 

Lasarev diamond. The Orlov. 

lasque. A flat diamond plate, made 
only in India according to Mawe 
(1823). 

latch. The device used on index-plate 
of a watchmaker’s wheel-cutter, to 
hold the work stationary during 
the milling of each tooth-space. 

lathe. A machine for rotating work 
to be shaped by turning, milling, 
polishing, grinding, drilling, ete. 
In the watch and jewelry trades, 
the principal forms of lathes used 
are the watchmaker’s lathe for 
shaping and finishing parts for 
timepieces, and the jeweler’s polish- 
ing lathe for finishing work with 





buffs and abrasives. See ATTACH- 
MENTS, LATHE, 

lathe-loupe. A watchmaker’s magni- 
fying glass made to attach to lathe 





Lathe-loupe 


instead of worn over the work- 
man’s eye. 

lathe mandrels. Metal tapers of 
graded diameters, for holding 
rings or the like during turning 
operations in a lathe. 

latten. A high grade of brass of 
which crosses and _ candlesticks 
used in churches are made. In 
early days spoons and ladles were 
made of latten. 

Laue diagram. A type of x-ray pic- 
ture discovered by a German 
physicist, Max von Laue, in 1912, 
taken by directing the x-ray beam 
toward a stationary oriented crystal 
in front of a photographic film. 
The scattered radiations give a 
patern showing the crystal sym- 
metry for the orientation used, 
upon development. These were 
the first x-ray pictures of crystals 
and gave the clue to the present 
methods for the determination of 
the location of the atoms in the 
molecular network. Laue diagrams 
are little used today, though the 
x-ray photographic method of pear! 
testing is really the same _ tech- 
nique. 

laurel. The laurel wreath was an em- 
blem of victory as was the palm; 
hence these are used in decorating 
prize and loving cups. 

lava (lah’va). Molten rock flowing 
from a volcanic vent, and _ the 
rapidly solidified product of that 
activity. It sometimes contains 
crystals of gem materials, such as 
chrysolite; a compact bluish glassy 
variety from Vesuvius has been 
cut into cameos and intaglios. See 
OBSIDIAN. 

lavalliere. A necklace of light chain, 
with a suspended locket or other 
oramental object, sometimes set 
with gems. Named after the 
Duchesse de la Valliére, favorite of 
Louis XIV of France. 

lax diamond. Term for a dull, fire- 
less diamond. 

lazulite (laz’you-lite). Not to be 
confused with lazurite. Lazulite 
is a blue monoclinic phosphate of 
of iron, magnesium and aluminum, 
a little heavier but of about the 
same hardness as the other mineral. 
Its blueness is not as intense as 
that of the best lapis lazuli, and it 
is not associated with pyrite. 
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No. C1062. $78.00 No. C1085. $54.00 No. C1090. $77.00 
Wedding Ring Set 2 Fine Diamonds 1 Fine Diamond 
1 Fine Diamond 14 Kt. Yellow Gold 14 Kt. Yellow Gold Wedding 
14 Kt. Yellow Gold Wedding Ring Set Ring Set 
Cut enlarged to Show Fine Detail Cut Enlarged to Show Fine Detail Cut Enlarged to Show Fine Detail 








No. C1078. $50.00 No. C1209. $25.00 No. C1109. $220.00 No. C1108. $160.00 
3 Fine Diamonds 1 Fine Diamond 30/100 Ct. Diamond 3 Fine Diamonds 
14 Kt. Yellow Gold 10 Kt. Yellow Gold 14 Kt. Yellow Gold 14 Kt. Yellow Gold 


Beautifully Pierced 


A few examples from the diamond ring 
pages of Benj. Allen & Co. 1942 cata- 
logue. We have all the articles here 





shown in stock at present. 


No. C 1233. $25.00 No. C1236. $47.00 
1 Fine Diamond 1 Genuine Zircon 
. oe PRICES SUBJECT TO CATALOGUE DISCOUNTS - Lag scone oF 


10 Kt. Yellow Gold 


Turn to the pages of the Benj. Allen & Co. 1942 catalogue 
for your Christmas needs. Because of conditions prevailing 
we cannot fill orders for many articles shown in the book, 
but shall do the best possible with all orders received. In 
some Classes of goods we have large stocks on hand and 


invite your inquiries when vou are in need of supplies. 


BENJ. ALLEN & CO., inc 


The Silversmiths Building 
10 SO. WABASH AVE. CHICAGO, ILLINOIS 











FOR DECEMBER, 1942 
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Usually it is of no gem significance 
in the trade, but some recent dis- 
coveries in Death Valley indicate 
a potential supply of attractive 
decorative material. Other locali- 
ties are Brazil, where it has been 
found in deep blue transparent 
pebbles and masses, Georgia and 
Austria. Brazilian diamond speci- 
mens showing a matrix of lazulite 
are probably faked. 

lazurite (laz’your-ite). The principal, 
to exclusive, mineral ingredient of 
lapis lazuli. Lazurite is a deep 
blue sulphur-bearing sodium alumi- 
num silicate, the color of which is 
caused by the sulphur present. Two 
related minerals may partially re- 
place lazurite without destroying 
the molecular structure, and conse- 
quently, the dodecahedral crystal 
habit. Its hardness is about 5%, 
the gravity about 2.4 and the re- 
fractive index, usually unobtain- 
able except by microscopic methods, 
1.50. See LAPIS LAZULI. 

lazurquartz. Sapphire quartz. 

lazurspar. Lapis lazuli. 

lead. A heavy, pliable, inelastic metal, 
having a bright, bluish color, but 
easily tarnished. 

lead glass. A high index glass con- 
taining a considerable proportion 
of lead oxide, often used in imita- 
tion gems. Its refractive index 
and hardness varies according to 
the lead content; FLINT GLASS is 
a frequently used formula of a lead 
glass; the index is about 1.62 and 
the specific gravity about 3.4. 

leaf gold. See GOLD LEAF. 

leaves. Horol. The cogs on a pinion 
in gearing, differentiated from 
cogs on a gear wheel, which are 
called teeth. See GEARING. 

lechoso opal (lay-cho’so). A name of 
no particular’ significance, but 
about which there seems to be 
some difference of opinion. Lechoso 
probably is derived from a Spanish 
word for milk, and so should mean 
a milky, almost clear opal of the 
Mexican _ type. Schlossmacher, 
however, attributes this name to 
the Mexican fire opal which shows 
some of the color flashes of precious 
opal in the red ground color. Others 
restrict the term to opal showing 
green to violet color flashes in a 
colorless mass. 

left-hand screw. A screw with thread 
made to turn counter-clockwise, 
contrary to most screws in this 
respect; used in some watches to 
hold parts in the stem-winding and 
setting mechanism the motion of 
which would tend to unscrew a 
right-hand threaded screw. 

lemel. Miscellaneous sweepings from 
jewelry shops, including filings, 
chips from engraving, bits of solder, 
etc., too small to be treated by 
known kind and quality of metal. 
Lemel is “sweep-smelted” and re- 
fined to reduce and separate what 
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is in the mixture, for recovering 
the value of the metals. 

lemonade spoon. See ICED TEA SPOON. 

lemon dish. A small round dish usu- 
ally of glass-lined silver, used for 
holding squares of lemon on the 
tea table. 

lemon fork. A small fork with four 
long tines for serving cut lemon at 
the tea table. 

lemon strainers. The early English 
strainers were shallow cup-like 
articles usually of silver, with the 
bottoms and sometimes the _ sides 
perforated, and with two wire 
handles of sufficient length to 
bridge the rim of a punch bowl. 

length-shoulder. Term sometimes ap- 
plied to the lower part of a bal- 
ance-staff or roller-shoulder; occa- 
sionally also to the part of staff 
above the balance-riveting shoulder, 
or hairspring-collect hub. 

lennilite (len’i-lite). A name un- 
fortunately applied in 1866 to a 
“greenish orthoclase (probably 
microcline) feldspar from Lenni, 
Delaware County, Pa.” Of no gem 
significance and later transferred 
to another mineral variety of no 
better standing. 

lentil cut. A cabochon cutting in which 
both sides have the 
same convexity, usu- 
ally a rather flat 
thin cabochon stone, 
of the type of many 
opals. = 

lentille. Form of watch 
crystal for open-face cases, in 
which the edges beyond the bezel 
are rounded off; made originally 
like mi-concave glasses with a 
sharp-cornered beveled edge, the 
polishing off and rounding of this 
corner is what produces a lentille 
crystal. See WATCH CRYSTAL. 

leopard’s head. Mark established in 
1300, said to be the oldest hallmark 
on English silver. Though for a 
period among the provincial marks, 
it is now the London town-mark 
for gold and silverwares made in 
the British Isles and sent to the 
Goldsmiths Company for assay. 

lepidolite (lep-i’doe-lite). A lithia 
mica commonly found in pegmatite 
dikes and an associate of colored 
tourmalines, ete. Often attrac- 
tively colored in shades of lavender, 
compact masses have sometimes 
been used in decorative carvings, 
though its mica softness is con- 
ducive to neither a high polish nor 
durability. 

Lepine, Jean Antoine. Eminent French 
watchmaker; 1720-1814. Designed 
earliest movements making thinner 
watches possible, including bridges 
instead of plates to support train- 
pivot bearings, and the suspended 
barrel. 

Le Roy, Pierre. French horologist; 
1717-1785. Part of the credit for 
developing the invention of the 
marine chronometer belongs to 
LeRoy, who was also a writer of 
high authority on horology. 





let-down plier. A plier devised for 
releasing the tension of a clock 
mainspring preparatory to disas- 
sembling the clock. 

let-off. In the action of a lever es- 
capement, the cessation of contact 
between an escape-wheel tooth and 
a pallet; the corner of pallet where 
this occurs is called the let-off or 
“L” corner. This term also dis- 
tinguishes the one of the pair of 
pallet stones where all teeth of the 
escape-wheel in turn are let off or 
discharged from action in the pal- 
lets; hence called the “L” or let-off 
pallet stone, differentiating it from 
the receiving or “R” pallet stone, 
at which all escape-wheel teeth are 
received into action with the pair 
of pallets. 

letter engraving. Engraving of in- 
scriptions, monograms and initials 
on watch cases, jewely, etc., as dif- 
ferentiated from purely ornamental 
engraving, engraving blocks for 
use in printing, photo-engraving, 
ete. 

lettuce fork. A long serving fork 
with three tines, for serving let- 
tuce or salad. 

leuco sapphire (lue’ko). Colorless 
sapphire. 

leveler. A tool with a small slot on 
the end of a steel wire, at a right- 
angle to the length of the wire, 
used for making slight bends on 
hairspring coils, to bring them all 
into the same plane when truing a 
hairspring. 

lever. Horol. In the pallet-fork-and- 
arbor assembly of lever escape- 
ment, the lever is the steel bar be- 
tween the fork and the pallet. 

lever escapement. The escapement 
long established as best for use in 
watches; * invented by Thomas 
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a. Escape Wheel 
6. Lever 
ce. Pallets 
4. Roller 
¢. Impulse Pin 
J. Safety Pin 
gg. Banking Pins 


Lever Escapement 


Mudge, London, England, about 
1765, a detached type escapement, 
with pallet-fork-and-arbor assem- 
bly between the escape-wheel and 
the balance. See DETACHED ES- 
CAPEMENT; ESCAPEMENT. 

lever-fork polisher. A tool compris- 
ing two flexible laps, for polishing 
the inside acting surfaces of a fork- 
slot of a lever escapement. 

Leveridge gauge. An_ instrument 
which permits a weight estimate 
from the dimensions of a cut stone. 


(The 26th instalment of A Jeweler’s 
Dictionary will follow next month.) 
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HOUGHTs OF War are fright- 

ening. Your older sisters 
and brothers are now working and 
fighting for our country. And you're 
too young to enlist as a WAVE or 
WAAC. You probably wish you were 
older so you could take a more active 
part. But you too, have a great re- 
sponsibility. There are plenty of older 
girls and boys to man our factories 
and armies to win this war. Today it 
is your privilege to help in civilian 
defense, but your schooling is your 
first patriotic duty. For tomorrow, 
when the war is over, the world 
will expect you to set the standard 
for better living. So be smart. . 
plan for the future. 

A wise man has said, ‘‘It always 
has stopped raining’. likewise 
wars have always ended . . . and 
scarcity always has been turned into 
abundance. By the time you grow 
up, normal happy living will have 
returned. The man you marry will 
not have to rush away to war. He 


will have wonderful new opportuni- 
ties to prosper in business, and your 
dreams of a beautiful home may be 
realized. 

Thank God, that you will be priv- 
ileged to live a normal life. Go ahead 
and dream—dream about a wonderful 
home of your own. Think of all the 
beautiful things you will want in your 
home of tomorrow. And start now 
acquiring the precious, worth while, 
enduring, material as well as spiritual 
things you will treasure for a lifetime. 

Sterling Silver in your HOPE chest 
will always be one of your most cher- 
ished possessions. Nothing, as the 
years go by, will give you greater joy 
and satisfaction. Your jeweler will 
help you. So, go with your mother 
and select the sterling pattern you 
like best. Start your sterling set with 
a single teaspoon, or a place setting, 
and experience the thrill of watching 
your set grow as friends and relatives 
give you presents of sterling, in the 
pattern of your choice, 





Building your sterling service, a 
piece at a time, costs so little it will 
not preclude your purchases of War 
Stamps and Bonds. Also your small 
investments in sterling, will not hurt 
our war economy. Sterling is doubly 
precious as its production is limited 
for the duration. Just be sure to select 
a pattern that will be available in the 
future... a fine sterling pattern made 
by reliable silversmiths. ‘ 

Ask your jeweler to show you the 
Wallace Master Craftsmanship ster- 
ling patterns, featuring 3rd dimer- 
sion beauty. Wallace Silversmiths of 
Wallingford, Connecticut, were es- 
tablished in 1835... one hundred and 
eight years ago. Literature and book- 
lets free upon request. 





The above advertisement is being run in the following magazines in the issues which will be in circula- 
: : ; ; ; “lt 
tion early in December: Glamour, Mademoiselle, Harper's Bazaar, American Magazine, Collier’s Weekly. 























SIARSAPPHIRE 








44@®LEEPING BEAUTY” into “fashion queen.” There, in five words, is the amazing story 

of the star sapphire, which, less than a generation ago, comparatively few American 
jewelers had ever seen, much less stocked and sold. Today, it rates with the diamond as the 
most widely desired of all gems; in fact, as a jewel to be worn by men, is completely without 
rival. Thus years of education and promotion invested by gem importers on behalf of this 
phenomenal gem are crowned with success for the industry at large. 

The octet of star sapphire jewels pictured above, the work of Sol Kaufman, nationally 
known design consultant to the jewelry industry, with studios at 562 Fifth Ave., New York, 
show in colors fairly true to nature how pleasingly these gems are mounted today in palladium. 
the sister metal of platinum which continues available to the jewelry industry without Govern- 
ment restriction. 

In six instances, sparing use of small diamonds adds vitality to these already lively 
modern pieces, most of which are modeled after the currently popular “dressmaker ribbon” 
style. The brooch featured at lower right is a stylized borrowing from the horticultural world. 
with star sapphires symbolizing buds of graduated size. 
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“Too little and too late" were the anti-thief protections used 
by the store that owned this safe, blasted by crooks who 
snatched most of its contents. Jewelers’ safes should be 
lighted at night and be visible at all times from the street. 


A’ 2 a. m. a brick, wrapped in newspaper, was 
hurled through the window of John Jeweler’s 
shop in a small Ohio town. The thief scooped up $2,141 
worth of goods and fled. The chances were two to one 
against his ever being caught and if he was, the chances 
were again two to one against any of the stolen goods 
being recovered. John Jeweler could expect, at best, 
recovery of only half of his stock. 

This is a picture of the average jewelry store “‘rob- 
bery.”” According to a survey made by THe Jewe cers’ 
Cincu.ar-Keystone among 107 jewelers robbed in 
1941, $229,106 worth of jewelry was stolen, either 
through window-smashing, hold-ups, sneak thefts or 
some other type of larceny. Since the 107 jewelers prob- 
ably represent a mere quarter of those robbed during 
the year, the toll may well have been more than $1,- 
000,000 for retailers alone. And 1941 was a poor year 
for the crooks! 

It is an economic fact that when jewelers experience 
boom times, robberies decrease. While this may seem 
curious at first glance, a little reflection will disclose 
that when jewelers’ sales are high, prosperity is wide- 
spread—the majority of people are employed and crime 
dimmishes. The converse is also true—when jewelers 
are hard hit, crime goes on a rampage. Unemployment, 
in addition to cutting down on jewelers’ sales, also 
forces many people to steal. In hard times the threat of 
crime is heightened. 

At present, as jewelers experience great prosperity. 
crime is almost at a minimum with the population, gen- 
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Jewelers Can Stop 
Most Theft Loss 


even if fully insured, youwgnay not be 
able now to replace stock lost to crooks: 
how many of the fifty precautions enumerated 


here are you using in your store ? 


by THOMAS V. DUGGAN 


erally, employed—and at the highest wages in years. 

This does not mean, however, that thefts cannot be 
serious at the moment. On the contrary, with many 
jewelers’ items extremely scarce because of priorities, 
a small loss now can assume even more disastrous 
proportions than a large one in depression years, since 
the stolen goods may be irreplaceable. It behooves 
every jeweler to guard his precious stock with the ut- 
most care. 

Then too, when the war is over and the Army and 
war plants disgorge their millions, jewelry stores will 
be in for decreased sales and, at the same time, a sky- 
rocketing crime wave. According to Richard C. Murphy, 
counsel for the Jewelers’ Security Alliance, the number 
of crimes against jewelers after the war will assume 
tremendous proportions. Mr. Murphy knows—he saw 
the same thing happen in 1919. 

Now is the time, obviously, for jewelers to start 
thinking of protecting their stocks against even a small 
loss of precious items and the tidal wave of crime which 
will inevitably follow the war. More than that, it is 
time for jewelers to start doing something—and that is 
the purpose of this article. Far from attempting to 
dogmatically state what is, and what is not good in the 
way of protection, JeweLers’ CircuLar-Keystone has 
obtained expert advice from such sources as the Jewel- 
ers’ Security Alliance, the Pinkerton National Detective 
Agency, insurance companies and the like. Combining 
and amplifying this advice, we will attempt to show 
how maximum precautions may be taken against hold- 





THE JEWELERS’ CIRCULAR-KEYSTONE 








“aS S. St 


Na Sate hn 








Yes, even the loveliest, most precious diamonds 
could be split into savage little drill-head teeth — 
the hardest substance known to bite the materials 
of war from the depths of the mines. In fact, it is 
supposed that the jewelry of German women is 
being broken up for just such purposes today. 


Then why not take mine? I'd do anything to help 
the United Nations win! 


Fortunately, the United Nations need not depend 
upon your cherished engagement ring and other 
jewels. They control almost the world’s entire sup- 
ply of another kind of diamonds to do the hard 
work. Over 40‘; are used for mining drill bits. 
Others are busy cutting, grinding, polishing the 
parts for all our thousands of implements of war. 
The gem diamonds you buy today are helping with 
the war another way. 


How’s that possible? 


They’re helping foot the bill from all these tough, 
irregular little industrial diamonds. Quantities of 
them are needed to help us fight this war — about 
5,000,000 carats in United States war industries 
alone next year. And the less they cost the better! 


FOR DECEMBER, 1942 
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hole drills to mine: 
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But how can gem diamonds make them less 


expensive? 


Both come from the same mines — but the occa- 
sional jewel diamond found is so valued for its 
peerless beauty that its price defrays a good share 
of the cost of mining the rest. Gem diamonds are 
now the helpmeet of the fierce little fighting 
diamonds. 


Then you'll still be able to buy gem diamonds? 
Yes, unlike most luxuries, there are no war priori- 
ties on gem diamonds today. They can happily be 
used, as always, for expressions of the highest 
sentiments. Never was there a time when the 
soldier boy’s engagement ring, the worker’s long- 
planned token of his lasting love, held such a flam- 
ing message of strength for women’s hearts. 





See that your customers understand these points 
about the position and meaning of diamonds in 
the world at war. Published in the interests of the 
jewelers of America by De Beers Consolidated 
Mines, Ltd., and Associated Companies. 
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ups, burglaries, larcenies, window-smashings, 107 of 
which—only part of the 1941 crop—were analyzed last 
month in Part I of this survey. 

According to Capt. Herbert S. Mosher, chief of the 
criminal division of the Pinkerton National Detective 
Agency, the jewelers’ worst enemy is himself. “Too 
many jewelers,” he says, “are more concerned with mak- 
ing a sale than in protecting their stock from thieves.” 
Carelessness and anxiety about selling the goods fre 
quently tempt persons who would otherwise never at 
tempt to rob a store. “A lost sale is only a minor 
tragedy, if it is a tragedy at all,” says Capt. Mosher, 
“but a sale which leads you to throw discretion to the 
winds can result in a major disaster.” Point number 
one, then, is to be careful, alert and inoffensively sus- 
picious at all] times. 

The most elaborate precautionary measures available 
to jewelers who wish to protect their stocks may be 
conveniently divided into two categories: mechanical de 
vices and special services. Such measures provide ex- 
cellent protection and may, over a period of years, more 
than pay for themselves by discouraging embryo-thieves. 

Mechanical devices, such as burglar alarms, electric 
eye apparatus, tear gar bombs, etc., are usually con 
nected to all doors, windows, transoms, cellar entrances 
and other vulnerable points in the store so that any 
attempt at entering will sound a gong on the premises 
and, possibly, at the local police stations as well. Vari- 
ous types of screens and grilles are also available for 
the guarding of windows, cellar entrances, sky-lights 
and other such spots. These devices are so designed that 
they may be rolled back in the day-time but locked in 
place at night, and it is frequently possible to have them 
function as a part of the electric alarm system as well, 
thus frustrating crooks who may attempt to cut through 
them. 

Services available to the jeweler who wishes to main 
tain a vigilant watch over his stock, include various 
watchman-patrol] concerns, and alarm systems connected 
by telegraph to central offices. Membership in the 
Jewelers’ Security Alliance also serves as a protection 
since many crooks will not tackle a store under JSA 
Pinkerton protection, knowing that a_ relentless in 


vestigation will follow any crime. 


FOUR GENERAL PRECAUTIONS 

Many general precautions which may be taken to 
make your store as sound as a bank, are not at all ex 
pensive but will prove, in the long run, to pay dividends. 
They include: 

(a) Avoidance of flimsy partitions between your store 
and the store next door. Be sure that they are of some 
substantial material such as stone, or brick. Never have 
partitions of wood or beaver-board; they are too easily 
sawed by crooks. 

(b) Inspection at closing: Be certain to go over your 
entire premises each night before closing to make sure 
that no one is lurking with the idea of committing a 
theft during the night. 

(c) Inspection after closing. Make a practice of 
either yourself or some trusted employee visiting the 
store sometime each night in order to see that every- 
thing is as it should be. Never have a regular time for 
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this return visit, however. Crooks can find out what 
time the nightly inspection is made, and lay their plans 
accordingly. Visit your store at 9 p. m. one night, 


perhaps 2 a. m. some other night. This may seem like 
an unreasonable precaution but if crooks know that the 
store is visited after hours they will think twice before 
they risk getting caught. 

(d) Close check on entrances: See to it that all 
doors, windows, transoms, sky-lights, ete., are equipped 
with strong bolts and bars. Naturally, all of these 
points will also be connected to your alarm system. 
Check on cellar entrances, too—see that they are bolted. 
Many crooks enter cellars and saw their way through 
the floor. 


TO DISCOURAGE WINDOW SMASHING 


So much for general precautions. We now come to 
protection against specific types of crimes such as 
window-smashing, burglaries, hold-ups, shoplifting and 
safe-cracking. 

Window Smashing: The most frequently committed 
crime reported in JeEweLers’ CircuLAR-KeysTone’s sur 
vey of jewelry store robberies was window smashing 
and glass cutting. Out of the 107 crimes that were 
analyzed, 58 per cent were of this type. Usually com- 
mitted by small-time crooks, they are not, as a rule, 
terrific losses but are certainly a nuisance. Window 
smashers are the lowest form of jewelry store robbers 
and are usually tempted, on the spur-of-the-moment, to 
heave a brick through the window in order to obtain 
some article which seems particularly attractive or valu 
able-looking. Much of your protection consists of the 
negative sort, i.e., not tempting weak-willed individuals. 
Certain positive steps may also be taken, however. 

(a) If feasible, have an iron grille drawn across the 
outside of the window when the store is closed. This 
will prevent any sizable object from being thrown 
through the glass. 

(b) Hang a pane of heavy, unbreakable glass between 
the actual display window and the goods on display. 
While a brick or stone would break your show window, 
the second pane will hold firm—-would only dent or star 
if hammered and would dull the edge of a glass-cutter. 

(c) Do not display expensive articles in the window 
when the store is closed for the day. Display relatively 
inexpensive items such as costume jewelry, crystal, 
china, clocks—just enough to let people know that you 
are in the jewelry business. 

(d) Seatter the valuable-looking goods you do display 
throughout the window space. Place them, also, well 
back in the window. This will make it difficult for the 
window smasher to secure much after he has broken the 
window and may, possibly, deter him from tossing a 
brick in the first place since it will be apparent that a 
quick, profitable get-away is out of the question. 

(e) If you insist on displaying something of con- 
siderable value in your window, even in the day time, 
put it in a small window showcase. No crook would 
have time to battle his way through several panes of 
glass without being caught. 

Burglaries: Accounting for 25 per cent of the thefts 
reported in the JeEweLers’ CircuLar-KEyYstToNE survey 
of 107 jewelry store thefts, burgarlies accounted for a 

(Please turn to page 84) 


THE JEWELERS’ CIRCULAR-KEYSTONE 

















ARE CUTTING 


P MELEE 

SINGLE CUTS 
+ SIZES 
De FANCY SHAPES | 


a x 
INQUIRIES INVITED: 


oe E 
MAX FINE & SONS, INC. 


CUTTERS OF “FINE MADE" DIAMONDS 
OFFICES AND FACTORY 
a 060ml OO eae Fe 
NEW YORK 
FOUNDED 1890 














et FOR DECEMBER, 1942 




















Don’t Guarantee Miraeles 


The modern wrist watch is a fine instrument, but it can’t live up 


to wildly exaggerated claims. Truthful selling and consumer 


education pay dividends in the long ran. says this authority 


by B. DE MONTMORENCY 


HE recent unprecedented sale of wrist watches 
d has brought the retailer some attendant headaches 
arising from the vast misconception in the minds of the 
buying public about wrist watch performance. 

Too much jewelers’ advertising and sales talk which 
have grown out of the pressure of competition have led 
the customer to expect impossibly high standards of ac 
curacy in the timekeeping qualities of the average wrist 
watch. 

In normal times, although it’s not good selling, the 
consequent complaints can be adequately handled with 
out loss of store prestige. but the situation today is 
acute enough to call for a drastic revision of wrist 
watch selling methods. 

In other words, an attempt to really educate the 
public about wrist watch performances, stripped of all 
advertising extravagances, seems to be in order, if a 
whole generation of disgruntled watch wearers is to be 
avoided. Now if ever is the time to do it. There is no 
necessity for high-pressure advertising. ‘Today, watches 
sell themselves and a few honest statements about per- 
formance will go far toward keeping them sold and 


eliminating complaints. 


HOW ACCURATE SHOULD A WRIST WATCH BE? 

In the U. S. Naval Observatory at Washington are 
some of the most accurate clocks in the world, which 
have been built and installed at great expense. 

These clocks are mounted on concrete piers sunk 
deep in the earth to avoid vibration. They are housed 
in a room which is kept at a constant temperature. 
Every 28 seconds, these clocks are wound by electricity 
and they run in a vacuum. In other words, the clocks 
operate in as nearly perfect circumstances as can be 
devised. Yet even these clocks do not keep perfect 
time. 

But how glibly does many a jeweler assure the cus- 
tomer with a $25 wrist watch in his hand. “This will 
keep perfect time—-we adjust every watch before we 
sell it.” Here’s a watch whose movement has been 
reduced to so small a size that even a microscopic im- 
perfection in any working part will throw it off—a 
watch which will be worn on probably the most mov 
able part of the human frame, which will be subject to 
repeated shocks and abrupt changes of position, which 
will be exposed to cold one minute, and to the dryness 
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ot a steam-heated room in the next. In short, a watch 
which will be required to operate under a set of cir 
cumstances diametrically opposed to the requirements 
for accurate time-keeping. There would appear to be 
sufficient miracle in the fact that the average wrist 
watch runs anywhere near accurately without expecting 
it to keep perfect time as well, and it is certainly to the 
credit of the watch industry that watches run as well 
as they do, all factors considered. 

Then why not tell the truth about performance? As 
a practical suggestion for the retailer, why not have 
printed and distributed with each watch sold, a leaflet 
or folder telling the story along some such lines as the 
following? 


BLANK'S WRIST WATCHES 

In keeping with our reputation for selling 
the highest quality merchandise in any given price 
category, this watch has been selected to bear our 
guarantee, as a reliable timepiece. 

However, there is a very great deal of misun- 
derstanding as to the time-keeping qualities of 
strap-watches, expensive or otherwise. They are 
not and should not be expected to be as accurate 
as a good pocket watch. For one thing, the 
smaller main spring cannot drive the mechanism 
with the same power and uniformity; for an- 
other, a wrist watch is subject to greater variations 
of position and temperature, indeed is never held 
steadily in any one position. Every movement, 
every change of temperature has an effect on time 
keeping. That is why it is impossible to adjust a 
wrist watch so that it will keep the same time for 
every wearer. Performance is regulated by your 
personal habits. 

Remember, too, in connection with the degree of 
accuracy which should be demanded of your wrist 
watch, that the U. S. Bureau of Standards allows 
a tolerance of 3 to 5 minutes a week for even a 
large strap watch. Accuracy to within 1/2 minute 
to 1 minute per day is considered very good time- 
keeping in a wrist watch. A variation of 1 min- 
ute per day (to be technical) means only one 
beat’s variation out of 1440—a deviation from 
perfection of less than 7/10,000. In the light 

(Please turn to page 96) 
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Primitive methods are used in Ceylon to mine sapphires and other gems. _Lower 
right, holding tropical helmet, is Charles Edward Paskow, president of William V. 


Schmidt Co., New York gem importers and cutters. 


Gem Imports After 
a Year of War 


India. Ceylon and Brazil are now 
chief suppliers of gems: air 


reute from East fast but costly 


DD ESPITE the fact that the war is now being fought 
in every continent except Antarctica and despite 
the fact that the Japs continue to strangle a rich gem 
bearing territory in southeastern Asia, America manages 

a year after Pearl Harbor—to obtain a fairly ade 
quate supply of precious and semi-precious stones. 

The kinds of stones that are now being imported. 
their quantities, and from what foreign nations they 
come cannot be determined from official sources, because 
since September, 1941, import statistics of all sorts have 
been a closely guarded Government secret. 

However, a check among leading New York gem 
importers indicates that India and Ceylon may now be 
supplying more gems to the United States than for a 
number of years past—especially sapphires and star 
sapphires. Whereas before the war U. S. gem buyers 
customarily went to the Paris and London markets and 
there negotiated with representatives of Indian and 
Ceylonese producers, a direct trade between the Far 
East and the United States sprang up when the Nazis 
overran Europe and the Eastern gem merchants fled 


home. Trans-Pacific airmail flew packets of gemstones 
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to the U. S. for several months before Pearl Harbor; 
then hostilities in the Pacific upset this route, and it was 
some time before satisfactory commercial lines were 
rigged in an opposite direction around the world. 

Improved air service via East Africa, Sierra Leone 
or Liberia in West Africa, Brazil and Trinidad, B.W.I., 
now permit the transit of merchandise from India and 
Ceylon to New York in an average elapsed time of three 
or four weeks. Though no packets of stones are known 
to have been lost, insurance costs are high; according to 
rates current late last month, importers had to pay 
12.50 to insure the safe delivery of every $100 worth 
of merchandise, $2.50 of this paying for the ordinary 
hazards of shipping such as crashing, fire, ete., and the 
*10 balance for the dangers of enemy assault. 

War or no war, importers agree, there would still be 
a scarcity of the better qualities of star sapphines be- 
cause these stones in particular are riding high in public 
favor throughout North America, and to some extent, 
recently, in Central and South America. 

Top quality zircon stocks are depleted and cannot be 
replenished because of the Jap conquest of Indo-China 
and Thailand, mining and cutting centers respectively. 
Bottle-green to hyacinth colored zircons are coming 
through from Ceylon, but not the heated blue type for 
which Indo-China and Thailand were famous. 

Few rubies can be expected until the enemy is driven 
from Burma. That country also produced much of the 
finest grade sapphire, as well as spinel, garnet, topaz, 
jade, ete. Naturally, no cultured pearls arrive from 
Japan itself, and the enemy’s encirclement of China has 
interrupted a trade in cheaper types of stones cut by 
that nation’s promising lapidary industry. 

Australia continues to be the world’s principal source 
for opals; writing in the Minerals Yearbook, Sydney H. 

(Please turn to page 100) 
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Diamond Ring Contest 


Spurs Loeal Sales 


by PHIL LANCE 


ee KING located in a rather busy business see 

tion of the city, we have always catered to cus- 
tomers from all over the town,” comments Julius C. 
Brooks, manager of Stork’s, Inc., jewelry store, Phila- 
delphia, “and have found that customers in our imme- 
diate vicinity numbered very few on our sales register. 
I decided therefore that it would be a good idea to go 
after local trade a little more intensively and found 
a fine response to our campaign for new customers in 
our own locality.” 

Since a contest is something that interests practically 
everyone, something of this nature seemed the most 
logical method of arousing local interest, and Mr. 
Brooks decided to try it. 

Contacting local theatres, he got them to place bill 
boards in their lobbies advertising that the Stork store 
was running a name contest for a diamond ring suited 
to popular taste and pocket books. It was a white gold 
mounted diamond ring with a large center stone and two- 
side diamonds. Nothing had to be purchased to get into 
the contest. All that contestants had to do was to get 
entry blanks in the Stork’s store, fill in their suggestion 
for a name for the ring, and add their names and ad 
dresses. The coupon had to be brought to the store in 
person. The contest was to run for two months. 

The rules were published in a local neighborhood 
weekly newspaper in paid advertising space, and the 
paper cooperated by giving the contest considerable 
free publicity in the reading columns. To help con- 
testants in naming the ring, the newspaper carried 
large exact reproductions of the ring, and the original 
ring was placed on display in the store window. 

“Getting citizens of the community to come into our 
store to get the contest blanks. then fill them out and 
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Left—The interior of Stork's, Inc., 
became known to hundreds who 
except for the contest, might never 
have stepped inside the doors and 
made friends with the proprietors. 


Below—Julius C. Brooks, manager, 
and brother look over some of the 
ring titles entered in the contest. 
Nearly 1000 people participated. 





return them, caused them to make two visits to the 
store. In the course of these two visits we became 
more or less acquainted with them, and though no 
effort was made to sell anything to the contestants, 
many sales resulted from the promotion, and our cor 
dial dealings assured us of a considerable amount of 
later business. Another benefit gained from the contest 
was that it enabled us to build a mailing list from the 
names and addresses on the coupons,” emphasizes Mr. 
Brooks,*‘‘which proved very useful later on—as for ex- 
ample, when we opened an allied jewelry and repair 
line.” 

After the entries closed Stork’s had three well-known 
local residents examine the names and pick the win 
ners. To the one that was judged the best was awarded 
the first prize, which was the original ring itself. fol- 
lowed by five other gifts. 

The same advertising mediums that were previously 
used to advertise the contest were used again to an- 
nounce the day and hour that the winners’ names would 
be chosen. All contestants had to be present at the 
store to be eligible. Over 600 people were within the 
doors, while several hundred others listened by loud- 
speaker outside. 

“This contest has placed the Stork’s store on the 
‘local map,” says Mr. Brooks, “and we have capital 
ized upon it by following up the contest with periodic 
mailings. Dealers usually seek distant customers,” Mr. 
Brooks continued, “‘and forget all those possible pur- 
chasers who live just around the corner. The imme- 
diate sales and the later ones directly traceable to the 
contest, decisively show that local sales are well worth 
seeking, and are or should be an important part of a 


jeweler’s business.” 
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LADY ALONE 


(From page 57) 


feel that you've backed her up with the facts in the 
deal, and her sweetheart will call her one swell little 
shopper! 
WHEN IS THE WEDDING RING SHOWN 

The girl shopping alone is not getting married to- 
morrow, or her young man would be at her side. So 
Kind’s concentrates on exchanging one good diamond 
engagement ring for the full sum of money the girl 
has to spend. When that sale is clinched, he may in- 
quire how soon she expects to be married, and then 
suggest wedding rings. Since the freezing order on 
platinum, of course it would be unwise to wait too long 
to choose a platinum wedding band. And don’t forget 
that the bride herself buys the bridegroom’s wedding 
ring for the double-ring ceremony, which is becoming 
popular again because of war separations. So, while 
the girl is in the store, show her the wedding rings for 
men, and she'll sell her man on wearing one. 


HOW OTHER PROBLEMS ARE HANDLED 


Young women are not the only sole shoppers for 
engagement rings. If your store is near a camp or a 
big war industry, you get the hesitant young man who 
longs to take the ring back home when he pays his next 
visit but fears his girl won’t like what he picks out. Mr. 
Kind makes two points that usually put over this sale: 
(1) the sentiment and tradition of the man’s choosing 
the ring, carrying it to the girl, and putting it on her 
finger; (2) “Your taste must undoubtedly be her taste 
because that’s one of the things that brought you two to- 
gether; you both like the same things!” 

You need sales technique for the mother-and-son 
team, too. When a Nice Young Man brings his mama to 
the store, she is usually bringing him and paying for 
the ring, to boot! You can’t sell both individuals, so 
determine which one dominates and direct your sales- 
talk where it counts. Mr. Kind believes that the 
mother is usually the determining factor. Boys have 
even been towed to the store by their prospective moth- 
ers-in-law, and in these days of very youthful brides, 
many girls bring their own mothers to the jewelry 
store. 

Mother's taste, of course, trends towards the classic 
or traditional, the type of ring that Father gave to her. 
It’s quite normal for her daughter to take the opposite 
stand and prefer something modern. There’s no rule for 
handling this situation. Just take it easy. In the last 
analysis, the girl should be pleased because she’s your 
customer of the future. 

It may comfort you to know that others have to deal 
with this mother-daughter dilemma. The bridal secre- 
tary in one of the country’s largest department stores, 
where thousands of girls are outfitted for their wed- 
dings, declares that Mama dominates every single 
purchase except the slippers and brassieres. These 
she stays out of because she can’t get into them. She 
would if she could! 


Gold-mining equipment, idle in certain U. S. mines 
closed by Government order, was frozen Nov. 18 in the 


hands of owners. 
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OLD HANDS AT "NEW" DEPARTMENTS 


(From paqe 59) 


ties. the trade in such commodities is by no stretch of 
the imagination limited to the gift seasons. 

Another highly successful section at Van Heusen. 
Charles is leather goods, the store having what is re 
portedly the largest department of this type between 
New York and Buffalo. Everything from small mani 
cure sets to luggage is stocked, women’s handbags, in a 
special display, going particularly well. 

The china and glass department is also one of the 
largest in upstate New York, the stock including a con 
siderable selection of fine domestic and imported china 
as well as earthenware patterns. The linen department 
is alongside and, as might be expected, table settings 
combining china, glass and linen receive considerable 
attention in both departments. 

Van Heusen, Charles and Georg Jensen are the 
sole eastern agents for Marghab linens from Portugal, 
a “prestige” factor which naturally figures in promo 
tions. 

Some time ago someone suggested to Mr. Spencer that 
the linen department stock handkerchiefs. The experi 
ment was tried, with surprising results several thou 
sand dollars’ worth of handkerchiefs are now sold 
annually, 


The linen department now has three off-shoots of its 


own—the closet accessory shop, the yarn shop and the 


infants’ wear shop. The closet accessory shop, started 





Star Sapphires 
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MAY WE AT THIS TIME EXTEND TO OUR 
MANY FRIENDS THE SEASON'S GREETINGS 


JEROME RICHHEIMER 


608 FIFTH AVE. 


which to make your selection. Let us cooperate with you on your special calls 





last Christmas, does a good trade in satin and chintz 
quilted boxes—for gloves, stockings, hats, blankets, 
exc. 

Sales of the varn shop, operated by Mrs. Spencer, 
ure increasing as a result of increased knitting for war 
relief organizations. Many women who knit for such 
groups are now turning out occasional pieces for their 
own families. Thus yarn, knitting bags and tweed for 
suits and skirts are selling well. 

The children’s department, featuring dresses, play 
suits, blankets, toys, ete., for infants up to five years 
of age, has just been started—a typical Van Heusen, 
Charles ‘new department” experiment. Early sales 
reports are encouraging. With the yarn shop, closet 
accessory shop and linen department, it gives the store 
a sizeable non-seasonal unit. 

One of the happiest surprises of the store’s experi- 
mentation has been the one which is most foreign to the 
jewelry business—the highly-popular fancy grocery 
department. Hors d’euvres, delicacies, quality canned 
goods, condiments, cookies, marmalades, etc., have not 
only brought highly satisfactory sales returns, but have 
livened up the rear entrance of the store and converted 
numerous passers-by who formerly ignored this end of 
the store into enthusiastic customers. Special baskets 
made up at Christmas-time go exceptionally well. 

Naturally, not every experiment in the direction of 
new departments has been successful. The store has 
arrived at its present line-up by a process of trial and 
error, testing out various lines and ideas, and continu- 
ing those that proved profitable, and discarding or 
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Genuine “Trublak” 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 
Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 
America's First Complete 
Cutting Plant for 


Black Onyx & Synthetic Ringstones 
400 Charles St., PROVIDENCE, R. I. 


Vinimum quantity required per size 
and shape ... 300 pieces. 


NO JOBBING ...NO RECUTTING 
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modifying those which experience showed to be un 
suitable. 

lor example, one of their experiments was a furni 
ture and interior decorating department. According to 
Mr. Spencer, these two projects proved too highly 
specialized for Van Heusen, Charles to operate as ad- 
juncts. Now all that remains of them is one small 
section selling small ‘‘occasional” furniture, and one 
devoted to small rugs. These items, being more in the 
nature of gifts and accessories are appropriate to the 
general nature of the store, have sold well, and are 
being continued, while the balance of these depart- 
ments has been dropped. 

The secret, says Mr. Spencer, is to try anything that 
looks at all promising, and then let the results decide 
upon future policy. 

To capitalize to the fullest on their unusual diversifica- 
tion policy, the store never ceases to remind the public 
The front 
display windows are divided into six separate sections, 
each devoted to a different department. Twice weekly 


these displays are changed to give passers-by a real 


that it offers a wide variety of merchandise. 


appreciation of the multiplicity of merchandise on sale 
in the store. 

In a typical recent showing, the large front window 
featured a picnic setting: basket, outdoor tea wagon 
laden with quality groceries, an outdoor grill, a rack 
of summer highball tumblers, and a vacuum thermos 
bottle. 
voted to a different department, the respective lines 


Each of the five other front windows was de 
presented being: military and other rings, stationery, 
peasant linen, handbags and luncheon earthenware. 

The window display at the rear entrance is now 
used exclusively for the delicacies on view and on sale 
just inside. Although the entrance here is small, a 
surprisingly large customer following has been built up. 
Shoppers entering the front door, for example, often 
ask for the grocery section they “have heard so much 
about.” 

As we said at the start, diversification of merchandise 
When it was 
founded, 100 years ago, the firm was originally a whole- 


at Van Heusen, Charles is no new story. 


sale crockery house, long before jewelry and _ silver 
became its principal lines, but its owner from the very 
beginning believed in ploughing profits back into the 
store and in stocking a wide variety of merchandise. By 
the early 1900's departments were so numerous that as 
many as three buyers would sometimes find themselves 
in Europe at the same time. 

These buyers naturally brought back goods which no 
other store in the country had, and this fact has con- 
tributed to the “‘prestige’” name built up and emphasized 
in the slogan the store still uses—‘‘A gift from Van 
Heusen, Charles means more.” 

Then, as now, the store prided itself on the diversity 
of its lines, and on the extensive variety of pattern 
types in each line. In 1930, however, the firm em 
barked on a program of still greater diversification 
when it adopted a policy of stocking medium-priced 
merchandise in addition to its quality price level. Lines 
in both price ranges were completely stocked to give 
the customer the widest possible selection, a policy 
which increased the number of sales as well as the 


number of cash sales. 
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The jewelry and silver departments, comprising the 
principal section of the main floor, provide a good ex 
ample of the manner in which Van Heusen, Charles 
“diversification” is carried out. The shopper steps into 
the front door and finds himself in a_ high-ceilinged 
room, the walls of which are devoted to displays of 
silver and, above, hand-carved wooden heraldic in- 
signia symbolizing various European nations. ‘This 
setting, reminiscent of the days when buyers came back 
with bronze statues, jade vases and antique silver, pro 
vides the atmosphere of quality and wide selection re 
flected in the cases containing flat silver, watches and 
diamonds. ‘To make the price picture complete, nearby 
are counters of popular-priced novelty jewelry in abun- 
dant assortments. 

It is this policy of over-all diversification of merchan- 
dise—variety in departments, lines, patterns and_ price 
brackets—which is providing Van Heusen, Charles with 
the ammunition for combatting the problem of stocks 


shrinking under war-time economy. 


JEWELERS CAN STOP THEFT LOSS 
(From page 70) 


much greater percentage of the losses. Best and most 
obvious precaution, of course, is the installation of sub 
stantial locks on all doors, windows, transoms, etc., as 
mentioned under general safeguards. A burglar alarm, 
either connected to police headquarters or with a large 
gong outside of the store, will, if known, discourage 
many crooks. Additional precautions: 





(a) Have your most valuable stock in a substantial 
type of safe. (See under Safes, below.) 

(b) Have locks on all of your cases, counters, ete. 
(See under sneak-thefts, below.) 

(c) Have a night light burning in your store at all 
times, and make arrangements for the policeman on 
the beat to look through the front window occasionally. 
If feasible, a watchman may be employed as they tend 
to discourage burglars. A black-out bulb will meet both 
insurance and OCD requirements. 

Hold-ups: This greatest fear of jewelers (because of 
the presence of a weapon), accounted for but 4 per cent 
of the total number of crimes reported in the JeweLers’ 
Circutar-Keystone survey. Robberies of this sort, 
however, usually involve large losses since the crooks 
know pretty well in advance what they are after. 
Speed is the essential aspect of a successful hold-up, so 
everything you can do to make it difficult for a thug to 
clean out your store in a twinkling, will reduce your 
chances of being held up at all. Crooks aware of the 
fact that they can steal little from your shop in a few 
minutes, will probably leave you alone. Some pointers: 

(a) Seatter your most valuable goods around the 
store; do not concentrate them in one place where they 
may be speedily snatched and carried off. Time is of 
the essence to the hold-up man and the more you scat 
ter your goods the more time he must take to collect 
them and, consequently, the less he will get. 

(b) Be cautious in talking or bragging of the size 
and value of your stock. Don’t, in other words, inflame 
the imagination of would-be hold-up men. 








Season's 
Best 


Buy— 


WAR BONDS 


GOLD BROS. 


7 W. 45TH ST., NEW YORK 
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(c) If a car full of strange men drives up in front 
of your store and one man is left in the car with the 
motor running, prepare for a hold-up! Scatter your 
clerks around the store so they cannot all be covered 
and send one out the back way to sound an alarm. Also, 
immediately make a note of the license number of the 
car to aid in the capture of the crooks. 

(d) Have hidden revolvers around your store (li- 
censed, of course), and have your employees know their 
whereabouts. If a suspicious situation arises you will 
be in a position to surprise the hold-up men rather than 
the other way around. 

(e) If you have gas-bomb protection in your store 
(or if holdup men use tear-gas), have your staff in 
structed to lie down on the floor immediately. Gas 
rises, so the air on the floor will be comparatively pure. 

(e) Have your electric alarm buttons at strategic 
spots on the floor under counters (but not where they 
will be habitually stepped on by mistake). Although in 
some cases you may not be able to send an alarm with 
your foot, it is a precaution that works in many in 
stances. 

(f) If you do have a hold-up, the crooks will warn 
you not to send an alarm for five minutes. They say 
they'll be back—but they won't. They want the time 
to make a get-away and your best bet is to phone or 
turn in an alarm pronto—in this day of radio police the 
crooks may be caught before they have left town. 

Sneak thefts: This type of larceny, accounting for 
only 2 per cent of the total number of crimes reported 
in the survey, are, nonetheless, costly. Almost invariably 
the result of carelessness, precautions may be made to 
protect your stock against such losses costing next to 
nothing and may save you many thousands of dollars. 
Points to remember: 

(a) Be eagle-eyed at all times. If you are showing 
goods and are called away, have some other clerk take 
over——never leave a customer unwatched. 

(b) Beware of “munchers’—people eating apples, 
oranges, etc. Normal persons are not given to eating 
in jewelry stores, so it’s likely that the eater has notions 
of stuffing a ring or a loose stone into the fruit. 

(c) Be wary of “butterfingered” persons who drop 
things. Gum-chewers may secrete a ring in a wad of 
gum and tuck it under a counter to be called for by an 
accomplice later. Other tricksters are equipped with 
“sleeve bands” which are hooked to the item and then 
released, hiding the stone up their sleeve. 

(d) Be wary of umbrella carriers. It is a simple 
matter to drop a ring or other object into an umbrella 
and, when searched, appear quite innocent. 

(e) Be wary of wild children who romp, have scenes, 
etc. Sometimes, although not often, gamins are trained 
to create a scene at a given moment and, while clerks are 
distracted, the accompanying adults pilfer merchandise. 

(f) Make sure that trays are full at all times. Then, 
when showing merchandise, if a vacant space appears, 
it is immediately apparent that something has been 
stolen. If it is impractical to keep trays full of rings, 
etc., have a supply of plugs to fill the gaps. 

(g) Keep showcase drawers and doors closed and 
locked, and remove the keys. There are ingenious key- 
less locks which depend on a special type of pressure to 
open; these are excellent for showcases. 
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Because of conditions over which we have no 
control we cannot guarantee delivery of Alton 
Watches. However, all Alton 
will receive our best attention, 


supply whatever possible 


The prices on all 


W. & G. DIAMOND RINGS AND 


watch orders 


and we will 


are the same as in 1941—no raise in prices. 


at 
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SETS 





Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
25 Carat center diamond. Wedding 


ring has five fine diamonds 
Grade Grade 
AA 
D858—Set—Retail .$197.50 $218.25 
Keystone Price 158.00 174.50 
D859—Solitaire— 

Retail 153.75 174.50 
Keystone Price 123.00 139.50 
D860—Wedding Ring 

—Retail ‘ 45.00 
Keystone price 36.00 


Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
15 Carat center diamond. Wedding 


ring has five fine diamonds. 


Grade 
A 
0870—Set—Retail .$131.25 
Keystone Price 105.00 
D871—Solitaire— 

Retail 87.50 
Keystone Price 70.00 
D872—Wedding Ring 

—Retail 


Keystone Price 


Grade 
AA 
$146.25 

117.00 


102.50 
82.00 


45.00 
36.00 





Matched set in 14K yellow gold 
Solitaire has two side diamonds and 
10 Carat center diamond. Wedding 
ring has three fine diamonds 


Grade Grade 
A AA 


D843—Set—Retail $81.25 $91.25 
Keystone Price _ 65.00 73.00 
D814—Solitaire— 

Retail ; 53.25 63.25 
Keystone Price 42.50 50.50 
D845—Wedding Ring 

—Retail 29.50 
Keystone Price 23.50 


SEND FOR THE W & G DIAMOND CATALOGUE. 


Matched set in 14K. yellow gold 
Solitaire has .05 Carat center dia- 
mond. Wedding ring has three fine 


liamonds 
Grade 
A 
D879—Set—Retail $59.50 
47.50 


Keystone Price 
D889—Solitaire— 


Retail 31.25 
Keystcne Price 25.00 
881—Wedding Ring— 

Retail 


Keystone Price 


Grade 
AA 

$64.50 
51.50 


36.25 
29.00 


29.50 
23.50 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. and 


I.D. Watch Cases 


> South 


Wahash Ave. 


Chicago 


Hlinwis 














(h) In the case of watches, show but one item at a 
time. Cultivate the habit of always returning one article 
before you produce another. It is very simple for a 
crook to confuse you if several watches are lying around 
on a counter. 

(i) Never turn Your back on a customer while goods 
are on a counter. If possible, arrange your stock so 
that turning around will be unnecessary; if this is impos- 
sible, devise a mirror arrangement so that the customer 
may be watched even though your back is to him. 

(j) Always detain a customer, even momentarily, so 
that you can make a quick check-up. If you have fol- 
lowed the practice of keeping trays full and shown only 
one object at a time, this check-up should take but a 
moment, 

(k) Wait on customers at the middle of counters, 
never at the ends. This makes it more difficult for sneak 
thieves to reach around and pick up loose articles if the 
case should happen to be open. 

Safes: While “safe-cracking” accounted for only 1 per 
cent of all the crimes committed against jewelers accord- 
ing to the Jeweters’ CircuLar-KeysTone survey, when 
jobs of this sort do occur the loss is usually consider- 
able. Best bet for the jeweler is to secure the best 
burglar-proof safe obtainable and place it so it can be 
seen from the street at all times, preferably with a light 
shining over it. Other precautions to observe in regard 
to safes include: 

(a) Do not place it near a_ partition which might 
screen a safecracker at work. If possible, place it 
where there is nothing on any side or above. 

(b) Be sure that the safe is in good working order. 
If tumblers do not operate properly the safe may not 
lock and it is then easy for even the most amateurish 
crook to rifle its contents. 

(c) When removing your stock from the safe in the 
morning, or when returning it at night, have your store 
locked. Don’t give crooks the chance to wipe out your 
entire stock through a hold-up early or late in the day. 

Naturally, no store can be made completely invulner- 
able. Freak situations over which one has no control 
may arise and work in the favor of would-be thieves. 
By and large, however, those who exercise caution, 
install adequate warning devices and are constantly on 
the alert against robbery will be far less likely to fall 
prey to jewelry store thieves than those who make no 
effort whatsoever to protect their stock. 

Perhaps the best motto for jewelers would be the 
rather flip and colloquial extension of the motto appear- 
ing on the penny: “In God we trust-—watch everybody 


else!” 


Ilow do you find specimen tables as attention 
rousers? Then why don’t you set up a series of toilet 
tables? Granted, women do not these days have much 
time to prink and primp before their mirrors, neverthe- 
less the brutalizing influences of their daily war work 
inike them yearn all the more for the restorative graces 
of beauty in their own homes. A series of such make-up 
nooks showing dressing table sets, perfumes—which 
many jewelers are now selling—-picture frames, ete., 
might include one for the “furlough bride,” another for 
the gal who keeps “‘the home fires burning” and another 


for the “defense plant worker” and so on. 
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PRECIOUS AND _ SEMI-PRECIOUS STONES 
distinctively mounted in 14 Kt. gold . . . RINGS, 
CLIPS, PINS and EARRINGS . . . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 
signed to appeal to your fastidious trade. 

We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 
Star-Ruby, Emerald, etc. . . . we also have on hand the 
most complete stock in the West of loose precious and 
semi-precious stones. 

IMMEDIATE DELIVERY 


Write for complete information. 


Jean Ritz-Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 
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and 


Best Wishes for 1943 
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@ Symbolizing the bond that unites all Amer- 
icans in their devotion to the single goal of 
Victory, the Selbro Victory Ring will strike a 
responsive chord in the heart of every patri- 
otic man and woman. 


@ This inspiring ring is fashioned in Sterling 
Silver, with the national colors enamelled 
onto the three points of the ‘V"’ and the 
telegraphic . . . — in red and blue on either 
side of the emblem. 


PRICED FOR VOLUME SALES: 
Ladies’ rings . . $3.90 
Men's rings. . . $5.20 

All prices Keystone 
Prices on 14K gold rings on request 


ORDER DIRECT FROM 


SELTZER BROS. 


80 NASSAU STREET - NEW YORK 


MANUFACTURING JEWELERS AND IMPORTERS FOR 35 YEARS. 
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@ A delightful floral effect distinguishes this two-tone gold and sterling 
silver bracelet, mounted with stones of popular hue. A Belmar creation 
by Louis Sickles, 1015 Chestnut Street, Philadelphia, it retails at $12.50. 





They’re 





New 





@ This is one of the attractive dia- 
mond and Orienta cultured pearl 
rings, created by Leys, Christie & 
Co., Inc., New York manufacturers. 





@ "Schooldays" charm with love 
notes on slate is one of the most 
popular designs among the many 
timely charms created for this sea- 
son by Lampl, ‘'creators of the 
unusual as usual." It's in sterling. 


@ Eight-day six-jewel stem-wind traveling 
clock in brown, light blue or maroon gen- 
uine morocco, by Phinney-Walker Co., di- 
vision of Semca Co., 30 Irving Pl., N.Y. C. 





@ Dedicated to the 
fighting spirit of our 
Chinese allies is The 
Avenging Dragon,’ 
a massive yellow gold 
ring, recently intro- 
duced by A. Sauer & 
Co., Cincinnati, man- 
ufacturing jewelers. 
Like other Sauer 
rings, this is individ- 
ually cast and then 
is finished by hand. 





@ Imperial Pearl Syndicate presents 14 
karat gold earrings dramatically mounted 
with a gem cultured pearl and a cluster of 
14 natural rubies, to retail for $125. Match- 
ing ring of same description sells for $75. @ Service men have cast their vote for a 
watch that fits this description; shock-ab- 

sorbent, waterproof, dustproof, non-magnetic. 

The Marvin Hermetic is the way the Marvin 

Watch Co., 580 Fifth Ave., New York, an- 

swers this demand from the fighting men. 


@ The "Victory 
Ring,’ by Seltzer 
Bros., 80 Nassau St., 
New York, has the 
national colors en- 
ameled on the points 
of the "V" with the 
telegraphic symbol 
for victory in blue 
and red on each side 
of the shank. In ster- 
ling silver, men's size, 


$5.20: ladies’, $3.90. 
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will experience difficulty this year in se- 
curing and delivering suitable gifts for 
“Our Boys” all over the world. 

Likewise, we, too, are experiencing diffi- 
culty in delivering to you all of the mer- 
chandise you need. We sincerely appreci- 
ate the understanding and co-operation 
you have shown under the very unusual 
existing conditions. 


“BUY WAR SAVINGS BONDS” 


Kushner & Pines, Inc. 


Makers of Distinctive Mountings 
Refiners of Precious Metals 


21 West 46th Street ° New York City 
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SHORTAGES PUSH REPAIRS TO FORE 
(From page 55) 


10 to 15 extra watches a month in this way. The sys 
tem has worked perfectly for us, since we feel the 
watchmaker’s time is more valuable at his desk, and the 
salesman gets an opportunity which isn’t possible in 
any other way. 

Jewelry repairs, covering a general field, are next 
most important, including cleaning of old jewelry, re 
placing snaps, clasps, links, trim, and ornamentation, 
stone mounts, sizing rings, soldering filigree, ete. 
Seventy per cent of our jewelry repair business is con 
centrated in ring work. We send all this repair work 
to a separately maintained upstairs shop where three 
craftmen can do the work without interruption. These 
men divide their time between jewelry remodelling 
work sold by our salesmen and repair work, with the 
latter getting priority, and the remodelling work being 
done between hurry-up repairs. We maintain moderate 
standard price schedules which are listed on a price 
card to prevent misunderstandings, such as $4 to $5 
for new ring mounting tops, $3 to $4 for new prongs 
in Tiffany- mountings, $1.50 for re-sizing of rings and 
$2 for replacing pin clasps on brooches, necklaces. Our 
pricing methods are best described as standard through 
out, except for special instances when we call upon 
the head shop man to personally estimate the cost in 
the customer's presence. 

Here, too, we use the same sort of “take-in system” 


as in the case of watch repairs. Every customer who 





brings in a jewelry repair job is greeted by a sales- 
man who takes the article to the shop at once for an 
examination. Meanwhile, he shows new jewelry of the 
same general kind as the articles brought in, suggest 
ing simultaneously that perhaps the customer will en- 
joy having her jewelry remodelled or modernized, or 
replacing it with an entirely new item. 

In the space of five minutes, while the jewelry is 
being examined, it is possible to create an excellent 
market for remodelling; the most profitable aspect of 
service work. A pendant sold in 1925, for example, 
which was repaired three times at an average of $5, this 
year was remodelled into clips for $70, thus producing 
an additional $85 in sales over the original $300 
cost of the article. Our most skillful salesmen take 
in all jewelry repair work; put every effort into in 
ducing the customer to consider remodelling it if 
possible—and thus transform around 35 per cent of our 
total jewelry repairs into remodelling work. If she is 
agreeable, the head shop man and one of the two ex- 
pert designers in our store are called in to discuss re 
modelling possibilities. We sketch every proposed de 
sign in color before work begins, and get full approval 
in advance. 

Naturally, it isn’t necessary for us to take sub- 
mitted repair work to the shop with a standardized 
price schedule. However, the psychological value and 
impression are great—and we can use the intervening 
examination time for selling. Without this we feel 
we should have little opportunity to discuss remodelling 
work, and the idea is our most valuable merchandising 
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And A Victorious 1943 


Buy War Bonds and Stamps—For Victory 


MAX STERN & CO. 


Importers of Precious and Semi-Precious Stones 


x 


A flerry - 
Christmas 


NEW YORK 
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LOYALTY : 
GOOD-WILL . . =. 


At the conclusion of a year filled with strife, 
trials and tribulations—in the midst of a great 
struggle which threatens our very Liberty —let 
us take just a moment to extend to each and 
every one of you our heartiest thanks for your 
Loyalty and Good-Will.'\We sincerely wish 
you a Happy Christmas, together with the 
hope for better things in the way of living for 
the year —1943. 


a 









an 


PROVIDENCE @ NEW YOR K ® CHIGSGS © tOS AWGELES 
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Uncle Sam 


has first call 


@ With our reserves of craftsmanship and special skills, we 
were a natural for war work. And into the material for war 
we are now manufacturing go the same care and precision 
that put Manning-Bowman electrical appliances into a class 
by themselves. 

Some day. we'll be supplying you with them again. And 
in the meantime, our repair departments are at your service. 
\lthough war requirements limit our manufacturing, we 
are supplying dealers with most parts, and servicing the 
majority of our appliances. 

It is our aim to take care of the appliances you sold your 
customers...giving them the attention you promised they 
would get. Send your re- 
pairs to us, or to any of our 
authorized service stations. 


Manning-Bowman’s na- 


anning 
Means Besr 
owman 


MANNING, BOWMAN & CO., MERIDEN, CONN. 


tional reputation for fine 
craftsmanship will be up- 


held in every service job. 
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asset. All of our salesmen are trained to estimate this 
work through practical experience. 

Our sterling and plate hollowware service is a 
specialty which has earned us an excellent replacement 
volume, as well as profitable service work. This in- 
cludes repairing and filling in of cracks and dents, re- 
placement of broken handles and ornamentation, re- 
milling of milled edges, replating, polishing and clean 
ing. Much of this type of service business comes from 
inheritance of heirloom silver, which we clean, repair 
and replate where necessary. Where a reconditioned 
tea set or service is particularly handsome, we display 
it in our windows for a day or two with full informa- 
tion. In all cases we restore hollowware to new appear 
ance and thus insure the customer's enthusiastic recom 
mendations to her friends. Hollowware repairs are 
mentioned on our broadcasts, and we follow up every 
inquiry by tlephone or mail. 

One warning worth passing along concerns pricing 
of repair work. Many automobile and major appliance 
dealers have lost hundreds of customers and future 
goodwill by “jacking up” their repair prices unfairly. 
No jewelry store will be able to survive too-high prices 
for any type of service. We know, too, that although 
jewelry, watch, clock and silver repairs are excluded 
from OPA price control, that it is unpatriotic to raise 
costs above March levels. Our own repair service rates 
are standard, have been raised only the 2 or 3 per cent 
needed to meet higher salaries, and we intend to give 


as much free accommodation as conditions will allow. 


ADLER'S HAS 7 GIFT ROOMS 
(From page 51) 


which looks as new itself as the merchandise it sells. 

Each department has a separate manager, who al 
though she may sell in other shops, is responsible for 
the stock and sales of a_ specific room. Stock for re- 
placement is kept on the third floor immediately above, 
and there is an automatic inventory on most staple 
items which goes to the Coleman E. Adler & Sons office 
for reordering as soon as any popular gift line falls 
off to a minimum stock. 

Almost no “selling” enters into the management of the 
gift shop with the exception of the china and glassware 
departments, because the 200-odd customers a day who 
come up the elevator to spend a pleasant hour er more 
in the shop are deliberately left to “browse” through 
room after room, selling themselves for the most part. 
Only exception is when a customer comes in, states 
specifically that she has so much money to spend, or 
is after a gift for a particular type of person; then the 
salespeople will advise her. Such people are few; most 
depending upon the attraction of some item in the huge 
gift selection to appeal to them on its own. 

This form of “merchandising” has increased sales 
vear after year simply because Milton Adler, head of 
the store, has encouraged women to come into the 
store during idle time downtown and “browse” undis 
turbed for as long as they wish. ‘Random prices’ 
dovetail into this plan neatly; inasmuch as _ scatter- 
ing $2 gifts next to $50 items results in customers buy 
ing much better gifts than if the shop were split up 
into price departments at various figures. The store 
has experimented with $5 gift shops, ete., but found 
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FOR MORE THAN 77 YEARS 
THROUGH THREE WARS 


HE Ball organization has served the 





jewelry industry without interruption. 


With sustaining optimism we look forward to 
Victory. 

Just as optimistically we look ahead to 1943 
with the determined purpose of serving our 


friends to the best of our ability. 


It is in this spirit that we extend to our 


many friends throughout the industry the 
SEASON’S GREETINGS, and every good 


wish for 1943 and the years to follow. 


THE BALL COMPANY 


Approved Wholesale Distributors Since 1865 
Garland Building, 58 E. Washington St., Chicago 
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that it is better to show all gifts indiscriminately so 
far as price extends. Only exception is a low-price 
gift room at the head of the elevator where a 500-item 
choice of gifts from $1 to $5 for odd gift uses is dis- 
played. 

The shop contains first the low-price room, then a 
compact bar accessories shop in which is a_ yellow- 
leather bar with concealed lighting and cocktail shakers, 
glassware, cocktail knickknacks, sandwich servers, ice 
bowls, spoons and general entertainment items. The 
newest department, this appeals to “young moderns.” 

Next is the china department in sandy rose color, 
which now features 100 per cent open-stock chinas from 
fine domestic stocks, though imports were formerly 
featured. Fifty patterns of open-stock combined with 
deluxe table accessories are appealing to brides, to 
new visitors, and sell the largest volume in the shop. 

To the right is the glassware department, containing 
50 patterns of fine stemware and decorative glassware 
of American and Swedish manufacture. Belgian glass 
was a leader at one time, but has ceased with the war. 
Small table settings are used in both the china and 
glassware shops, changed daily and open for the cus- 
tomer to set her own for the effect. 

The shop branches then into the Rustic Room, filled 
with woodenware, novelties, outdoor gifts, etc., which 
appeal to all customers. Aluminum, pewter, glass, 
pottery, etc., are included in the choice. 

Next is a small lamp room, in bright red, with three 
tiers of gift lamps from $5 to $50, all glowing, with 
20 to 30 models on display. Lamps are always sale 


able where the customer cannot make up her mind to 
something else, according to the store, and have earned 


this prominent position on sales alone. 

The largest room is the Odd Gift Salon, at the front 
of the floor with three large unobstructed display win- 
dows on Canal St. With modern pastel couches, sofas 
and a huge variety of display fixtures, this room carries 
gifts up to $200, including every possible type. 
Cabinets are fluorescent-lighted in some instances, in- 
candesently in others. A large baroque table in the 
center with a priceless tablecloth is used for some of 
the more valuable items. Most customers browsing 
through the shop spend the largest percentage of their 
time in this room, in quiet, museum-like surroundings 
which help to sell expensive gifts. Walls here are a 
soft tan with green carpeting and pastel furniture. 

The Adler gift shop has become a mainstay of the 
store chiefly through the “browsing” habit described 
above, plus plenty of newspaper and telephone direc- 
tory advertising, and a series of regular ads used in 
play, opera, and musical programs, where they reach 
the discriminating type of customer who will buy gifts 
regularly. Radio promotion is used from season to 
season, particularly during peak wedding months. 
Visitors to the jewelry store beneath are always 
queried as to whether they've seen the gift shop, and 
escorted upstairs if they have not. Many come back 
month after month thereafter. Three salespeople use 
the telephone to follow up gift customers, listing their 
preferences, and keeping them buying by informing 
them of new lines newly received. 


PAUL V. EISNER & CO. 


Importers of Swiss Watches 


Extends to you 


580 Fifth Ave. 





Holiday Greetings 
and Best Wishes 


for a 


VPictortous New Year 


New York, N. Y. 
CEE 
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ws message. on the threshold of a New Year (and Everbrite’s thirty- 


second anniversary) has a threefold purpose ... @ Firstly, it is an expres- 





sion of thanks to our dealers from coast to coast for their heartening 


reception of the Crosby Jewelry Line; with a word of appreciation for 









their patient cooperation through the recent hectic months when goods 
were short and distribution difficult ... @ Secondly, it is a pledge that, 
within the limitations of the emergency. we will carry on our efforts to 
serve dealers with available merchandise; that whatever wares are obtain- 
able will come up to the high standards of quality. value and salability 
maintained through three decades of Everbrite leadership . . . @ Lastly. 
it conveys our sincere wishes for a Happy Holiday and the fervent hope 


that all our efforts will be rewarded with speedy and total victory. 











A. COHEN & SONS CORP., 27 West 23:c ST., NEW YORK 
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‘or the Land of the Free 
ee ge » , 


The Torch of Liberty lights the way towards 
Freedom, and the American flag is its guiding 
symbol. This heritage of freedom upon which 
America was built shall always remain. Freedom 
is too precious to us and we mean never to sur- 
render it, no matter how tough the struggle to 


maintain it. 


Every American should do his part, in some way, 
to help win this war to bring peace and freedom, 
not only to ourselves, but to all peace—and free- 


dom—loving peoples of all lands. 





Season's Greetings 














CHURCH s COMPANY 


MANUFACTURING JEWELERS 


G. H. OTTO 209 POST ST. SAN FRANCISCO 
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DON'T GUARANTEE MIRACLES 
(From page 72) 
of this fact consider the miracle of the ticking 
little mechanism on your wrist and treat it with the 
same consideration you would give any other piece 
of fine machinery. 


OBSERVE THESE FEW SIMPLE RULES 


1. A watch should be wound regularly at the 
same time each day, preferably in the morning. 

2. If you take it off at night keep it in a 
drawer flat on its back. 

3. Avoid if possible sudden changes of temper- 
ature, such as for instance, plunging a waterproof 
watch into the surf and then sunning it for hours 
on the beach. 

t. Wear it steadily and for about the same 
period each day. 


5. Have it cleaned once a year. 


~ 


3. Don’t open your watch if you can help it. 
7. Remember that sudden changes of tempera 

ture and electrical disturbances are responsible 

for broken main springs—not the manufacturer. 


8. Remember that a modern watch is the finest 
timepiece ever created but that it is still by its 
nature a delicate and complicated precision in- 


strument. 


This is an honest statement with which no customer 
could quarrel, and the fact that most watches if worn 
by persons of regular habits will run better than the 
stipulated performances will redound to the retailer's 
credit, and add to the store’s prestige. 

Certainly the percentage of complaints will be de- 
creased and good will maintained while the watch is 
adjusted to the customer's personal habits after it is 
sold. And this due entirely to the increased realization 
by the customer of the limitations of the mechanical 
miracle which he is wearing. 

In the present trying period, and in more fields than 
one, a return to simple mercantile sincerity is not only 
sensible but in the long run beneficial. Perhaps we 
can get away for good from the feverish utterances and 
blatant exhortations of some of the recent advertising. 
Certainly it is time to take the first steps. 


THE BOOK SHELF 


“Record Keeping for Small Stores.”” Senate Committee Print No. 11. 
99 pp., 38 ill., 1942. Government Printing Office, Washington, 
D. C. 30 cents. 

66 ECORD Keeping for Small Stores’’ was pre- 


pared by the Department of Commerce for the 
Special Senate Committee to Study Problems of Amer- 
ican Small Business. It attempts to meet the need of 
small business men for more detailed records required 
by the Department of Internal Revenue, the Office of 
Price Administration, the Federal Board and 


Current 


Reserve 


Government agencies. statistics on 


prices, margins, costs and inventory movements are 
needed to properly conduct the war on the home front, 
and many business firms, including jewelers, are hard 
data. 


of real help to the merchant in 


pressed to provide the 
This manual will be 
the immediate present and for future use in keeping 


currently informed on the operation of his business. 
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THE WATCH OF SCIENTIFIC ACCURACY 











It's always good, in taking stock, to know you 
have more friends than expected .. . so we're 
pleased no end to contemplate the enthusiastic 
reception which greeted the launching of the 


MICRON Watch. 


As a matter of fact, we were taxed to the ut- 
most to meet all demands. We gave the best 
that we had, and from all reports you found 


Thanks to You... Secunedlil Debut 


it pretty good. 


All this makes the Holiday Season a memor- 
able one in our book. In writing ‘‘finis' to the 
old year, we hope that you will find in 1943 
fitting reward for your warm support and mani- 
fest loyalty. On our part, we will endeavor to 
do an even better job—in what we hope will 
soon be a better world. 


MICRON watcH corporATION 


9 Rockefeller Plaza 


EMANUEL [MANNY) ABRAHAMS, President 


_—— ———E—E——EEE —EE 


New York, N. Y. 
RAYMOND ABRAHAMS, Treasurer 

































































ALBERT N. DAVIS 
29 E. MADISON, CHICAGO 


HENRY GREEN 


G. STERNECKER 
9 MAIDEN LANE, N. Y. C. 


WILLIAM H. PEACH 
EASTERN REPRESENTATIVE 
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It's no fun being unable to make deliveries te our wholesalers, and 
seeing them, in turn, disappoint you. But, we all know that our 
disappointments this past year have been in a good cause—our 


country's war effort. 


We're grateful for your understanding of the problems that have 
faced us, and for your co-operation. So, in the true Yuletide spirit, 
let us wish you a joyous Christmas, and a New Year that will see 
the fulfillment of the prayers of a United Nations for speedy victory. 
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@ The watch of dependable performance in these 
days of critical action . . 


@ Equipped with Fine 15 Jewel Gallet Movement — 
tested for watertightness after three submersions 
in two atmospheres 


@ Featuring NIVAROX Hair Springs and GLACIDUR 
Metal Balances—movements are NON-MAGNETIC 


@ Staybrite Steel Cases—stainless and non-corrosive 





pasate Due to —- iculties beyond control it is 
impossible to ke at deliveries in line with the 
pent man nr for Racine Watches... We hope that 
pur situation is unde erstood and look forward 
i. the time w nye en more normal conditions per- 
mit us to git pur re aut ar customers the usual 
prompt, comp sono erv 











JULES RACINE & CO. 


20 West 47th Street ¢ New York City 
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tha SENDS GREETINGS 


AND WELCOMES YOU TO SEND 
YOUR ACCUMULATIONS OF OLD 


GOLD-SILVER- PLATINUM 


filled and plated scraps, 
‘rings, chains, watches, spec- 
'tacles, etc. 


direct to 


DEE & CO. 


with a background of 50 odd years 
of refining and manutacturing precious 
metals: we enjoy an enviable reputa- 
tion. We know values and will send 
the kind of check that will make you 


| happy to. 


REECE 


4, BEG 


J. 


Metal ie 
REFINERS MANUFACTURERS 
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BUY WAR BONDS AND STAMPS 























| FOR HONEST RETURNS 
OPPORTUNITY ... IN 


hich in on your odds and SWEEP S 
STERLING FLATWARE FILINGS 


irrespective of manufacture; 


also obsolete, inactive or ac- SCR AP | 


tive patterns either new or 








used. Would suggest you send GOLD PLATINUM 
these for our offer. We will 
pay express charges both ways JOSEPH B. COOPER & SON 


if necessary. 


Reference: Jewelers Board of Trade 








The First National Bank Refiners & PRECIOUS 
of Memphis Smelters METALS 
77 Madison Ave. ; OFFICE: 
Memphis, Tennessee aieninanleanaig 26 JOHN STREET, 
BROOKLYN, N. Y. NEW YORK CITY 
Julius Goodman Joseph A. Goodman 
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GEM IMPORTS IN A WAR YEAR 
(From page 74) 
Ball declares that the fields in South Australia, New 
South Wales and Queensland have been doing well and 
the diggers busy. Central Queensland has been yielding 


sapphires as well. 


PERSIAN TURQUOISE MINES 

While turquoise is one of the few gems which the 
United States produces in quality and quantity (see last 
month’s JC-K, p. 54), considerable interest is attached 
to the ancient mines of Iran (Persia). These, as de- 
scribed by Mr. Ball, are located about 30 miles west of 
Nishapur and are farmed out by the government to 
operators for about $2000 a year. “When India, the 
principal market, is buying in quantity, 150 men are 
employed; at present [late 1941] the demand is poor, 
and only 20 men are employed. As for most gem mines, 
other than those producing diamonds, profits are small. 
Turquoise occurs as seams and nodules in brecciated 
trachyte porphyry. Mining consists of open pits, shafts 
and tunnels. To minimize shattering, powder is used 
instead of dynamite. If the color of the gem does not 
change within two weeks of mining, it is likely to be 
relatively stable.”’ 

Mr. Ball goes on to say that Persian turquoise is cut 
at Meshed, 75 miles from the mine. He states that the 
local market absorbs 10 per cent of the product. Of 
the remainder the best goes to India and the poorer 
qualities go to Mecca for the pilgrim trade. Between 





cooperation under the stress of war and its 
restrictions, we extend heartiest holiday greetings 
and the earnest hope that what we all wish— 
complete and final victory for the Allies—will be 


accomplished before another year rolls around. 


BOT 


2 Watch and Elock Ee. 
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& 
IMPORTERS AND WHOLESALERS ° 
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580 FIFTH AVENUE, 


1936 and 1940, exports of turquoise averaged $17.68 
a kilo for cut stones and 38 cents a kilo for rough or 
uncut. A kilo equals about two and one-fifth pounds. 


BRAZIL DEVELOPS LAPIDARY ARTS 

Reluctant at first to teach native Brazilians the art 
of cutting gemstones, German-ancestried lapidists in 
Brazil have more lately instructed numbers of native 
learners in the cutting and polishing of the many 
precious and semi-precious stones produced in the south- 
ern part of that nation. Judging from the cut aqua- 
marines, topaz quartz, precious topaz, amethysts, tour- 
malines and other stones reaching New York from Rio 
de Janeiro and adjacent areas, American importers be- 
lieve that at least several hundred cutters must now be 
working there. 

Considerable quantities of Brazilian chalcedony are 
skilfully stained into black onyx and cut in this country, 
largely for school and fraternal jewelry and initial rings. 
Chile has been exporting quantities of green “onyx’’ to 
the U. S. through the port of Antofagasta. 


EMERALD MINES CLOSED 

The Chivor emerald mines in Colombia, which have 
been operating intermittently during recent years, closed 
last spring, according to word from the owners. Since 
the other Colombian emerald mines—owned by the gov- 
ernment—have not operated for a number of years and 
since the almost legendary Russian mines have not been 
producing for a long period, it would seem that very few 
newly-produced emeralds can be on the market. Fine 
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Appreciation 


For your patronage during the past year, we are deeply grateful. Especially — 
_ do we appreciate your understanding of the difficulties under which we 
have been working. We pledge ourselves to do everything within our 


"Power to serve you to the best of our ability in the future...and we 
2 ‘extend to you our warmest greetings and best wishes for the New Year. 





This is the original j 
AEG. U. 
Manufactured Solely by 
"SPECIALISTS IN WATERPR 
MILITARY W. 


* 


Wm. A. Muney, Ine. 


52 West 47th Street * New York, N. Y. 


SOLE DISTRIBUTORS 
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emeralds of two carats and more are exceedingly scarce. 

Few calibre-cut colored gems, especially rubies, em- 
eralds and sapphires, are said to have been imported 
recently, and this type of cutting is impossible in Amer- 
ica on a commercial scale because of prohibitive labor 
costs. However, importers are believed to have fairly 
adequate stocks of such gems, though not in all sizes. 

Gem importers’ attitude is one of confidence for the 
next several years. Remembering rising gem prices that 
followed the peace of 1918, they look for a repetition 
of higher values after World War II. A momentary 
concern is whether the jewelry industry in the imme- 
diate future is to be permitted metals and manpower, 
but the widespread and ever-growing public interest 
in colored stones and the post-war prospect add up 
satisfactorily. 


SILVER GUILD TO CLEAR FLATWARE LOTS 

One of the jeweler’s headaches has always been 
what to do with those three left-over teaspoons or two 
salad forks of Pattern X that were gathering dust in 
his stock room. Now added to that is the new problem 
of what to do about filling in the few pieces that may 
be missing from the set that the customer wants, in 
view of the inability of the manufacturers to make 
prompt delivery of many of these items. 

The Sterling Silversmiths Guild, an association com- 
prising most of the leading makers of sterling flatware, 
has devised a means of dealing with both ends of this 
problem, and is putting it into effect this month with a 
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t this Holiday Seasonrr+ 


we pause in our war effort to extend greetings and appre- 
ciation to you who have patriotically contributed sextants, 
chronometers and stop watches for use by our armed forces. 
No matter how badly battered they were, we have re- 
conditioned them and your instruments are now in service. 
The Navy can use more chronometers and sextants. 
The Army and large industrial organizations need stop 

watches with minute register. So tell your friends to + 


send them to us at once. As you know, we pay a fair 
price—in many cases more than the owner's valuation. 


ROTH BROS. CHRONOMETER COMPANY 


Largest Chronometer Repair Shop in America 


EAST 23rd STREET, 


bulletin which is being sent to all customers of all 
members of the Guild. 

Briefly, the plan is for retailers to file two listings 
with the office of the Sterling Silversmiths Guild. One 
is a tabulation of the odds and ends of various patterns 
that they would like to dispose of—the other is a list of 
items that are wanted and that cannot be obtained 
from the manufacturer. 

A card system indexed by pattern names has been 
set up, on which all the pieces offered for sale will be 
inventoried under the key number assigned to each of the 
participating stores. Then as “wants” come in, they are 
checked against this record of items available and the 
jeweler who wants to sell them and the jeweler who 
wants to buy will be put in touch with each other. 

Provision is being made for keeping the file up to 
date, each store being provided with forms for report- 
ing sales as they are made, and new additions to either 
their “wanted” or “for sale” lists. 

The Guild, of course, acts only as a reporting ser- 
vice to bring buyer and seller together. Prices, terms, 
etc., are arranged by direct negotiation between the 
buying and selling jewelers. 

With proper cooperation by retailers, the plan should 
be of decided benefit to every one concerned. 


Biggest and most costly diamond ever cut and pol- 
ished in South Africa, a 21.5-carat stone worth £30,000 
was finished this fall by Pieter Vermey, Johannesburg 
diamond merchant and cutter, says The African World. 












NEW YORK, N. Y. 





~ 


THE JEWELERS’ CIRCULAR-KEYSTONE 































HIS Christmas the merchandise we are making is 
going to Uncle Sam’s armed forces instead of to our 
usual customers. 


Norma Pencils will be back when the war is over and in the 
meanwhile we are extending our appreciation to you for 
your co-operation in the present crisis. 


Yours for Victory 


NORMA MULTIKOLOR 


39 West 32nd Street New York 
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JEWELER: What books? The Encyclopedia of Knowledge? 
SALESMAN: No, but | know a salesman over there and he says 
they get books from THE JEWELERS' CIRCULAR-KEYSTONE that 
are a real help to jewelers. They cover all phases of jewelry, and 
are very interesting and helpful. 

JEWELER: (Some days later) | wish | had read this book before 


that man came in the other day. | could answer a number of his 








JEWELER: All the questions he asked—what does he 


think this is, an Information Bureau? It would take me 
the rest of my life to learn all the answers to the 
questions he asked. 


SALESMAN: He went across the street to RELIABLE 
JEWELERS, and he just came out with a package 
under his arm. They must have sold him. | wonder 
if those books I've seen them reading helps their 
selling? 


questions now, and | can understand why he didn't buy from me. 
He must have thought | know very little about my business and 
lost confidence in me. Well, that's not going to happen again 
after I've read these books. 


SALESMAN: Can | read them after you've finished? | may have 
a tough customer some day, and 1 certainly don't want to lose 
a sale. 


Look over the titles of the books listed on the opposite page, especially 
chosen by THE JEWELERS' CIRCULAR-KEYSTONE for authoritative, 


informative reading to help you know more about your business and 


make your selling more efficient and profitable. 
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Give A Christmas Bonus of BOOKS 


These authoritative and interest- 
ingly written books on a wide range 
of subjects about your business will 
be a great help to you. 


Just put a circle around the books 
you want on the coupon below, write 
in your name and address, attach 


For the Gem Expert, Connoisseur and Student 
of Gemology 








1 GEM STONES (NEW EDITION) 
G. F. Herbert Smith $4.00 
2 DIAMONDS Frank B. Wade $2.00 
3 GEM TESTING FOR JEWELERS 
B. W. Anderson, B.Sc., F.G.A. $2.00 
4 GEMS AND GEM MATERIALS 
Drs. Kraus & Slawson $3.00 
§ GETTING ACQUAINTED WITH MINERALS 
George L. English $2.50 
6 HANDBOOK FOR THE AMATEUR LAPIDARY 
J. H. Howard $2.00 
7 PEARLS W. J. Dakin $1.00 
8 STORY OF THE GEMS H. P. Whitlock $3.50 
9 TEXT BOOK OF PRECIOUS STONES 
Frank B. Wade $3.00 
10 A KEY TO PRECIOUS STONES _ LL. J. Spencer $2.75 
11 PRECIOUS AND SEMI-PRECIOUS STONES 
Michael Weinstein $3.00 
12 DIAMOND AND GEM STONE INDUSTRIAL 
PRODUCTION = Paul Grodzinski $3.50 
13 FIRE IN THE EARTH, THE STORY OF THE 
DIAMOND James R. McCarthy $2.50 


On Silver for the Jeweler, Collector and Anti- 
quarian 





14 THE STERLING FLATWARE PATTERN INDEX 
With Binder $15.00 
Without Binder $10.00 
15 MARKS OF EARLY AMERICAN SILVERSMITHS 
WITH NOTES ON SILVER SPOON TYPES AND 
LIST OF NEW YORK SILVERSMITHS 


(1815-1841) By the late Ernest M. Currier $16.50 
16 ENGLISH SILVER (1675-1825) 
Stephen G. C. Ensko and Edward Wenham $2.50 
17 OLD SILVER, ENGLISH, AMERICAN AND 
FOREIGN 5s. B. Wyler $2.75 


your check, and send it to us. We 
will send them postage prepaid any- 
where in the United States. The low 
prices of these books make it neces- 
sary for us to request remittance 
with the order. No books sent on 
approval. 


For the Skilled Watch and Clock Maker, the 
Apprentice and Student 








18 ESCAPEMENT AND TRAIN OF AMERICAN 
WATCHES T. J. Wilkinson $5.00 

19 JUNIOR WATCHMAKER 1. Gideon Thisell $3.00 

20 WATCH AND CLOCKMAKERS HANDBOOK, 
DICTIONARY AND GUIDE 


(Newest Edition) F. J. Britten $6.00 
21 MODERN METHODS IN HOROLOGY 

Grant Hood $2.50 
22 PRACTICAL BALANCE AND HAIRSPRING 

WORK W. J. Kleinlein $3.50 

23 RULES & PRACTICE FOR ADJUSTING WATCHES 

W. J. Kleinlein $3.50 
24 PRACTICAL BENCHWORK FOR HOROLOGISTS 


Louis and Samuel Levin $5.00 
25 MODERN WATCH REPAIRING & ADJUSTMENT 

Bowman ©& Borer $2.50 
26 IT’S ABOUT TIME Paul M. Chamberlain $7.50 
27 KEYSTONE WATCH REPAIR RECORD BOOK $2.50 


For the Jewelry Repairer, Engraver, Plater and 





Enameler 
28 JEWELRY REPAIRERS’ HANDBOOK 
J. G. Keplinger $1.25 
29 JEWELRY, GEM CUTTING AND METALCRAFT 
W. T. Baxter $2.75 
30 JEWELRY AND ENAMELING G. Pack $2.50 


31 JEWELRY MAKING & DESIGN Rose & Cirino $10.00 
32 REFINING PRECIOUS METAL WASTES 


C. M. Hoke $5.00 
33 ART MONOGRAMS AND LETTERING (PAPER 
COVER) J. M. Bergling $2.00 
34 METALCRAFT AND JEWELRY 
Emil F. Kronquist $2.25 
35 TESTING PRECIOUS METALS WITH THE 
TOUCHSTONE = ¢. M. Hoke $1.00 
36 MODERN ELECTROPLATER 
Kenneth M. Coggeshall $3.00 


37 TRADEMARKS OF JEWELRY AND KINDRED TRADES $7.50 


100 E. 42ND ST., NEW YORK, N. Y. 


Please send the following books: 
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NEW 
Giftwares 





Four glasses to serve seven purposes—water, sherbet, champagne, 
claret, white wine, cocktail or sherry—in the distinctive "Bellinan’’ 
design. Retail at $21 a doz. From Lunning, Inc., 667 5th Ave., N. Y. 















Highlight of the new Rossware line of ‘'conver- 
sation piece’ salts and peppers is "Kangaroo with 
Young.'" Mama K. is the salt shaker while baby 
holds the pepper. Other models are worked around 
this fundamental idea. From $6.60 to $18 a 
dozen with 3 dozen assorted the minimum order. 
Kaye Jordan Co., Providence, Rhode Island. 





Collection of inkwells in Bethwood Royal China fea- 
turing floral and coin gold decorations are now avail- 
able. One dozen assorted is offered at $30 wholesale 
by Beth Weissman, 49 W. 23rd Street, New York. 





The Famous Wedgwood embossed decoration features 
these cigarette boxes at $4 retail and matching ash- 
trays at $2 each. Stocked by Josiah Wedgwood & 
Sons, Inc., 162 Fifth Avenue, New York City, N. Y. 









Authentic miniature copies of period tables used as 
flower stands at $2.50 retail each. Pottery containers 
hold the small plants. From Haeger Potteries, Inc., 
Merchandise Mart, Chicago, and 225 Fifth Ave., N. Y. 







Oversize birds of durable plaster are smart decorations 
for mantels, table or window display. Retail prices 
from left to right: $15, $17.50 and $18.50. Carbone, _ 
Inc., 348 Congress Street, Boston, Mass. Catalog. bec. 
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THEODORE HAVILAND & CO. 


| FiYerola exert care! 
26 West 23rd St. Merchandise Mart 
NEW YORK CHICAGO 
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New Giftwares 











Hand-carved in exclusive designs, these are ideal 
glass block vases for aquaria or flowers. Still avail- 
able for Christmas delivery. 12" size $4.50; 8"' size, 
$3.50. H. H. Turchin Co., 230 Fifth Ave., N. Y. C. 










Underglaze tea tiles are hand decorated 
creations by Maggy and were recently ex- 
hibited at the Metropolitan Museum of Art. 
Felt backed, they can also be used as wall 
plaques. Offered at $12 a dozen assorted 
by Raymond Block, 225 Fifth Ave., N. Y. 












Luxurious pieces of Taubé True China feature an all- 
over scroll decoration in gold on a ground of cobalt 
blue or dark red. Wholesale prices are: Candy box 






' 













$3.75; 6" urn, $3; double candlestick, $3.75 a pair; ry) 

cigarette box and matching ashtray, $3 a set. Shown ; 

by Gottschalk Sales Co., 225 Fifth Ave., New York. 
Imported from Persia, [ 
these copper vases are ve 
pewter washed and then ‘ 
buffed, a process which \ \ bi 
blends the warm glow of . . 
rich copper with the silvery oy 






sheen of pewter. 91/2, 8!/2, 
and 10!/2" high at $6.25 









each wholesale. From the othe, = tne 
collection of Mottahedah y omy ted < 
& Sons, 225 Fifth Ave., N. Y. we pe ee Te 














Fifteen inch high candlestick 
has imported hand cut and 
polished prisms and wholesales 
at $8 a pair. It has been con- 
structed to facilitate electric 
wiring when government re- 
strictions are relaxed. From 
Bibi & Co., 1709 65th St., 
Brooklyn, New York. Catalog. 















These delicate boxes and 
trays of hand-painted vel- 
vet opal glass, are from a 
stock of more than 500 un- 
usually decorated accesso- 
ries, ready for immediate 
delivery. Abels, Wasserberg 
& Co., 23 E. 26th St., N. Y. 
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FINEST CRYSTAL GLASSWARE 
NICE ENOUGH TO BE SOLD IN ANY 


JEWELRY STORE 


‘iced Each 

K307R8—Squirrel Book Ends. . $3.00 less 2%—$2.94 
K307R2—3 Compart. Relish Dish.$ .50 less 2%—$ .49 
K307R16—Star Ash Tray........$ 80 less2%—$ .78 
K307R26—Candlesticks pr. pair. . $1.50 less 2%—$1.47 
K307R3—Basket ........ $1.25 less 2%—$1.23 
K307R11—Seal Book Ends.........$3.75 less 2%—$3.67 
K307R14—5 Pc. Cigarette Set $1.00 less 2%—$ .98 
K308R15—4 Pc. Vanity Set $1.20 less 2% —$1.18 
K308R10—Candy Box -.......$1.50 less 2%—$1.47 
K308R5—Mayonnaise Set $1.50 less 2%—$1.47 
K308R4—Cheese & Cracker $1.50 less 2% —$1.47 
K308R3—Vase $1.50 less 2% —$1.47 
Special Net Price For Complete Assortment $4 7:8 


NET 


AcGe Go. 


Box I—29 E. MADISON ST. 
CHICAGO, ILLINOIS 


““BUY FROM BECKEN-AND GET THE BEST*’ 
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New Giftwares 











Seven-piece salad set in excellent quality birch 


wood is individually boxed at $21 per dozen sets Brilliant modern design in 
wholesale. Immediate delivery, f.o.b. Grand Rapids, the Chinese manner makes 
Mich. From Breslauer-Underberg, 225 5th Ave., N. Y. these figurines outstanding 


as decorative pieces for 
table settings or mantels. 
From the Will-George line 
shown by M. Wille Art 
Goods, 225 5th Ave., N. Y. 





“Half Shots for the Sportsman.’ These humor- 
ous liquor containers are glass-enclosed in the 
shape of shells and fit snugly into a hunter's 
vest. Five to a box with an appropriate verse 
on the cover. $7.20 per doz. boxes. Exclusive 
with Sun Glo Studios, 225 5th Ave., New York. 
An interesting group of leather baskets are hand 
colored and embossed. The subjects are developed 

with excellent detail. Waste baskets $5.50 each 

wholesale; desk baskets $3.50 each wholesale. From 

Fanny Morse, 225 Fifth Ave., New York City, N. Y. 








é | 
<p 


Four assorted hand-painted hunting scenes on fine 
crystal in 3!/2-0z. cocktails, 7-0z. old fashioneds and 


ae 
‘, 


. | 4 
‘ 


16-oz. highballs. Stocked for quick delivery at $6.60 4 nn ual 
a doz. by Weil Freeman, Inc., 225 Fifth Ave., N. Y. ‘ 





hy Ble 
sia 
Glamorous belles from the Goldscheider Kilns are moO ae 
traditionally graceful. 10" and 12" high, each whole- . 4. NT ie 
sales at $7.50. Exclusive with Everlast, 225 5th Ave. a 
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close, AMERICAN 


U.S.A 


7 OLDSCHEIDER BIRDS 


FOR IMMEDIATE DELIVERY 





$52.50 ASSORTMENT 


774 set $7.50 615 each $7.50 
790, 790 set 5.00 729, 787 set 15.00 
729A, 787A set 10.00 739/40 set 7.50 


IMMEDIATE DELIVERY 


EVERLAST e@ 225 FIFTH AVENUE suite 1100 @ NEW YORK 


LOS ANGELES: 712 SO. OLIVE STREET TORONTO: 7 WELLINGTON ST. W 


THE AMERICAN GOLDSCHEIDER CORP., Wortd Renowned Art Ceramics e EVERLAST METAL 
PRODUCTS CORP., Accessories in Decorated Metal © EVERLAST FLORALS. Boxed Arrangements 


in Dried Flowers * EVERLAST GLASS, Glass Flower Floaters * CLARA SOMERS, Knitting Bags 
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“Week-At-A-Glance” 


Desk Size Engagement, 
Calendar and Address 













WSCOPL 
nlioduclory 
COPLssotlment= 


ENTHUSIASTICALLY RECEIVED 





Jewelers throughout the country already report 
a large volume of holiday business on the 24 
unique pieces that make up the Nascon $50.00 
gift assortment. 

When displayed in the attractive counter case, 
which is furnished without charge, these distinctive 
items, retailing from $2.00 to $7.00, attract the 
immediate attention that results in profitable 
sales. Don't miss this opportunity—Order now for 
immediate delivery. 


Exclusive Distributors to the Jewelry Trade 


KAYE JORDAN CO. 
303 Fifth Ave., New York City 
87 Weybosset St., Providence, R. 























by VINCENT S. LIPPE, JR. 


aces at 225 Fifth Ave., New York...Harvey 
Fenton’s entrance to the ranks of future Army 
officers was the occasion for a gala cocktail party and 
dinner tendered by his partner, Eddie Rubel. The gift 
trade turned out en masse in tribute to one of its favorite 
sons...Happy hunting, Harvey!...Max Wille has just 
returned from a quick trip to the West coast where he 
visited several of his ceramic factories to develop lines 
for next year... Najeeb Sinunu made his first appear- 
ance in uniform at the Rubel-Fenton fracas and reported 
a happy reaction to Army routine . . . Ben Niedenthal, 
former partner in the firm of Bacharach & Niedenthal, 
has opened a showroom in Room 525. In addition to 
being sales manager of the Artograph line of third 
dimensional pictures, Mr. Niedenthal is representing the 
lines of W. H. Hirsch of California, which include glass- 
ware, leather, porcelain and religious articles. . .'Teddy 
Oppenheimer, ‘225’s” indispensable photographer, is 
now a member of the New York State Guard...F. O. 
Sanford, Inc., is the latest addition to the building ten- 
ants, having leased Room 1102...Wedding bells rang 
for May Semple, the popular buyer at Dennison’s, and 
Walter Crowell shortly before Walter’s induction into 
the Army. Mrs. Crowell has severed her connection 
with Dennison’s in order to manage and travel for her 
husband’s gift business. The groom is now stationed at 
Atlantic City, N. J....Harry and Frances Burkhart of 
the Burkharts have just designed a novel set of linen 
cocktail coasters which are in the shape of “panties” 
and fit over the base of the glass...Citroen’s Art Gal 
lery is offering a line of luminous children’s pictures 
that glow in the dark. “Bambi” and “Donald Duck’ 
subjects are exclusively licensed to the firm by Walt 
Disney ... Trick and amusing are the new Botay piggie 
banks featured by H. S. Bailey which caricature Hitler, 
Mussolini & Co. on their reverse ends. . .Coincident with 
the announcement that Paratroop Sgt. Charlie Deerwald 
has been accepted for O.C.S. came a vivid description 
of his alluring new wife, Marjorie, a former Hollywood 
starlet. Charlie’s previous mate was bandleader bomb- 
shell, Ina Ray Hutton...Bill Guernsey, president of 
California Art Products, has just arrived in New York 
to scan the gift market and confer with his representa- 
tives, Mollie Boynton, Inc....Princess Diane Eristavi 
is that gracious (and beauteous) new visitor to “225” 
in case you've been wondering. Under the auspices of 
“Bundles for America,” her gift shop at 648 Madison 
Ave. has become an unqualified success in less than a 
month...Fanny Morse is now representing the Helen 
Liebert line of perfume, toilet water and accessories 
which is most attractively packaged, and wholesales 
from $2.50 to $50...Ray Block’s new line of ceramic 
tea tiles by Maggy are worthy of note. A number of the 
artist’s original creations were recently exhibited at the 
Metropolitan Museum of Art in New York. . . . Speak- 
ing of the Metropolitan, the current showing there of 
ancient engraved gems is well worth seeing. 
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FOUR Kw * * WINNERS! 


3-4 servicemen... 2-4 civilians...all 4 immediate delivery! 





KAMP KARDS . .. The most publicized innovation in 
the gift and stationery field in years. Everyone with a loved 
one in camp can’t get enough of them. The nearest thing 
to an automatic letter-answerer for soldiers. Thirty-two 
humorously illustrated and colorfully printed posteards, per- 
forated and bound into a convenient book. Complete with 
Correspondence Record, Address Directory, Identification 
Card. ete. Comes with self-mailing carton. Retails com- 
plete at 50¢ 





MY BUDDY BOOK .. . The only book of its kind on 
the market. For Soldier, for Sailor, for Marine! Combines 
FIVE Books in ONE. 1. Diary, 2. Serapbook, 3. Photo 
Album, 4. Friendship Log. 5. Service Record. Promoted 
and publicized nationally, My Buddy Book is enjoying 
unprecedented popularity. Attractively embossed cover. 
Complete with self-mailing carton. Retails at $1.00 


Your Cost $7.20 Per Dozen 


To hobo} bob ob 


Your Cost $3.60 Per Dozen ALL 


PIKE KK KKK 
FOKKER K KKK KK 


aa gg » 
STac() 
PRODUCTS 





RATION BOOK HOLDER . .. One of the most prae- 
tical and needed items on the market today. With ration- 
ing of more and more commodities in prospect, ration 
tickets and books will become increasingly more important 
and valuable. And what better place to keep them than 
in this handsome, durable. Simulated leather container 
handsomely gold stamped. Packed 3 doz. to box. Asst. 
colors. Retails at 25e 


Your Cost $1.80 Per Dozen 














SERVICEMAN’S PHOTO FRAME #106 
Your customers will want them for their own use as well 
as for gifts to men in Service. Khaki and Navy colored. 
simulated leather. gold stamped with Insignia. Overall 
size (open) 6144” x 414”. Takes two pictures size 314” 
x 2144”. Folds flat to 3144” x VA". A mary in every ae Genuine leather Gas Ration Holder (not 
Servicemen” “par > acked ‘ y } 7 a 
for Servicemen departme nt. Packed 2 doz. to box 18 kK. ‘llustrated) $1.80 per aia 
60. Retails at 25c 


ERE RRR bb bbb ab ob bb be ab ae ab be ae bb at ot 








STATIONERS SPECIALTY CORP. 
19 West 21st St.. New York. N. Y. 


Your Cost $1.80 Per Dozen 


Paste This Handy Coupon On a Postcard! = 


Gentlemen: 


Please ship the following at once: 





i 

a 

' 

| 

| 

i 

t 

' 

' 

' 

Kamp Kards @ $3.60 per doz. ~ 

My Buddy Books @ $7.20 per doz. § 

Photo Frame No. 106 @ $1.80 per doz. 4 

Ration Book Holder @ $1.80 per doz. : 

Leather Gas Ration Holder @ $1.80 per doz. 7 

e Name : 

~ ~Y 4 T 228 : 
19 WEST 21st ST., NEW YORK, N. Y. Address : 
City State ' 

i 
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" “CARRARA’’ graph 
Desk Secretary is the last word in 
swank desk appointment. Fac- 
simile reproduction of a signature, 
business name or monogram may 
be etched in Lifetime Carrara. 
Made with Carrara or plate glass 
base, with Carrara nameplate. 
Chrome fittings throughout. 





No stock is necessary as we ship 


HH-TURCHIS CO. 
completely etched to your order. 





er 


We suggest immediate inquiry. 


"go> RU BNL 
a \\ e 6 \ ca 
" cas cect i. 230 FIFTH AVENUE NEW YORK CITY 
RE — 


pesk S yg (The Vietoria Mart) 











Copelands Grosvenor 


ENGLISH BONE CHINA 


- * 
an ~ % _ 


BONE CHINA AFTER DINNER COFFEE CUPS 


12 colors to the dozen - gold foot 





W3257 APPLEDORE 


oo Se i 
8175 —Priced to retail for $44.50 per dozen One of the many Wedgwood Bone 


ae a China patterns available for immediate 
. } ‘ ee 
~/ "" 


~ delivery from New York stock. Write 


» 


— aaa a to Department J1 for details. 
ee ™ eee “nee 


IMMEDIATE DELIVERY FROM NEW YORK STOCK JOSIAH WEDGWOOD & SONS, Inc 
t) e 
W hislecala Dantvaaiaes 162 Fifth Avenue 


COPELAND & THOMPSON, INC., 206 Fifth Avenue, New York, N.Y New York, N. Y. 
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BOSS MY HEART 
Fae Mi, cart 
“4 Vow <o- 


The two most exciting new perfumes in the 





\mericas. 


Perfume Toilet Water Perfume Stick 
Bath Bombs Body Sachet 


Send for $50.00 assortment 





SPECIAL a Toilet Water “For Men 
Only”—Delightful for after shave and 


body friction. 








— 


-™ 225 FIFTH AVENUE 
/ AT TWENTY-SIXTH STREET 


LExington 2-2524 / NEW YORK CITY. 

















The Perfect Location 


for the 
DIAMOND CUTTER 
AND POLISHER 





AND DIAMOND SETTER 

















1650 BROADWAY Nl 


Corner 51st Street, block front from Broadway to Seventh Avenue © h be , D ang 
is the time rayne 


Prompt 


WITH UNOBSTRUCTED NORTH LIGHT to mail us your scrap 


LEADING New York diamond cutters are 
located in this building because of the clear Decide now to convert your accumulation 
north light so necessary for their exacting work. ; 


= ; ‘ reepl Z jewelry into rea 
This modern 14 story structure is convenient to of ie oe and old je elry ude dy 


the trade. close to all transit lines, and is rapidly cash. Our methods of assaying are accurate 
becoming a center for the Diamond Cutting. ; ; 

Setting, and Polishing trades. and our check will be mailed to you prompt- 
There are still available a few units of 250 ly. Collect your old gold today and mail it to 


square feet. Larger units up to a full floor of 
5000 square feet can also be arranged. 


4CGENT ON PREMISES SMELTING & 
Melvin Brown & Co., Ine. S p y C REFINING CO. 


ing A 
sit tbe | 55 South Third St. Minneapolis, Minn. 








1450 BROADWAY, NEW YORK CITY * PHONE: PENN. 6-001} 
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WPB At Work on Order to Limit 


Copper for 


Trade Told It Can Use 
Copper on Hand to Mar. 1; 
New Silver Curb Seen 


Copper seemed the Achilles heel 
for the precious jewelry industry as 
this issue went to press, with faint 
hope left that the red metal could 


long be used in 1943 for alloying 


with silver or gold. 

Several tentative programs were 
formulated by the War Production 
Board during the latter weeks of No 
vember, but one after another each was 
pigeonholed, leaving still unsettled how 
much and how long copper would be 
available. Man to watch for the answers 
was Michael Schwarz, section chief of 
WPB’s copper branch. 

Attitude, at least about the time of 
Nov. 17, was that a certain amount of 
gold and silver could be alloyed with 
copper until March 1, 1943. This as- 
surance was contained in the following 
telegram to Handy & Harman and other 
refiners from R. J. Lund, director of 
WPB’s miscellaneous minerals division: 

“REF. YOUR WIRE 5TH TO 

KANZLER,* WE ARE IN- 

FORMED BY COPPER BRANCH 

THAT ALLOYERS OF GOLD 

AND SILVER MAY CONTINUE 

ALLOYING THEIR PRES- 

ENTLY HFLD STOCK OF 

COPPER UNTIL MARCH 1, 1943. 

ALSO RESULTANT GOLD 

AND SILVER ALLOYS ARE 

NOT RESTRICTED BY M-9-A, 

M-9-B OR M-9-C.” 

This promised respite was welcomed 
in the trade, which only a few days 
earlier faced an immediate shut-off of 
copper, due to a directive order PDL- 
719) prohibiting the melting or process- 
ing of copper in any form to fill orders 
except those bearing a preference rating 


of A-l-a or higher, or lower rated 
orders if for essential war purposes. 
Since copper used for jewelry, watch 


cases, watch attachments and silverware 
carries no preference rating, the order 
had the effect of prohibiting the use of 
copper or copper alloys with gold or 
silver by anyone in the jewelry indus- 
tries. 

WPB 


*Ernest Kanzler, director 


eral of operations 
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The Jewelers Vigilance Committee, 
headed by G. H. Niemeyer, president of 
Handy & Harman, appealed early in 
November to all of the War Production 
Board agencies concerned with copper 
and the precious metals, and the Lund 
telegram was one result of the com- 
inittee’s activities. 

A few days before that telegram came 
through, the Jewelers Vigilance Com- 
mittee sent a four-point news letter to 
manufacturing jewelers and silversmiths, 
informing them: (1) You may until fur- 
ther notice use the copper and copper 
base alloys you have on hand for the 
production of karat gold; (2) it is very 
likely that no more copper will be allo- 
cated to the industry for the production 
of karat gold; (3) the committee had 
no word about the use of copper as an 
alloy of silver, but assumed that those 
who had copper allocated to them under 
arrangements with the copper section 
of WPB may use it, and (4) it is ap- 
parent that restrictive orders are in 
contemplation covering the use of cop- 
per as an alloy for both gold and silver, 
but it is idle to speculate upon what 
they may be. 


ENOUGH FOR GOLD ON HAND 


Fnough copper was in the industry’s 
hands for alloying with gold during the 
four months between now and March 1, 
the threatened “stop use” day for cop- 
per-precious metal alloys, but additional 
copper would be needed for alloying 
silver in any quantity in the sterling 
ratio of 7.5 per cent copper to 92.5 per 
cent silver. There was hope that silver 
users would be allowed to acquire some 
of this needed metal. 


HINT PRECIOUS METAL LIMITATION 

Whether a few tons of copper are allo- 
cated for silver and gold alloys is the 
immediate problem. So is passage of the 
Green Bill to permit the Treasury to 
sell some of its silver hoard. But a third 
consideration strikes even deeper into 
the future production of karat gold and 
sterling silver; there is the possibility 
of some limitation on the use of silver 
itself and of gold itself. 

An order to limit for a time the use 
of domestic silver for producing jewelry. 
watch cases, watch bracelets, silverware, 
etc., and then perhaps to completely 
shut it off was being talked in Washing- 
ton. Such an order was considered 
possible early in December, perhaps on 
the pattern of the order that reduced 
the amount of foreign silver that could 


Gold and Silver Alloys 


be used in the jewelry industries be 
tween July 29 and Oct. 1, and ended 
even the processing of foreign silver on 
Nov. 15. 
Also WPB—but ap 
expectation of 
possibility of 


discussed — by 
parently with far less 
early decision—was_ the 
limiting the use of gold. The argument 
that all silver is needed or may _ be 
needed for essential industries, extreme 
as that is for silver, certainly cannot be 
applied to gold. - 

Besides such red and yellow’ karat 
gold and sterling silver as the Govern 
ment may permit it to alloy, the jewelry 
industry still has these precious metal 
alloys: Palladium hardened with ruthe- 


nium (serving in the stead of war- 
banned platinum), palladium-gold (a 


white gold alloy similar in appearance 
to gold alloyed with nickel, which is out 
for the duration), and green gold (gold 
alloyed with silver). 


Refiners’ laboratories are continuing 
their research with other available 
metals which could be satisfactorily 


alloyed with gold and silver, to replace 
the customary alloy metals that have 
gone to war. 


Seek Right to Use Platinum 
For Sizing Rings After Jan. 1 


The Jewelers Vigilance Committee 
took steps late last month to persuade 
the War Production Board to release 
small amounts of platinum for the siz 
ing of rings. 


In a letter to JC-K, Nov. 18, W. H. 
Peacock, of WPB’s rare metals unit. 
wrote: 


“With regard to the use of platinum 
for sizing rings, no program is con- 
templated at the moment to permit the 
use of platinum for this purpose. It is 
felt that palladium can be used for this 
purpose as well as platinum solder, if 
the platinum content of the solder is 
not more than 2 per cent by weight. 

“As palladium is a member of the 
platinum group, the use of this metal 
will not change the descriptive quality 
stamp. 

“At the present time restrictions on 
the use of ruthenium in jewelry are not 
contemplated. What changes may en- 
sue in the future cannot, of course, be 
prophesied.” 

Platinum jewelry in process Oct. 31 
can be finished before Jan. 1. After 
Jan. 1, finished parts and stones may be 
added, and pieces may be polished, but 
other processing must stop. 
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OPA Lets Rolled Gold Plate 
Manufacturers Pass Along 
Higher Cost of U. S. Silver 


In a way, the jewelry industry was 
something like Cinderella. At midnight, 
Dec. 31, if the Green Bill to release 
Treasury-owned silver to industry had 
not been passed by both the Senate and 
the House of Representatives, it would 
be “back to the pumpkins” for Cinder- 
ella-jeweler. For on Dec. 31, all action 
of the present Congress ceases. And re 
introducing the bill to a new Congress 
would be a long, tedious and, possibly, 
interminable process. 

But the Silver Users Emergency Com- 
mittee has no intention of letting the 
Green Bill die in committee. In late 
November the last round of a campaign 
to secure passage of the bill was 
launched. Jewelers in every state of the 
Union were sent a complete list of all 
Senators and Representatives, together 
with their announced attitude toward 
the bill. A letter, accompanying the list, 
urged that they put pressure on un 
favoring or “mugwump” Congressmen in 
no uncertain terms. 

Chief opposition to the Green Bill 
was on the part of the Western Silver 
Bloc, since on Nov. 18 the Navy Depart- 
ment, which had previously opposed the 
measure, recommended enactment of the 
bill in a letter to Chairman Wagner of 
the Senate Banking and Finance Com- 
mittee. No reason was given for the 
Navy’s change of policy. 

Actually, even the Silver Bloc’s op- 
position to the Green Bill was confused, 
to say the least. Rumors in certain 
quarters had it that Silver Senators had 
no real opposition to the bill. Rumor 
was contradicted by fact in other in- 
stances, however, since a Montana mem- 
ber of the Bloc, in a statement for 
publication, showed absolute antagonism 
to the measure through distortion of the 
facts. Another pro-Silver Bloc Senator, 
in a radio broadcast stated that the jew- 
elry industry should use foreign silver, 
since it was plentiful. (This was stated 
the same day that WPB’s ban on the 
finishing of foreign silver took effect.) 

A hearing on the Green Bill, before 
the entire Senate Committee on Banking 
and Finance, originally scheduled for 
Nov. 24, was moved back one week to 
Dec. 1, at the request of Senator Me 
Carran, a member of the Silver Bloc, 
who found it inconvenient to appear at 
the earlier time. Delays totalling five 
weeks resulted from Senator McCarran’s 
inability to attend hearings. 

When the Green Bill passes the Sen- 
ate, it will go through the same proced- 
ure in the House of Representatives. 
Consequently, jewelers are urged to con- 
centrate their attention upon their 
Congressmen in the same fashion that 
they did with their Senators, in order 
to promote the bill’s passage through 
the lower chamber. 


FOREIGN SILVER DEADLINE 


In the Providence-Attleboro area, no 
violent readjustments resulted from the 
cessation of the use of foreign silver 
Nov. 15. Three reasons were advanced 
to explain the smoothness of conversion 
to domestic silver: (1) that at the time 
of conversion domestic silver, although 
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expensive to use, was reasonably plenti 
ful; (2) that manufacturers had had 
ample notice of the ban on the foreign 
product and, consequently, had _ been 
able to make gradual payroll adjust- 
ments; and (3) jewelery manufacturers 
did not have to lay off any employees, 
since many had already resigned for 
more profitable war jobs. 


OPA AIDS RGP MAKERS 


Sellers of rolled gold or gold filled 
stock, caught in a squeeze through use 
of more expensive domestic silver, were 
granted relief by OPA Nov. 26 when 
they were authorized to adjust their 
prices upward to the extent that their 
costs were increased through the use of 
the newly mined domestic silver. 

The price increase was authorized in 
Amendment 68 to Supplementary Reg 
ulation 14 of GMPR and became retro 
actively effective to Sept. 3, 1942. ‘The 
action allows a price increase of 36.125 
cents for each fine Troy ounce of do 
mestic silver contained in the product. 
This represents the equivalent of the 
increased cost of domestic silver over 
the old March price of 33.375 cents an 
ounce for foreign silver, after allowing 
for a_ transportation charge adjust 
ment. Prior to OPA’s announcement 
of relief, manufacturers of: rolled gold 
plate were forced to use an ingenious 
method in selling their products and re- 
maining out of the red. Since the 
former practice of manufacturing rolled- 
gold plate and selling it to jewelry man- 
ufacturers became impractical with the 
use of the higher-priced domestic silver, 
they devised the plan of having the 
jewelry manufacturers supply them with 
silver and then, after rolling the stock, 
charging for the gold used plus a toll 
charge. Manufacturers of finished ar- 
ticles cannot pass along, but must ab- 
sorb, the higher cost resulting from 
using stock made of high-priced domes- 
tic silver instead of the cheaper foreign 
silver. 


PUBLIC TOLD SILVER SCANDAL 


Three articles in national magazines 
(one of them initiated at JC-K’s sug 
gestion) focussed the attention of the 
public on the Treasury’s useless silver 
hoard at West Point. The first, “Twelve 
Men Against the Nation,” by Sylvia 
Porter, appeared in The Readers Digest 
for November. The second, “The Silver 


Speedy Action on Green Bill Is Asked of Congress 
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Scandal,” by Dr. Walter EK. Spahr, ap 
peared in he Saturday Evening Post 
for Oct. 31. “Industrial Silver,” a pic 
ture essay, appeared in Life for Nov. 9. 
In addition, industry’s views on the sil 
ver situation were aired on the “Wake 
Up, America!” program over the Blue 
Network Nov. 15. 








To The Editor 








No Sacrifice Is Too Great! 


Editor, JEweLers’ CiRCULAR-KEYSTONE: 

After reading your “Stop Gloomy 
Stock Talk” advice on page 88 in your 
November issue, I decided to take your 
advice. I thought perhaps you would 
like to know the result. 

On this ‘particular morning I opened 
the door in high spirits. I'd lick this 
gloom and merchandise shortage yet, 
so help me. The first customer to en 
ter the store was a man, looking for 
plated silverware. “Knives and forks” 
as he expressed it. 

Before starting the gloomy sales talk, 
I thought of your advice. 

“Yes,” I chirped, “we have something 
almost like you are seeking—I think 
you'll like it.’ With this I held up 
two well-groomed, slender fingers ac 
companied by one thumb. “Isn't it 
wonderful,” I went on, quoting: “We 
still have so many wonderful things 
to enjoy—no other country has, you 
know.” 

When he finally got the idea that we 
had no silverware, he asked to see an 
alarm clock. For a moment, I confess, 
this had me stumped. But only for a 
moment. Like all good salesmen, I rose 
to the occasion. Taking him gently by 
the arm, I led him to the sidewalk and 
pointed a nicely manicured finger at the 
sun. “Look what American ingenuity 
has developed to take the place of no 
longer unobtaina 

After that, all I had to do was un- 
wrap the diamond lamp from my head, 
pick up my toupee and go back to 
work. 

In your next issue will you please 
tell us how to heal a six-inch scalp 
wound and remove a swell mouse? 

Yours for Victory, 
P. B. Harris. 
W. H. Leonard, Jr. 
Salisbury, N. C. 








NEW RETAIL ENTERPRISES 











Name and Address 


Owner or Manager 


Bannister-Downing Jewelry Co., McPherson, Kan ......George Bannister, Bud 
Downing 

The Diamond Shop %th & Pacific Ave., Tacoma, Wash .. Joseph Hyman, mer 

Haas Jewelry Co., 121 W. Center St., Marion, O...........George Singer, mgr 

King’s Credit Jewelry, 705 Texas St., Shreveport, La. ...-A. J. Abramson 

Leder’s Jewelry, Dalhart, Tex. ... ee : , cnescnes Mee IC. EO 

McCann’s, 624 Marin St., Vallejo, Calif.............-. .... Albert McCann 


Roy S. Morgan, 209 W. Broadway, Enid, Okla...... ... Same 


Harry Potasky, 336 Central Ave., 
(formerly Rogers Jewelry Co.) 


Raphael's Credit Jewelers, 1323 Third Ave., 


Rogers Jewelry Co., 1402 Farnam 
(formerly Borsheim’s) 


Jersey City, N. J. 


ioe hake . Same 

Seattle, Wash 

Omaha, Neb 

Pay ae ...- David Fogel, owner 


Sole Bros., 68 King St., Kitchener, Ont. (formerly Becker's 


Jewelry) .. rer a er ree ect 


.... Ernest Sole 


Southern Jewelry Co., 129-131 Court Ave., Albany, Ga.....J. L. Leach, owner 
Ottar Wold, 907 Pine St., Seattle, Wash............. . Same 
Wyman’'s Jewelers, 211 W. Adams St., Jacksonville, Fla...A. H. Wyman 

















Federal Judge Holds Firms 
To Stand Trial for Alleged 
Violation of Sherman Act 


A paradox, more fantastic than any 
conceived by Gilbert and Sullivan, 
whereby the American watch manufac- 
turing ‘industry, devoted nearly 100 per 
cent to production of instruments and 
tools for Uncle Sam, must now fight 
that gentleman in his own courts, was 
spotlighted Nov. 5 by an opinion handed 
down by Federal Judge Simon H. Rif- 
kind. ‘The opinion, replying to 15 de- 
murrers filed last January by _ the 
Hamilton, Elgin and Waltham watch 
companies and scores of their distribu- 
tors in answer to the Attorney General’s 
charges of violation of the Anti-Trust 
Law, held that the firms must stand 
trial. 

Indictments charging the three firms 
with violation of the Sherman Law, were 
returned by a Federal Grand Jury Nov. 
13, 1941. Pleas of “not guilty” were 
entered by the firm on Dec. 3, and the 
demurrers were filed on Jan. 15. 

Government prosecutors cited seven 
alleged practices which they maintained 
the defendants had used to “restrain 
trade”: 

(1) Conferences at which it was de- 
cided that certain retailers would be 
eliminated as outlets; 

(2) Telephone communications through 
which it was decided that certain cata- 
log houses, upstairs houses, sub-jobbers 
and retailers would be eliminated as 
outlets ; 

(4) “Blacklists” of firms, and other 
memoranda, containing the names of 
certain catalog houses, sub-jobbers, up- 
stairs houses and retailers who were 
“not to be sold” their products; 

(4) “Tracing” of watch numbers in 
order to determine the last immediate 
source to the consumer and the taking 
of disciplinary action if the source was 
on the “blacklist”; 

(5) Use of “shoppers” to discover 
sources handling their products for the 
purpose of taking disciplinary action or 
blacklisting certain businesses; 

(6) Use of daily or weekly reports on 
all sales for the enforcement of rigid 
restrictions upon wholesalers and_ re- 
tailers, and 

(7) Allocation of certain territories 
to certain accredited distributors where- 
by such distributors would refrain from 
selling to customers located in the ter- 
ritories of other accredited distributors. 

The attorneys for the Justice Depart- 
ment stated that they had evidence of 
such alleged mispractices dating back, 
in some instances, to 1934. 


DEMURRERS CHARGE 
INDICTMENTS VAGUE 


Demurrers to the indictments, entered 
by the three watch companies and their 
co-defendants Jan. 15, 1942, maintained 
two major points: First, that the in- 
dictments were indefinite, vague, am- 
biguous and uncertain and did not 
comply with the basic rules of criminal 
pleading, and secondly, that the indict- 
ments failed to allege facts showing 
that the defendants had in any way 
violated the Sherman Act. 

The indictment did not allege facts 
which constitute a violation of the Sher- 
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man Act, the defendants contended in 
the demurrer, since they claimed, it 
failed to show: 

(1) That interstate trade and com- 
merce was unreasonably restrained by 
the acts charged; 

(2) That the defendants entered into 
any unlawful agreement with each 
other; 

(3) What the purpose of the alleged 
conspiracy was; 

(4) How much of the watch market 
is controlled by the defendants, and how 
much of the trade in watches, generally, 
and in Hamilton, Elgin and Waltham 
products in particular, was affected by 
the alleged conspiracy; 

(5) That the competition, was, in fact, 
eliminated; 

(6) That the prices, or the quantity, 
or the quality of watch products was 
affected in any way by the defendants; 

(7) That the defendant distributors 
were coerced into discriminating against 
certain outlets, or that the defendants 
conspired to boycott and to refuse to 
sell to certain outlets; and 

(8) That the public was adversely 
affected by the alleged combination. 

The defendants also contended that 
the acts charged in the indictment were 
consistent with the exercise of lawful 
rights and were consistent with their 
right to select customers for their prod- 
ucts and to protect the good-will of their 
businesses. 


OPINION OVERRULES DEMURRERS 


Judge Rifkind, in his opinion, granted 
that “the art of drafting indictments 
might have made a greater contribution 
to the form of the indictment under re- 
view than is manifest in its language,” 
but held that the defendant’s rights had 
not been prejudiced since “the defects 
are not of substance.” 

Answering the defendants’ objections 
that the indictment did not allege facts 
constituting a violation of the Sherman 
Act and that it ‘failed to show the eight 
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pertinent facts, the opinion admitted 
that not every combination and con- 
spiracy in restraint of trade is illegal. 
Pointing out that only such restraints 
as are unreasonable are forbidden by 
the Sherman Act, Judge Rifkind went 
on to state: “Any combination or con- 
spiracy that operates directly on prices 
or price structure and has for its pur- 
pose the fixing of prices, is illegal 
per se.” 

Further replying to the statements 
made in the demurrer, the opinion stated 
that “the character of the restraint on 
interstate commerce, and not the vol- 
ume of commerce restrained, is the 
proper yardstick for determining 
whether the Sherman Act has been vio- 
lated.” 

Stating that there was no merit in the 
contention that the acts charged in the 
indictment were consistent with the law- 
ful right of the defendants to select 
their own customers, the opinion claimed 
that although a wholesaler may refuse 
to sell to a retailer, a combined refusal 
to deal with any one as a means of pre- 
venting him from dealing with a third 
party is illegal per se and a direct viola- 
tion of the Sherman Act. Similarly, the 
contention that the acts charged were 
necessary to protect the good-will of the 
defendants’ business was also held to be 
without merit, the court holding that 
“there is a limit to the distance a manu- 
facturer may go in controlling distribu- 
tion of his products. Good will can be 
protected in many ways without coer- 
cion.” ; , 

In conclusion, Judge _ Rifkind’s 
opinion stated “the indictments in the 
three cases at the bar furnish the de- 
fendants with a sufficient description of 
the changes against them to enable 
them to prepare their defense and to 
avail themselves of convictions or ac- 
quittals as a bar to another prosecution 
for the same offense. ... Accordingly, 
the demurrers are overruled and _ the 
motions to quash are denied.” 

No date has as yet been set for trial. 





Silver Engraving and Repair Exempted from "Ceilings" 


Through JC-K's Suggestion; Stationery Still Covered 


Silverware engraving and repair were 
freed from OPA price control Nov. 13 
as the result of a letter from Tue Jew- 
ELERS' CrrcuLar-Keystone to the Of- 
fice of Price Administration. 

Originally, supplementary regulation 
ll, effective Aug. 13, listed among ser- 
vices for which the chief provisions of 
the General Maximum Price Regulation 
should not apply: “Jewelry—repair, en- 
graving or storage of, and setting or 
resetting of precious or semi-precious 
stones and pearls.” 

JC-K’s letter, pointing out the in- 
consistency of exempting the engraving 
of jewelry but not exempting the en- 
graving of silverware, stimulated a re- 
examination of exempted engraving ser- 
vices by OPA’s legal department at 
Washington and occasioned Amendment 
No. 8 to Revised Supplementary Regu- 
lation No. 11, issued Nov. 7 and effective 
six days later. 

The above-quoted paragraph has 
been revised and amplified so that the 
following services are exempted: 

“Jewelry and articles of gold, silver 














or plated ware, repair and engraving 
of, and the cutting, polishing and _ set- 
ting of precious or semi-precious stones 
and pearls. (Storge of such commodi- 
ties in safe deposit facilities is subject 
to Maximum Price Regulation No. 165 
as amended; storage otherwise than in 
safe deposit facilities is subject to the 
General Maximum Price Regulation.)” 

It will be noted that this amendment 
also adds to the exempt list the cutting 
and polishing of precious and_ semi- 
precious stones and pearls. Heretofore 
the exemption applied only to setting 
but not cutting or polishing. 

Now OPA ceilings regulate only one 
service offered by jewelry stores, and 
this affects only a minority in the in- 
dustry. Still price-topped are printed 
and engraved social stationery, includ- 
ing wedding invitations and announce- 
ments, birth, death and other social an- 
nouncements, calling cards, book plates, 
greeting cards, and the like. Price Reg- 
ulation 225, which controls the prices of 
these “printing” services, was explained 
on page 111 of JC-K’s September issue. 
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Government Will Purchase Frozen Iridium Stocks; 
Metal, Scrap and Alloys Needed in War Production 


month took 
jewelry manufacturers’ 
frozen stocks of iridium, iridium alloys 
and _iridium-containing scrap, with 
Baker & Co., Inc., of Newark, acting as 
agent for the Metals Reserve Co., a 
Government agency, in purchasing and 
refining the metals acquired under this 
program. 

Iridium, as a war metal, is needed in 
the manufacture of magneto points and 
to harden platinum for use in control 
instruments of tanks and other motorized 
equipment. Its use in jewelry has been 
prohibited since Dec. 12, 1941. 

In its letter last month to manufac- 
turing jewelers, the War Production 
Board ordered fabricators and assem- 
blers to fill out three copies of form 
WPB 1428-A and to return them within 
12 days after receiving the letter to the 
Board’s Materials Redistribution Branch 
at Washington, D. C. This form calls 
for a complete inventory of the manu- 
facturer’s iridium and iridium alloys in 
three classes: (1) raw metals such as 
sponge, iridium-containing sheet, wire, 
bar, etc.; (2) clean scrap such as irid- 
ium-containing blanks, settings, findings 
and semi-processed, damaged or obso- 
lete jewelry, and (3) other scrap such as 
iridium-containing filings and _ refines, 
except sweepings. 

Iridium and iridium alloys will be 
purchased, providing the total idle inven- 
tory reported by the holder contains a 
minimum of 1/10 of a Troy ounce of 
iridium and also providing that each 
of the three classes of material reported 
contains at least 214 per cent of iridium 
by weight, at the following favorable 


The Government last 
steps to buy 


prices: 

Iridium, $140 per Troy ounce; other 
precious metals (platinum, ruthenium, 
osmium, rhodium and gold contained in 
the material; also palladium if 1 per 
cent or less of palladium exists in any 
one separate class of materials offered 
for sale), $32 per Troy ounce, and pal- 
ladium, when it exceeds 1 per cent in 
any class of materials, $18 per Troy 
ounce. 

If any total lot shipped at one time by 
one holder does not contain at least 1/10 
of a Troy ounce of iridium, $25 will be 
deducted from the purchase price of the 
lot, and if the iridium content weighs 
less than 21, per cent of any separate 
class $8 an ounce will be deducted from 
the purchase price of that class. 

Besides listing their inventories of 
iridium and iridium alloys, the jewelry 
manufacturers state on the same form 
whether they are willing to sell at the 
Government’s stated prices. The Na 
tional Bureau of Standards at Washing- 
ton, D.- C., will assay each lot and class, 
but no metal should be packed or 
shipped except on instruction from 
Baker & Co. The latter will pay what 
ever the Bureau finds is the correct 
price, and will refine the material on 
behalf of the Metals Reserve Co. 

“We are very pleased with the cooper 
ation we have been receiving from the 
jewelers,” a WPB official said after 
the first few days’ round-up of iridium. 
It is understood that the WPB will 
requisition and take over frozen inven 
tories of iridium and iridium alloys un- 
less its proposal for “voluntary”’ sales 
is accepted promptly. 


Oneida Ltd. Receives Army-Navy "E" for Production 


Jerry O'Neill, continuously employed by the firm for 68 years, receive the Army-Navy 
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M. W. Keller, works manager of Oneida Ltd., Pierrepont B. Noyes, Oneida president, and 


pennant presented by Lieut.-Col. James A. McDonnell. 


Testifying that the 2,400 officials and 
employees of Oneida, Ltd., have been 
cited for excellence in production and 
workmanship on contracts toward the 
nation’s ultimate victory in the war 
effort, the Army-Navy “E” pennant now 
flies over Oneida’s plant together with 
the Stars and Stripes. 

The flag was presented to Pierrepont 
B. Noyes, president of the firm at cere- 
monies held in the Oneida auditorium 
Nov. 12, by Lt.-Col. James A. McDon- 
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nell, of the Army Air Corps. Over 1000 
officials and employees were present for 
the ceremonies. 

In accepting the flag, Mr. Noyes indi- 
cated the Army and Navy officials pres 
ent, stating: “You are looking on people 
who praise the Lord and haven't failed 
in passing the ammunition.” Then turn- 
ing to the assembled employees, he re- 
marked “We haven’t done all we can do, 
have we?” The answer from the crowd 
was a thunderous “No!” 
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Sales of Rough Diamonds 
Must Be Approved by WPB; 
Seek to Plug Enemy Deals 


Tighter control over the purchase and 
sale of rough diamonds—with the special 
aim of preventing the leakage of stones 
and bortz to the war industries of 
Germany, Japan and_ Italy—resulted 
last month from an amendment to the 
WPB’s rough diamonds General Pref- 
erence Order No. M-109. The amend- 
ment was effective Nov. 11, same day it 
was signed by Ernest Kanzler, director 
general for operations. 

Since sufficient stocks of diamond 
rough in all industrial and _ cuttable 
qualities are on hand or on order in 
the United States, legitimate firms that 
cut and polish diamonds for the jewelry 
trade can continue to buy whatever they 
need, with little if any likelihood of the 
War Production Board refusing to per- 
mit the transaction. 

Under the new amendment, no rough 
diamonds not incorporated in tools or 
other devices may be sold, delivered, or 
accepted unless: 

(1) To fill an order bearing a rating 
of A-l-j or higher (such rated sales 
must, however, be reported as now, 
within 10 days, on form PD-377) ; 

(2) The aggregate weight is five 
carats or less of rough diamonds or 50 
carats or less of crushing bortz to a 
single customer in a single month (such 
sales must be reported on form PD-378 
before the 15th day of the month after 
the sale); 

Or (3) the WPB has specifically 
ordered the transfer. 

Under the last point, if a person 
wants to sell rough diamonds in quan- 
tities over five carats or crushing bortz 
in quantities over 50 carats, and _ his 
customer cannot furnish a priority rat 
ing of A-1l-j or better, it will be neces- 
sary for the seller to make application 
for authorization on form PD-377, in 
quadruplicate. Sales may be completed, 
and title transferred, only upon _ the 
specific approval of the War Production 
Board. After examination by the 
board, two copies of the application, 
either approved or rejected, will be re- 
turned within 10 days, to the seller, one 
for himself and one for the buyer. All 
four copies of the form must be made 
out and sent to the War Production 
Board, Channin Building, New York, 
N. Y., Ref.: M-109. 

Sales authorization will be refused to 
buyers who have failed to report in- 
ventories on quarterly inventory form 
PD-376. . This form still must be filed 
before the 15th day of the following 
month by all persons who on the last 
day of any calendar quarter (Dec. 31, 
March 31, etc.) own 10 or more carats 
of rough diamonds. 

In a letter to the trade, WPB warned 
owners of rough diamonds not to sell to 
private individuals outside the industry. 
“Sales for speculation, hoarding or in- 
vestment purposes are to be _ dis- 
couraged,” the letter said. “Please re 
member that approval or rejection of 
an application depends not upon the 
seller, but upon the character of the 
buyer and what he purposes to do with 
the diamonds.” 


Nelson L. Brackin, head of the 
Brackin chain of jewelry stores in Ala- 
bama and adjoining states, is now a 
first lieutenant in the Army. He was 
recently transferred from Camp Ripley, 
Minn., to Fort Snelling where he is post 
exchange officer. 
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Jewelers’ Serap Piles Up: 
Entire Industry Cooperates 


Quick - Live - Cash 





FOR YOUR 
New Or Old Mdse \lthough we devoted a_ full-page in converting all discarded brass and 
roundup to notes of jewelers’ coopera- nickel watch parts to the nation’s metal 
* DIAMONDS—Set or unset, large or tion in the scrap drive last month, we | scrap pile. 


only scratched the surface, apparently. 
Here are some more notes on the same 
subject, with no pretense at covering 
the entire country: 

In Bozeman, Mont., for example, 
Jeweler Claude Pease Steffens went all- 
out and tossed his one-ton street clock 


small. 

WATCHES and mevennte, any 
make or condition, large or small 
quantities 

JEWELRY—Solid gold or gold filled. 
CHRONOMETERS and SE ANTS, 
MICROSCOPES, OPTICAL IN- 
STRUMENTS 


Obsolete dies, tools and equipment 
representing an original cost of almost 
$100,000 were added to the nation’s col 
| lection of scrap metal by the Gruen 
Watch Co. After cleaning out every 
piece of steel or other metal that was 


» 


* » 


* OLD GOLD, silver, platinum, or other into the scrap pile. Although realizing not of immediate aoe an its subsidiary 
precious metals that practically everybody in town case company, Gruen’s_ donation 
* STONES—Genuine, synthetic or imi- would wander around for davs wonder- amounted to about four tons of steel. 
pong ”_ ing what time it was, he felt that if he This was sold to a scrap dealer for $100 
. pe |. cae LATHES, could make the sacrifice, his townsfolk and the proceeds donated to the USO. 


MACHINERY, EQUIPMENT, could also. 
TOOLS, MATERIALS 


WATCH and JEWELRY BOXES of In Greensboro, N. C., proprietors of 


» 


ull kinds the Schiffman jewelry store sold all 
* YOUR ENTIRE STORE, SHOP OR their available scrap for a tidy sum and 
FACTORY with or without balance turned the proceeds over to the local 


oe your 


WE WANT YOUR MERCHANDISE 
ANY CONDITION—ANY QUANTITY 


You can send us your merchandise with 
confidence, subject to return at our ex- 
pense if price is not satisfactory. 


civil defense fund. 

In Washington, D. C., the France Jew- 
elry Co. turned in a pile of broken mer- 
chandise, old heating fixtures, electrical 
apparatus and picture frames. 

In Tacoma, Wash., L. H. Burnett, 
president of Burnett Bros., entered the 
scrap with a vengeance, donating two 
tons of scrap all in one piece. A 4000- 
pound safe and strong-box, it repre- 
sented the largest single contribution 
to the scrap drive made by any retail 
firm in the Puget Sound communty. 





Licensed and Bonded. References. 
SEND TODAY WITHOUT DELAY 
Write... Wire... Telephone 


IRVING SACK’S JEWELRY CENTER 
864-A BROADWAY, NEW YORK 


{ Canal—6-4958 
Telephone Walker—5-9265 


| Gramercy—7-7715 


Also in the State of Washington, in 
Seattle, to be exact, Leo Weissfield, 
demon scrap collector, launched a dif 
ferent type of scrap program—discarded 
ladies’ hosiery. Reports had him really | 
“socking” the Axis with nylon, rayon, 
cotton and silk, all of which are val- 
uable in munition-making. 











| 

| 

| Gordon's, 808 Preston Ave., Houston, Tex., 
In a bulletin sent to all members of | donated their eight-ton safe to the local 
the Watchmakers Association of Indi- scrap drive. Took three men a full day to 
ana, R. R. Douglas, managing director, dismantle it with blow-torches. 
requested that all members cooperate 








| 
Makers of In New York, the jewelry and allied division 
| 








WEFFERLING, 
fine Emblematic Jewelry of the Industrial Salvage Committee, ob- Gustavo Trifari (standing) of Trifari, Kruss- 
tained tons of metal from this fly-wheel | man & Fishel, Providence, and Murray Farb- 
8B ROSE ST.. NEWARK, N. J. scrapped on the premises of Cohan Efner | man, foreman, look over part of the firm's 
Co., platers for the trade. | contribution to the scrap drive. 
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Two Ambulances Donated to American Red Cross 
By New York Manufacturers and Their Employees 





(Top) Isidore Dinstman, president of the |. D. Watch Case Co., presents the keys to the 

ambulance donated by |. D. to Mrs. Daniel Challiner, chairman of the exeuctive board of 

the New York Chapter of the American Red Cross, as his sons Harvey and Joseph look on. 

(Below) Max Jacoby of Jacoby-Bender, Inc., presents Mrs. Challiner with the keys to the 

ambulance presented to the American Red Cross by the management and employees of 
Jacoby-Bender. 


Employees of the I. D. Watch Case 
Co., and Jacoby-Bender have joined 
hands with their employers in present- 
ing two fully-equipped ambulances to 
the American Red Cross for overseas 
service. 

The presentation ceremonies, held 
separately for each firm, occurred on 
Nov. 4. At 12 noon on that date the 
first presentation of keys was made to 
Mrs. Daniel Challiner, chairman of the 
executive committee of the New York 


| 


Red Cross Chapter of the Red Cross, 
by Isadore Dinstman, president of the 
I. D. Watch Case Co. Over 50 em 
ployees of the firm witnessed the cere- 
mony. 


At 4:30 P. M. of the same day, the 


keys to the second ambulance were 
presented to Mrs. Challiner by Max 
Jacoby, of Jacoby-Bender, Inc., watch 
attachments manufacturers. A large 


number’ of 
attended the 


J acoby- Bender 
ceremony. 


employees 


Jewelry Store Inventories Up, Survey Indicates; 
Indebtedness Down in First Six Months of 1942 


Jewelry store inventories were up sub- 
stantially in the first half of 1942, ac- 
cording to a survey recently conducted 
by Dun & Bradstreet. Comments ac- 
companying figures gathered in the sur- 
vey confirmed the well-known fact that 
some types of merchandise, particularly 
watches, clocks and silverware, are in- 
creasingly difficult to secure. 

Greatest reductions of outstanding 
indebtedness were accomplished by 
stores in the medium-sized group, the 
survey disclosed. Stores whose _half- 
years’ sales ranged from $5,000 to 
$15,000 decreased their indebtedness by 
from 22 to 31 per cent. 

Some jewelers queried stated that 
shortages were forcing them to consider 
curtailment of advertising. Others in- 
dicated that they were placing emphasis 
on diamonds and other precious stones. 

The following table, released by Dun 
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& Bradstreet, shows per cent changes in 
dollar values of sales, inventories and 
indebtedness on June 30, 1942, com- 
pared with June 30, 1941: 
Inventory Indebtedness 
June 30, 1942 June 30, 1942 
Size Group Vs. Vs. 


(based on June 30, June 30, 
half-year’s sales) 1941 1941 
$50,000 to $150,000 4.23 5 
$25,000 to $50,000 ab 5 
$15,000 to $25,000 417 = 
$10,000 to $15,000 4 26 22 

$5,000 to $10,000 +18 31 


Less than $5,000 ae. 9 
All Groups 
Weighted Trend +23 11 
Louisville Firm 58 Years Young 
David Roth’s Sons, Louisville, Ky., 
jewelers, celebrated their 58th anniver- 
sary early in November. Louis E. and 
Mitchell T. Roth are the proprietors. 











GOOD STONES from our 
GOOD NEIGHBORS... 


With each passing day the vast re- 
sources of the South American con- 
tinent are assuming an ever-more 
important role in the history of 
precious stones. From Brazil comes 
excellent specimens of our most 
style-favored stones Amethyst, 
Citrine (Topaz Quartz) and Aqua- 
marine Uruguay, Colombia 
and Venezuela are also important 


sources of gems for present-day 
jewelry. Below is a list of stones 
that come to Stone Headquarters 
from below the Canal: 

Amethyst Emerald 
Aquamarine Kunzite 

Beryl Opal 
Bloodstone Pearls 
Carnelian Rose Quartz 
Citrine Sardonyx 
Crystal Spinel 
Diamond Tourmaline 





STONE HEADQUARTERS for 
Anything in Stones from A to Z 


N. NATHAN & CO. 


INCORPORATED 
PRECIOUS STONES and PEARLS 
610 FIFTH AVENUE, NEW YORK 


SINCE /A\ /90! 


HF 


PROVIDENCE BRANCH 40 FOUNTAIN STREET 
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GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 


Special Attention to 


CUTTING 
ENCRUSTING 
DRILLING 


MAXSTERNaco. 


Importers 


17-23 John St. New York 











Inventories Must Exceed $25,000; Sales $100,000 





Before Inventory Control Will Affect You at All 


Inventory control, since last May a 
dark cloud hanging over American re- 
tailing, was shown in mid-November to 
hold no terrors for the great majority 
of retail jewelers. 

L-219, the proposed consumer goods 
inventory control order, was announced 
in September as applying only to who!e- 
sale or retail merchants whose volume 
of business exceeded $100,000 per year 
and whose inventories were $25,000 at 
cost. According to the 1939 census of 
business, only 632 retail jewelry stores 
had sales exceeding 100,000 and these 
represented but 4.3 per cent of the total 
number of stores (14,559). However, it 
must be borne in mind that in cases of 
chains of two or more stores, a con- 
solidated report of sales and inventories 
must be submitted so that inventory 
control will apply in such instances as 
well. 

According to Dr. Eaton V. W. Read, 
chairman of WPB’s wholesale and retail 
inventory policy committee, both the 
inventory and sales figures must be 
exceeded before a merchant becomes 
subject to the proposed L-219. Conse- 
quently, a store with an_ inventory 
greater than $25,000 at cost, would not 
be subject to control unless its sales 
exceeded’ $100,000. Also, a store would 
be exempt from the order if sales ex- 
ceeded $100,000 but inventory at cost 
was less than $25,000. 

No absolute date for the issuance of 
L-219 has been set by WPB, but spokes- 
men for the committee framing the 
order voiced an opinion that early De- 
cember would be a probable time. 

The few jewelry stores which will 
have to submit to inventory control 
under [L-219, wil not be able to claim 
that WPB has ridden over them rough- 
shod. Conferences between members of 
WPB’s inventory control policy commit- 
tee and_ representatives of numerous 
trade groups have been held regularly 
since the committee was first organized, 
and meetings oven to all retailers and 
wholesalers likely to be affected were 
he’d in New York and Chicago in mid- 
November. 

On Nov. 17, Dr. Read and his com- 
mittee conferred with representative 
wholesalers and retailers in New York, 
and the following day over 200 whole- 
salers and retailers in the metropolitan 
area were given an opportunity to offer 
comments on the proposed draft of the 
order and the forms which accompanied 
it. In the afternoon trade representa- 
tives again met with the committee to 
iron out kinks in the program, and on 
Nov. 19 and 20 the same process was 
followed in Chicago. 


Suggestions by representative mer- 
chants flew thick and fast at the New 
York conference, Nov. 18. Primary 


among them was one calling for optional 
calculation of projected inventory at 
retail or cost, instead of merely at cost. 
Another suggestion called for an_in- 
crease in the permissible inventory 
“tolerance,” or leeway over past inven- 
tory as related to sales, from 5 to 10 
percent. Herman M. Hollander, repre- 
senting the Retail Jewelers Association 
of Western Pennsylvania, suggested a 
six-month rather than a quarterly basis 
for calculating inventories, in view of 
the seasonal nature of jewelry sales. 


Others from the jewelry industry at the 
New York meeting were Charles T. 
Evans and William Wagner, executive 
secretaries of ANRJA and NACJ, re- 


spectively, and William H. Krehbiel, of 
Black, Starr & Gorham. 

NACJ, not being a member of the 
American Retail Federation, was not 
represented at all conferences in New 
York Nov. 17 and 18. However, it drew 
up suggestions concerning the proposed 
inventory control program and _pre- 
sented them at a special meeting with 
Dr. Cox and his committee Nov. 24. 

Stating that inventory control over 
jewelers’ stocks seemed unnecessary to 
NACJ, a memorandum submitted asked 
consideration of the following points if 
inventory control was deemed _neces- 
sary: (a) a one-year base period for 
jewelers because of the seasonal nature 
of sales; (b) permission to ear-mark 
goods for Christmas sales; (c) a “toler- 
ance” of 20 per cent for jewelers; (d) 
exception from inventory of unsalable 
articles; (e) consideration of special 
order sales as non-inventory merchan- 
dise; (f) consideration of slow-moving 
merchandise; (g) consideration for con- 
signment sales; (h) consideration of 
goods in transit as not part of stock, 
and (i) consideration for new firms. 

Essentially, inventory control consists 
of limiting stocks according to stock- 
sales ratios which prevailed during a 
given “base period.” For the purpose of 
L-219, the base period has tentatively 
been agreed upon as the years 1939, 
1940 and 1941, although various trade 
representatives have protested such an 
arrangement, stating that stock-sales 
ratios now differ greatly from that 
period because of transportation difficul- 
ties. 

















; Spovst 46th STREET 


Strategically situated in the new Diamond 
Center of the world, ringed by the essential 


allied trades of the jewelry business. 


DIAMOND CUTTERS, DEALERS, and MAN- 
UFACTURING JEWELERS will find layouts in 
"33" particularly well suited to the exacting 


requirements of their trades. 


Reasonable Rentals 


BROWN, WHEELOCK, HARRIS, STEVENS, Inc. 
Agent 





22 EAST 40th STREET NEW YORK 
LExington 2-6100 
EES annameneenntill 
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q The International Silver Co. closed its 
Maiden Lane store for the duration of 
the war, Oct. 31. 

q The Retail Jewelers Buying Service, 
merchandising counselors, has moved to 
new and more modern quarters at 607 
Fifth Ave. 

q Charles T. Evans, ANRJA secretary, 
has recovered from an attack of phlebitis 
which kept him confined to his home 
during November. 

q Max Stern & Co., precious and semi- 
precious stones, 17-23 John St., have 
announced that their establishment will 
remain open on Saturdays during the 
month of December. 

q Samuel Kramer has retired as a part- 
ner of Kramer & Ball, precious stones, 


48 W. 48th St., and has taken up 
residence in Miami, Fla. ‘The firm will 
be operated henceforth by Abraham 


Ball under his own name. 

q The origin, characteristics and trade 
use of turquoise, lapis lazuli and topaz 
were discussed at the November meet- 
ing of the New York Chapter, A.G.S., 


at the Hotel Winthrop, Nov. 11. Dr. 
Frederick H. Pough of the American 
Museum of Natural History, brought 


specimens of the various stones for use 
as illustrations. The next meeting will 
be held Jan. 13 at the Guild’s labora- 
tories at J. R. Wood & Sons., 216 F. 
45th St. The use of instruments will 
be featured. 

q “Jewelers’ Compliance With Dim-Out 
Regulations” was the subject under dis- 
cussion at the meeting of the Brooklyn 
RJA held Noy. 17. Over 40 jewelers 
attending were addressed by a _ repre- 
sentative of the New York Edison Co., 
who explained the amounts of illumina- 
tion permissible and methods of cutting 
down excess light thrown off by show 
windows. Other subjects considered at 
the meeting included the newly released 
platinum order, the silver situation and 
OPA regulations. 

q The effect on watchmakers of the 
proposed labor draft was the major 
topic of discussion at the November 
meeting of the Horological Society of 
New York, held Nov. 2. It was also de 
cided at the meeting to have an officer 
from the Navy Procurement Bureau 
address the members at a_ future 
meeting on “How the Navy Can Use 
Watchmakers as Enlisted Men.” Ten- 
tative plans for an entertainment and 
dance to be held Feb. 28, were also an- 
nounced at the meeting. 


24-Karat Club Election 
Scheduled for December 28 


The annual meeting and election of 
officers of the 24-Karat Club of New 
York will be held Dec. 28 at the club 
rooms, 608 Fifth Ave., according to 
plans formulated at a meeting Nov. 2. 
In the absence of P. Irving Grinberg, 
president of the club, now with WPB 
in Washington, Lee Reichman presided 
at the meeting. 

William J. Richards, manager 
of Ostby & Barton, was elected to 
membership at the meeting and Alfred 
N. Williams, formerly associated with 
the Concord Watch Co., tendered his 
resignation from the club owing to his 
retirement from active participation in 
the jewelry business. 


sales 
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Alpheus L. Brown Observes 65 Years 


In New York's Maiden Lane Section 


Alpheus L. Brown, New York watch 
wholesaler, will celebrate his 65th anni 
versary in the Maiden Lane area on 


Monday, Dec. 7. 
On Dec. 6, 1877, Mr. Brown went to 
work for Schuyler, Hartley & Graham 





on Maiden Lane, and after service 
there, with Wheeler, Parson & Hayes 
ALPHEUS 
L. BROWN 
and the Hayden W. Wheeler Co., he 


entered business under his own name at 
3 Maiden Lane in 1895. Then he 
moved to his present quarters, at 15 
Maiden Lane, in 1924. In 1936 his son, 
Alan L. Brown, was taken into partner 
ship. 

Mr. Brown is president of the Maiden 
Lane Historical Society and a_ past 
president and member of the board of 
directors of the 24 Karat Club of New 
York. 


New York Jewelry Division 
Marks 25 Years as Part of 
Jewish Charities Campaign 


In one of the largest turnouts in its his 
tory, over 400 men attended the annual 
dinner of the jewelry division of the 
Federation of Jewish Charities of New 
York and Brooklyn, Nov. 12, at the 
Essex House, in support of the 1942 
campaign. 

The dinner, which also commemorated 
the 25th anniversary of the New York 
Federation, marked an eight-year tra 
dition for the industry. The division it 
founded, however, together 


self, was 
with the New York Federation, in 1917, 
and boasts a record of steadily increas 


ing support to Federation and the 116 
affiliated medical and welfare in- 
stitutions. 


social 


Warm tribute was paid to Aaron 
Sverdik. chairman of the division and 
Benjamin Lazrus, chairman of the ar 


rangements committee by George Z. 


Medalie. president of the New York 
Federation. Calling the gathering one 
of the most outstanding he had ever 


seen in many Federation campaigns, Mr. 
Medalie observed: 

“This proves quite pointedly that, de 
spite the distractions which wartime 
problems inevitably bring to everyone, 
we have not forgotten our basic respon- 
sibilities to our home charities. The 
medical and _ social welfare services 
which Federation’s institutions render 
to 300000 people every vear are not 
mere ‘good works’ by a network of use- 
ful charities. These services reflect the 
essential ideals of kindness and human 





LOCKETS & CROSSES 


10 Kt. & 14 Kt. 
or Gold Filled 


BRIDAL SETS 
LADIES’ PLATINUM 


. & GOLD MOUNTINGS 
LADIES’ ZIRCON RINGS GENTS’ RINGS 


BIRTHSTONE RINGS Plat. & Gold 
JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 








SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 
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ENCRUSTERS 


STONE RINGS ENGRAVED 

@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
b etimates furnished without obligation 
BRAUNFELD & MEHLMAN 


108 Fulton St. New York, N. Y. 

















“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lis. Chrisie He 


65 NASSAU STREET “NEW YORK 


OMEGA 


The watch of world precision record 


NORMAN M. MORRIS 


WATCH CORP 


608 Fifth Ave... . New York 


FRIEDMAN GEM CO., INC. 


5,000,000 
ROYAL MARCASSITES 


Sizes 1-2 


Delivered in Seoled Packages 
ZIRCONS white and 


CULTURED PEARL NECKLACES 
CHINESE JADE 


71-73 Nassau St., New York City 





ETERNA WATCH COMPANY 


OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9%-8660-8689 











BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 


Earrings Pendants Bead Bracelets 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 























DIAMONDS 


REPAIRED 
RECUT 


» 


A. SPIER 


7 WEST 45th STREET 
NEW YORK CITY 








TO ALL OUR FRIENDS 
IN THE JEWELRY TRADE 
Our sincere wishes for 
A MERRY CHRISTMAS 
and for the New Year, the 
happiness of 


VICTORY IN 1943 


Isidore Friedman, President 


FRIEDMAN GEM CO. 


Precious, Semi-Precious and Synthetic Stones 


71 Nassau St. New York 








SELLING OUT! 


Rest of Imported 
Hand-Carved 


Cuckoo Clocks 


Write for Price List. 


FRANK KAUFFMANN, Importer 
1485 Third Avenue, New York, N. Y. 

















J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
WHITE GOLD 











CORRUGATED BOXES 


Over 100 sizes in stock 


PAPER—TWINE—TISSUE—GUM TAPE 
If it's a Shipping room item 
we have it 


SAUL ROSNER 
143 Greene St. New York City 
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decency for which free world is 
fighting today.” 

For their continuing services and con- 
tributions to the Federation over a 
period of twenty-five years, more than 
125 members in the industry received 
scrolls of honor from Federation. These 
25-year workers and givers are: 

Kaymond Abrahams, Ignatz Adelsber- 
ger, Harry C. Adler, Mortimer C. Adler, 
Simon Adler, Louis Aisenstein, Alexander 
E. Arnstein, Alexander H. Arnstein, Alex- 
ander M. Arnstein, Benjamin S. Arnstein, 
Samuel Arnstein, Albert Baum, Alex 
Baum, Irving Baum, L. & J. Baumgold, 
Joseph Beilenson, Louis Birnbaum, Jo- 
seph Blank, Joseph B. Brenauer, Bulova 
Watch Co., Mrs. Julia Bulova, Belmont 
Corn, Louis Cutler, Martin J. Dattelbaum, 
Irving H. Eckstein, Barnett Esh, Arthur 
Essing, E. S. Feinstein & Co., Jack J. 
Felsenfeld, Max Fine, Frederick Finn, 
Joseph S, Frank, Ben de Frece, Benedict 
J. Freudenheim, Edwin Freudenheim, Sol 
J. Freudenheim, and Joseph Goldmuntz. 

Also, Simon Goldsmith, Henry B. Gold- 
friend, Rowland Davies Goodman, Goud- 
vis Brothers, Henry Greenthal, P. Irving 
Grinberg, Herman A. Groen, Justus Grun, 


our 


John M. Hartzberg, Louis Hartzberg, 
Wallace W. Harwood, Joseph L. Herzog, 
Harry Heyman, Nathan Heyman, Oscar 
Heyman, B. F. Hirsch, Ine., Lee Hirsch, 
Isaac Hirschhorn, George P. Hirsh, Al- 
fred L. Hodes, Norbert Hofman, Stephen 
W. Hofman, William Hofman, Jacob D. 


Ingber, Louis M. Jacobs, Gerald N. Jacob- 
son, Arthur Jacoby, A. Jaffe & Son, Louis 
A. Jaskow, Samuel Jaskow, and Walter 
N. Kahn 
Also, Leopold H. Katz, Julius Kauf- 
man, Leo M. Kirsch, David Kleinbard, 
Emil W. Kohn, Rudolf V. Kohn, Sam 
Kohn, Theodore A. Kohn & Son, Henry 
IL.. Lambert, Victor A. Lambert, Aaron 
Lauterbach, Samuel Lauterbach, Lehman 
Brothers Silverware Corp., Albert E. 
Levy, Michael Levy Jewelry Corp., Sylvan 
Levy, Harry Lissauer, James J. Loeb, 
Elias Malawista, Lawrence B. Malawista, 
Harry C. Maybaum, Chauncey M. Mayers, 
Henry Miller, Henry S. Oppenheimer, 
Julius S. Oppenheimer, Walter J. Oppen- 
heimer, H. Pearlman & Sons, J. Warner 
Prins, Lee Reichman, Meyer L. Robbins, 
Milton B. Rosenback, Joseph Rosenblatt, 
William I. Rosenfeld, Sr., Meyer D. 
Rothschild, and Lee W. Rubenstein. 
Also, George E, Sands, Siegfried Schim- 
mel, Schlesinger & Krauss, Jacob J. 
Schmukler, Schneider & Friedman, Jo- 
seph Schulman, Inc., Abner Shaw, Shiman 
Brothers and Co.. Inc., Morris H. Shiman, 
Walter Sichel, Max Singer, Noah Solo- 
mon, Otto J. Somers, George N. Stern, 
Nathan J. Stern, Charles Storich, Emile 
fas, Louis Untermeyer, Walter Unter- 
meyer, Arthur B. Veit, Leo Veit. Milton 
Weill, Otto D. Wormser, Isaac Wurman, 
Sigmund Wyler, and David Zimmern. 


Plight of Retail Jewelers Shown 
To Senator Murray in ANRJA Letter 


Senator James E. Murray, chairman 
of the Senate’s special committee to 
study problems of small business and. 
incidentally, a Silver-Bloc member, has 
been informed in a vigorous fashion of 
the American jewelers’ need for con- 
sideration. 

A letter to the Senator, dated Oct. 30 
and signed by Charles T. Evans, 
ANRJA _ secretary, quotes excerpts 
from letters received from jewelers in 
every State together with returned 
questionnaires concerning problems of 
small businessmen. 

Stating that jewelers are willing and 
eager to cooperate with the Govern- 
ment in paying increased taxes in order 
to aid the war effort, the letter pointed 
out that such cooperation depends upon 
allowing the ieweler to remain in busi- 
ness. In addition, it was pointed out 
that many jewelers suffer competition 
from “post exchanges,” a_ situation 
which should be investigated. and that 
the freeing of West Point silver would 
greatly aid the jewelry industry in 
keeping its head above water. 








September Stocks Down, 
Wholesalers Report; Sales 
Above the August Level 


Reflecting war-time materials short- 
ages and_ transportation difficulties, 
wholesale jewelers’ end-of-month inven- 
tories were down 8 per cent in Septem- 
ber, compared with the same month of 
the previous year, and 3 per cent below 
those of August, 1942. The figures are 
based on data submitted by 21 firms to 


the Current Statistical Service of the 
Census Bureau. 
Wholesalers’ sales in September 


dropped 12 per cent below those for 
September, 1941, but were 16 per cent 
above those for August, the preceding 
month. Sales for the first nine months 
of 1942 were reported as 11 per cent 
higher than those for the comparable 
period of 1941. 

Stock-sales ratios (obtained by divid- 
ing stocks by sales for an identical group 
of firms), were 153 for September, 
1942, as compared with 156 for Sep- 
tember, 1941, and 191 for August, 1942. 
Twenty-nine firms reporting collection 
percentages (obtained by dividing col- 
lections by accounts receivable), as 39 
for September, 1942, as compared with 
25 for September, 1941, and 41 for 
August, 1942. Accounts receivable were 
21 per cent below September, 1941, but 
8 per cent above those for August, 1942. 


Simmons Denies FTC Charges 

Paul J. Simmons, trading as Harlem 
Co., 30 Church St., New York, engaged 
in the sale of jewelry and novelties, has 
filed an answer to a complaint issued by 
the FTC. He denied representing that 
his products contained “real” diamonds, 
as the expression was qualified by use of 
the word “simulated,” or that he repre- 
sented that the products contained an 
appreciable amount of yellow or white 
gold. He admitted representing that a 
matched wedding band was given “free” 
with the purchase of a simulated dia- 
mond ring but denied that the repre- 
sentation was false or misleading. He 
also denied that the cost of the wedding 
band was included in the purchase price 
of the ring or that the rings formed a 
combination offer, and stated that the 
wedding band was actually given free 
with the purchase of a simulated dia- 
mond ring. 
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OPA Wants Evidence 
When Retailers Think 
Suppliers Over-Charge 


To all who buy and sell, OPA’s price 
ceilings are—or can be—a_ two-edged 
sword. One edge limits the price they 
can charge to their customers and thus 
may seriously reduce war-time margins 
—but here’s where the other edge of the 


sword, the side that limits the price 
they can be charged by their suppliers, 
can help. Cooperation with OPA can 
keep buying costs, as well as selling 


costs, at March levels. 
However, an interchange of letters be- 


tween ANRJA_ Secretary Charles T. 
Evans and Merle Fainsod, director of 
OPA’s Retail Trade and Services Di- 


vision, emphasized the fact that precise 
information about alleged advances in 
wholesale prices, premiums charged and 
other merchandise forced upon the 
dealer in order to secure desirable mer- 
chandise, etc., must be filed with OPA 
to enable the latter to use its persuasive 
and policing powers. 

Among anonymous retailers’ com- 
plaints, Mr. Evans passed these along 
to Mr. Fainsod: In order to secure 
watches, one dealer was “persuaded” to 
buy $850 worth of diamond rings; an- 
other retailer found one wholesaler’s 
cultured pearl prices almost as high as 
the retailer’s retail prices; others told 
of advances on watches, stone rings, 
etc.; still others complained of short- 
ened credit terms. 

But, Mr. Evans explained, “retailers 
hesitate to bring these matters into the 
open, for fear that they will have pre- 
judiced their position with their sources 
of supply, at a time when there is a 
decided scarcity of merchandise.” 

In reply, Director Fainsod declared 
OPA ready to take action whenever 
specific complaints are forthcoming. “T 
realize,” he went on, “that there may be 
some reluctance on the part of  indi- 
vidual merchants to prejudice their 
position with their sources of supply, 
but unless this reluctance is to some ex 
tent overcome it may be difficult for 
OPA to act as effectively as it would 
like.” 

Mr. Evans had proposed that ANRJA 
might work as a clearing house for re- 
tailers’ complaints; this Mr. Fainsod 
said he would be happy to discuss fur- 
ther. 


Wanted... Immediately 
Watchmakers’ & Jewelers’ 


LATHES, 


Motors, Staking Sets, Tools, 


Materials, Equipment 

WE WANT YOUR MERCHANDISE 

ANY CONDITION — ANY QUANTITY 
You can send us your merchandise 
with confidence, subject to return at 
our expense if price is not satisfac- 

tory. 
Licensed and Bonded. References. 


SEND TODAY—WITHOUT DELAY. 
WRITE .. WIRE .. TELEPHONE 


IRVING SACK’S JEWELRY CENTER 


864-A BROADWAY, NEW YORK 


Phone Canal—6-4958. Walker—5-9265. 
Grametcy—7-7715 
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Meanwhile, certain specific complaints 
of higher prices, combination “urgings” 
and shortened terms have been filed with 
OPA. It was learned that certain watch 
case manufacturers, on advise of coun- 
sel, had raised their price to jobbers, 
apparently using their ceiling the 
highest price at which they had sold to 
any jobber during March. OPA’s re- 
gional office in New York told them to 
continue whatever customary discounts 
they gave in March. 


as 


In its most sweeping enforcement ac- 
tion yet taken, OPA on Novy. 7 served 
warning notices on more than 4000 re- 
tailers in all parts of the country, warn- 
ing them that if future violations occur 
OPA can go into court and ask suspen- 
sion of the retailers’ licenses. These 
retail outlets, mostly grocery stores, 
were accused among other violations of 
the General Maximum Price Regulation, 
with failing to keep a record showing 
prices for March 1942, the base period 
under the general regulation, failing to 
keep current records showing the pricing 
method for goods offered for sale after 
March, and overcharging. 


TRADE DIVERSION IS HIT 


Manufacturers who sell articles at re 
tail not manufactured by themselves, 
whether to their own employes or to 
the public generally, must mark and file 
their maximum retail prices, OPA 
pointed out last month. The ineconven- 
ience of this paper work may discourage 
a number of industrial concerns from 
selling jewelry, watches and silverware 
to employes—a multi-million dollar sales 
diversion channel which retail jewelers 
have been battling for years. 

If a manufacturer sells his own prod- 
ucts at retail only to his own employes, 
however, he need not mark or file his 
maximum retail prices, but such sales 
must conform to OPA ceilings. 


‘Blind’ Watches, Military Insignia, 
Certain Pipes; Crowns, Bows and 
Stems Not Subject to Sales Tax 


Minor changes in the 10 per cent re 
tail excise tax on jewelry are produced 
in the 1942 Revenue Act, which went 
into effect Nov. 1. Non-taxable now are 
watches for the blind, pipes where pre- 
cious metals are used only for essential 
parts, and official military insignia. 

Other provisions of 
continue as before. 


the jewelry tax 

In a recent interpretation of the tax- 
ability of watch repairs, Capt. D. S. 
Bliss, deputy commissioner of internal 
revenue, ruled that crowns, bows, stems, 


etc., made of or plated with precious 
metal are not taxable. 

“Accordingly,” said Capt. Bliss, “no 
tax under this section attached for the 


price charged for the repair of a watch 
unless a or complete movement 
[either new or used—ed.] is furnished in 
connection therewith, in which case the 
tax is to be based upon the portion of 


case 


the price charged for the operation 
which is allocable to the case or move- 
ment. If, however, such portion is not 


shown separately on the invoice to the 


customer or may not be readilv de- 
termined from the records of the re- 
tailer, the tax will attach to the entire 


price charged for the article.” 

For jewelry repairs, the tax still ap- 
plies to precious and_ semi-precious 
stones and to findings made of or plated 
with precious metals. 
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MARCASITES 


GENUINE SWISS—ALL SIZES 


GENUINE OPALS 
GENUINE AMETHYST 
GENUINE TOPAZ 


MAX SCHUSTER 


10 WEST 47th ST. 
NEW YORK 
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PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“25 years at the same 
address” 
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GENUINE 
PERUVIAN SILVERWARE 


Cuaranteed 900. fine 
Rings, Bracelets, ete. 
iow cost by air express. 


Made Orders 
at 

ENRIQUE KAUFMANN R. 
P. O. B. 886, LIMA, PERU 


Hand 
attended 

















WATCH MATERIAL 


Parts for all makes of 
Swiss & American watches. 


Prompt mail service. 
Write for Catalog C 


DEAN COMPANY 


116 Nassau St. New York 


BUY WAR BONDS 
SGNOG UVM ANS 
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FOR IMMEDIATE DELIVERY 
ORDER NOW—NO RATIONING 


We can supply up to a dozen of a num- 
ber to a customer—while our stock 
lasts... 5 

Balance staffs and balance jewels for 
American watches—ELGIN—WALTHAM 
— HAMILTON — ILLINOIS and other 
makes. 

A complete line of balance staffs and 
stems for all makes of Swiss watches 
Also a complete line of American and 
Swiss materials for all makes in genuine 
and imitation. 


ORDER NOW 


CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 
134 S. 8th Street Philadelphia, Pa. 








JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November 1, 1894 











KLGIN & BELMAR 
———W ATCHES——— 


LOUIS SICKLES 
1015 Chestnut St., Philadelphia, Pa. 
‘Whalewale Dixtributorstothe Trade” 








BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your 
Future and Our School’’ 
JOHN J. BOWMAN, Director 
Bowman Blidg., Lancaster, Pa. 
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| serve, subject to call to active duty 
| when needed, but in any case at the end 











Maenulacturer of Distinctive Diamond 
Mountings and Wedding Rings 
805 Sansom Street Philadelphia 











College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


5 4 Broad and Somerset Streets 
PHILADELPHIA, PA. 
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q Phil Baltin, of Aisenstein & Gordon, 
712 Sansom St., is recovering from a 
minor operation in Temple Hospital. 

q Mickey Orloff, employe of the House 
of Milner, 728 Sansom St. store for 13 
years, recently visited his former fellow 
workers while on a furlough from his 
Aberdeen, Md., camp. 

q Hugh Johnson, Pittsburgh represen- 
tative of H. O. Hurlburt & Sons, 817 
Chestnut St., made his final trip of the 
year to firm headquarters in early No- 
vember, to replenish his stock. 

q Joseph B. Bechtel, president of Joseph 
B. Bechtel & Co., wholesalers at 729 
Sansom St., celebrated the 48th anniver- 
sary of the founding of his firm with a 
party given at McAllister’s, Nov. 14. 

q Jewelers in the 700 and 800 blocks of 
Sansom St. have contributed more than 


Watchmakers’' and Jewelers’ 


| 


$350 to a fund for equipping their air 
raid warden post headquarters. The 
post is located in the rear of Samuel 
|_ashof’s store, 700 Sansom St. 

q The Philadelphia RJA held its third 
annual dinner-dance Oct. 22 at the Ben- 
jamin Franklin Hotel. Miss Blanche 
Parks, of Brown, Gold Co., 110 S. 8th 
St., and Mrs. Armand Loeb, sold $10,000 
worth of War Bonds during the dinner. 
q Joseph Isinger, secretary of the Horo- 
logical Guild of Philadelphia, has been 
called by the Government for war work. 
He reported to a Maryland plant in 
early November for further orders. He 
was previously employed as a civilian 
worker at the Philadelphia Navy Yard. 
q Max D. Feinberg, Brown, Gold Co. 
salesman, is recruiting fellow-jewelers 
for the volunteer Coast Guard unit. 


Specialized Skills 


Are Just the Thing for Special Army Branches 


Watchmakers and jewelers, anxious to 
contribute their skills to the war effort 
were informed, in the August issue of 
THe Jewevers’ Crrcutar-Keystone, of 
numerous opportunities in Navy Yards, 
industrial organizations and the Army 
Specialist Corps. 

Many men are not interested in util- 
izing their skills in a civilian capacity, 
however. They want to be in the Army 

but they don’t want to run the risk 
of being placed in a job (such as canteen 
work) where their background will be 
useless. For such men, _ specialized 
branches of the Army are the answer: 
the ordnance department, the signal 
corps or the air forces. Since a draftee 
has an uncertain chance of picking his 
branch of service, voluntary enlistment 
is the best method of insuring a job in 
a branch for which you are fitted. 

Following are some facts about the 
various Army branches which welcome 
men with skills adaptable to the in- 
strument field: 

U. S. Army Ordnance Department: 
Men skilled in the use of tools, may be 
the Ordnance Enlisted Re- 


of six months. In the field of battle, 


| Ordnance soldiers are the “men behind 


BYARD F. BROGAN. 


the men behind the guns.” They are 
the skilled men who supply and maintain 
the fighting equipment: guns, tanks, 
jeeps, shells, bombs and the host of other 
complicated weapons used in modern 
warfare. While some jobs are extremely 
technical, others merely require a high 
degree of mechanical ability. 

U.S. Army Signal Corps: This branch 
of the service is the nerve center of the 
Army. It is the responsibility of the 
Signal Corps to install and maintain at 
all times and under any circumstances 
the lines of communications. Specialists 
are needed for this branch of the Army: 
men who operate the most delicate in- 
struments and men who know or want to 
learn how to repair them. Those who 
lack qualifying experience but are skill- 
ful with tools and desire to learn may 
enlist in the Enlisted Reserve. They 





will be given training, with pay, in one 
of the many Corps schools, and upon 
completion of their training will be or- 
dered to active duty. 

U.S. Army Air Forces: Men skilled in 
the use of tools of almost any sort can 
be trained to repair and maintain the 
planes and equipment of the Army Air 
Forces. Specific training in the aircraft 
field is not necessary — the Army Air 
Forces will give the necessary on-the-job 
training to fit a man for full time work 
as an aircraft mechanic, armorer, radio 
mechanic or operator, metal worker or 
welder. In the Army’s own words, your 
occupation may have been “everything 
from a jeweler to an acetylene welder” 
—you can help in the Air Forces me- 
chanical division. 

In any of the three fields mentioned 
above, chances for advancement are ex- 
cellent. Base pay starts at $50 monthly 
for a private and rises to $138 monthly 
as a master sergeant, with food, cloth- 
ing, quarters and medical care supplied. 

Requirements for all three branches 
are identical: age, 18 to 44 years (men 
under 21 must have written consent of 
parents or guardians); minimum height, 
5 feet; minimum weight, 105 Ib. All ap- 
plicants must be citizens of the U. S. 
either by birth or naturalization, must 
pass Army literacy tests and must secure 
clearance from their local draft boards. 
Application may be made at any U. S. 
Army Recruiting and Induction Service 
station in the post office or Federal 
building of nearly every important city 
or town. 








ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Cataloa. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 

134 S. 8th St. 





Phila., Pa. 
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4 Off to an exceptionally early start, 
the Christmas buying rush in Providence 
is even surpassing the expectations of 
some of the jewelry stores. One retailer 
reported that he felt the holiday up- 
surge as early as October and that all 
grades of goods were “selling them- 
selves.” Realization that inventory lines 
are either difficult or impossible to re 
place makes for an undertone of pessi- 
mism despite booming sales. “We're 
selling ourselves out of business,’ one 
store executive said. 

q The theft of gold-plated and silver 
jewelry valued at $285 from the Charles 
Mfg. Co. was reported to Providence 
police by Zavenen Kollegian, manager, 
who said the jewelry, consigned to cus- 
tomers in New York and Philadelphia, 
had been taken from the hallway of the 
shop where it was to be picked up by 
an express truck. 

q The Uncas Mfg. Co., jewelry makers, 
has joined the ranks of local jewelry 
firms making payroll deductions of 10 


per cent or more for investment by 
employes in War Savings Bonds. 
q Janet Bourne’ Blake, daughter of 


William H. Blake, well-known associate 
secretary of the NEMJ&SA, was mar 
ried Dec. 4 to Dr. Wilbur T. Poole of 


Attleboro. The wedding took place in 
the home of Mr. and Mrs. Lester W. 
Nerney, owners of Knobby Krafters, 


Attleboro jewelry firm. 

q October payrolls in R. I. jewelry and 
silverware plants totaled $1,678,906, 
4.5 per cent above September but 16 per 
cent below October of 1942, the Federal 
Reserve Bank of Boston _ reports. 
Jewelry circles attribute the increase 
over September to higher wage scales, 
some personnel increases due to war 
work and to efferts to finish up on 
articles before the ban on foreign silver 
became effective (Nov. 15). 


Boston AGS Guild Studies 
Topaz, November Birthstone 


The Boston AGS Guild held its last 
meeting for 1942 at the Eastern Labora- 
tory, 69 Newbury St., Nov. 19. The 
topic for the evening was the November 
birthstone, “Topaz.” 

President F. Forrest 
Thomas Long’ Co., told 


Davidson, 
the legendary 


aspect of topaz. Montgomery Reed, 
Hodgson, Kennard & Co. considered 
methods of distinguishing topaz from 


other gems and Dr. Wigglesworth, the 
instructor, conducted a “Gem Quiz” on 
topaz. 

Since it was voted not to hold a De- 
cember meeting, the next session of the 
group will be held Jan. 14. 

George Harding, long associated with 
Edwards & LeBrown, Chattanooga, 
Tenn., has volunteered for Army duty 
as a candidate for officers training. 
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Benjamin F. Brier, of Brier Mfg. Co., Provi- 

dence, has been elected president of the 

New England Manufacturing Jewelers and 

Silversmiths Association, succeeding Fred- 

erick A. Ballou of B. A. Ballou & Co., Provi- 

dence. Mr. Brier was vice-president of 
NEMJ&SA last year. 


Labor Is Scarce in Some 
Jewelery Manufacturing Areas 


Labor shortages exist in a number of 
Connecticut cities which in peacetime 
produce silverware and clocks. 


Listing 66 areas in which labor is 
scarce and in which war contracts 
should not be awarded whenever the 


facilities for meeting the requirements 
are available in other areas, the War 
Production Board named: Bridgeport, 
Meriden, Middletown, New Haven and 
Waterbury. 

In addition, the War Manpower Com- 
mission cited 64 other areas in which 
labor shortages are anticipated and in 
which contracts which have a maximum 
delivery date of more than six months 
should not be placed. Included in this 


list were the following jewelry- and 
watch - manufacturing centers: Provi- 
dence, R. I., Newark, N. J., Lancaster, 


Pa., and St. Louis, Mo. 

Labor surpluses, however, were shown 
in a third group of 97 areas, including 
Taunton and Attleboro, Mass. (jewelry 
and silverware); Mt. Vernon, N. Y. 
(watches, watch cases); New York 
City; and Fostoria, Salem, East Liver- 


pool, Steubenvile and Zanesville, Ohio 
(glass and pottery). The commission 


advised the placing of war contracts in 
these 97 regions. 


Ta Train Indiana Watchmakers 


Classes for related instruction to 
help train watch repairmen and watch- 
makers to qualify for jobs were opened 
in the Arsenal Technical High School 
at Indianapolis, Ind., Nov. 10. Officers 
of the Watchmakers’ Association of In 
diana are cooperating. 


M. J. Burnett, former secretary 
treasurer of Burnett Bros., Seattle jew- 
elers, has been appointed a lieutenant 
(junior grade) in the Navy, and is now 
serving at the reserve aviation base near 
Memphis, Tenn. 
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PALLITE 


PALLADIUM 
PLATING 
SOLUTION} 


To prevent tarnish of your stock | 
insist on PALLITE plating (Pal- 
ladium). In use by leading man- 
ufacturers of sterling jewelry. 


PRECIMET LABORATORIES 


Division of George C. Lambros, 
Refiner and Smelter 
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Research and Development Engineers 
In Precious Metals 
64 FULTON ST. NEW YORK 

















ONYX 
Recutting 
our Specialty 

PHILIP F. POPOLLA 


Imports— Lapidary 
10 E. 43rd ST. N.Y. CITY 











REED & BARTON 


SILVER POLISH 


\ superior polish—made by sil- 
versmiths for jewelers’ use and re- 


sale 


Freight now prepaid in U. 8. in 
specified minimum lots — jeweler 
receiving full 100% profit. 

REED & BARTON - Taunton, Mass 





ENGRAVING - ENGINE TURNING 
DESIGNING ~ BROCADING 
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NORTH ATTLEBORO ENGRAVING CO. 
ATTLEBORO FALLS, MASS 

















SILVER COMPANY 


22 Patterns Sterling Silver 
M ANCHESTER 
Rhode Island 


Providence 
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ANOTHER CHRISTMAS 


Let us hope that 
before next year, we 
will again know the 
meaning of 


Peace on Earth 
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5S HOPKINS PLACE, BALTIMORE, MD. 
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Chestnut & 5éth Sts. 
Philadelphia, Pa. 


GEMSTONES 
By G. F. HERBERT SMITH 


An interesting authoritative 
book for the study and de- 
termination of gems. Con- 
tains 443 pages, 42 plates, 
four of which are in coler. 


Price $4.00 Postpaid 


The Jewelers’ Circular-Keystone 
100 E. 42nd St. 


New York City 
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q Louis Fincher, LaGrange, Ga., pro- 
prietor of the Sterling Jewelry Co., has 
moved his business to new and more 


modern quarters at 110 Church St. 

q The regular December meeting of the 
Norfolk and Portsmouth RJA will not 
be held because of the Christmas rush, 
according to C. P. Harmon, secretary- 
treasurer of the group. 

q Abe Bernstein, former manager of the 
United Jewelry Co., Miami, Fla., who 
left to manage a jewelry store in Los 
Angeles seven years ago, has returned 
to resume the managership of the United 
firm in Miami. 

q Franklin Wells has been named 
manager of the Hamilton Jewelry Co., 
Darlington, S. C., having moved there 
from Rock Hill. He will be assisted in 
the conduct of the business by Mrs. 
Wallace Abbott of Darlington. 

q Merchants of Knoxville,  Tenn., 
through the local chamber of commerce, 
are training 1500 sales people for the 
Christmas period, each merchant being 
allowed to draw the people he needs 
from the “pool” thus created. All of the 


local jewelers are participating in the 
arrangement. 
| q Baltimore experienced its first day- 


time air raid alert Nov. 7. Jewelers re- 
ported no untoward incident and found 
that customers cooperated by going to 
the nearest designated air raid shelter. 
In many these shelters were lo- 
cated in the same building as the 
and little. if any, loss of business was 
occasioned by the 20-minute interval. 


cases 





Better Business Bureau Executive 
Addresses Baltimore Jewelers 


advertising” was the sub 
talk given by Dwight L. 
Holmes of the Baltimore Business 
Bureau at the November meeting of 
the Baltimore Jewelers’ Association, 
Nov. 17. In addition to pointing out the 
ethics of jewelry advertising, Mr. 
Holmes also considered the functions 
of the Better Business Bureau. 

The organization was also told of 
the new platinum regulations by Oscar 
Caplan, a member who has made _ the 
subject a matter of special study. E. J. 
Sapp, credit manager of Rosenthal’s, dis- 
cussed the soldiers’ and sailors’ relief 
act. David R. Lakien, president of the 
group, conducted the meeting. 


“Jewelry 
ject of a 


Fame Keeps Following Slagle 


Jovial Robert J. Slagle, 
the Houston Watch Co., Houston, 
had a page 


Tex,, 


jeweler | 


president of | 


practically to himself in a | 


recent issue of the Southern Pacific Bul- | 


letin, keyed to Bob’s_ re-election as 

Because he and his associates are offi- 
cial watch inspectors for Southern Pa- 
cific, the Bulletin went into some detail 
about Mr. Slagle’s career, starting in 


1917 when he abandoned a pharmaceu- 


| tical career to enter the jewelry business 


and made his first trip through the 
East Texas territory as a salesman for 
the Houston Watch Co. 

The magazine then described Mr. 
Slagle’s practical training through work 
in two big watch factories, his purchase 
of a controlling interest in the Houston 
Watch Co. and election to its presi- 


| Southwestern vice-president of ANRJA. | 











dency, and his activity in association 
work. This last includes seven terms 
as president of the Houston RJA, two 
years as vice-president, followed by the 
presidency of the Texas RJA, and five 


years as regional vice-president of 
ANRJA. In addition, Mr. Slagle for 
several years has headed the associa- 


tion’s watch industry committee. 


Los Angeles Horo Guild Scores 
Cheap Watch Repair Advertising 


Criticism of any trade magazine that 
habitually publishes cheap watch repair 
advertising was voiced at a meeting 
of the Los Angeles Guild, Horological 
Association of California, Oct. 21. 

Some members declared that they 
would refuse to accept future issues of 
such publications, from the postman, 
until this type of advertising — is 
eliminated. 

Feature 
play of an 
by P. J. Clayton, 
his talk on lever escapements. 
Galien reported the need for 250 ex- 
perienced watchmakers at the U. S. 
Army Air Base at San Bernardino, and 
Leonard Willoughby was inducted as 
a new member of the organization. 


of the evening was the dis- 
escapement drawing made 
which accompanied 
Richard 


Not Really Diamonds 


Kimberly Gem Co., Inc., 503 Fifth 
Ave., New York, engaged in selling 
semi-precious stones designated “zir- 


cons,” has agreed with the FTC to cease 
representing that zircons will cut glass 
or withstand all acid tests that dia- 
monds will; or to use the word “Kim- 
berly” as a part of its trade name, with- 
out full and plain disclosure of the 
true source of its zircons, that its zir- 
cons were imported from Kimberley, 
South Africa, or that zircons are dia- 


monds or any kind of a diamond. 
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Whether your store is out of town or 
right here in Baltimore, we think you'll 
find it well worth your while to visit the 
U. S. Jewelry Showroom. For, to your 
surprise, you'll find that we still have 
available a fine selection of desirable 
merchandise. 


|] 
fe NNR 
JEWELRY COMPANY 
WHOLESALERS 


BALTIMORE, MARYLAND 
| Importers of Easton Watches _| 
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HB NON-REPORTING staTES “ \ 
INSUFFICIENT DATA ; 


OCTOBER JEWELRY STORE SALES GAIN 87 PER CENT 








Jewelers’ October sales gained 87 per cent over October of last year- 


but this huge increase (the largest recorded in October for any kind of retail 


business) was somewhat deceptive because the 10 per cent Federal Excise 


Tax went into effect on Oct. 1, 1941, and jewelers’ sales took a precipitate 


drop that month. 


Thus, the proportionate increase in 
jewelers’ business this October over 
October of 1941 would have been con- 
siderably less if the tax had not cut 
last October’s activity. But, even 
without the effect of the tax, current 
October sales would have soared im- 


pressively over the same month of 1941. 
Greatest increase over the preceding 





Other gains were general through- 
out the country, with the lowest average 
improvement, 25 per cent better than 
October of 1941, reported for Connecti- 
cut jewelers. 

Data from reporting jewelers in the 
shaded states are included in the nation- 
wide jewelers’ gain of 87 per cent, but 
are not shown separately by states be 
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Military Jottings lord, of the Kay Jewelry Co., Worcester, 
3 : . | Mass., reported for duty at Fort Dev- 
q Hither-and-thither department: Ever- | ens, Mass., Nov. 9.... Harry R. Mills, 


ett E. Levi, manager of a jewelry store 
in Knoxville, Tenn., has enlisted as an 
apprentice seaman in the Navy.... Ted 
Williams, Graham, Tex., jeweler, has en- 
tered the Army. Calvin D. Gay- 
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White Plains, N. Y., jeweler, entered the 
ordnance department early in Novem- 
ber. Fern A. Wheeler, Portland, 
Mich., jeweler, now marches with a 
brigade of fellow-rookies. 





Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER & CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 











Just purchased large stock of 


STERLING SILVER CLASPS 


for 1-2-3 strand cultured pearl neck- 
laces—also, 10 karat white gold clasps 
for 1-2-3 strand necklaces. 


Order while they last. 


FRIEDMAN GEM CO., Inc. 


71-73 Nassau St., New York City 























“IN SERVICE” 
PINS! 


“Traffic Builders’’ for 
your store in sterling and 
baked enamel . hand 
individually 


polished 
carded actual size as 
shown 


To retait at 1.00 
DESIGN PATENTED 
following in- 
Navy, Air 
with one, 


Available with 
signia: Army, 

Corps, Marines 
two or three stars.* 

These pins also available in 

charms. 

Buy direct or through jobbers. 
IMMEDIATE DELIVERY 
* Army only 


VOGUE JEWELRY CO. 


OF NEW YORK 
219 W. 7th Street 
LOS ANGELES, CALIFORNIA 














OUR WORK COSTS NO MORE THAN 
ORDINARY WORK 
HECK ER-HECKMAN CO. 
29 E. Madison St. 


CHICAGO, ILL. 








BEAD 
BAGS 
Repaired 
Remounted 
Relined 


MESH 
“ser 


SILVERWARE ; 


| Repaired Repleted | 


Py eee 2 a 


SWART L & c 0. 
10 S. Wabash Ave. Chicago, Ill. 


paire 
reprated 
Relined 





on the 15th floor of the 


| as general buyer. 
| quarters are in the New York office of 








q At the 





Your JOBBER Has 


NEWALL , 
“Quality Findings” 


The Newall Mfg. Co. - Chicago 

















CONSULT... 
M. Y. FINKELMAN 


for 
Diamonds and Diamond Jewelry 
EST. 1923 
29 E. MADISON ST. 


CHICAGO 





fe Lh lighter that 


AL lightte 


retails 


$3 and up 
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It pays to use Jewelers’ Circular- 
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CHICAGO. 


q The National Silver Co., formerly 
located at 5 N. Wabash Ave., recentl 
opened new and efficient show rooms 
Merchandise 
Mart. Mr. Schacter and M. I. Lee are 
in charge. 

q Samuei H. Blumenfeld, associated with 
the Chicago Mail Order House for the 
past several years and prior to that 
with Sears Roebuck & Co., joined the 
staff of S. Buchsbaum & Co., in October 
At present his head- 
the Buchsbaum firm in the Empire 
State building. 


q The final 1942 meeting of the Metro- 


politan Chicago Chapter of the Ameri- 


| can Gem Society, Nov. 16 was one of 


the most interesting and instructive of 
the year. The subject was “Sapphires.” 
Hubert Fischer, of 31 N. State St., 
(American representative for Van Star- 
rek, Colombo, Ceylon, discussed occur- 
rence, source and description of sap- 
phires. He explained that few stones 
would come from Ceylon at present be- 
cause labor there is now mostly em- 
ployed in agricultural work. During his 
talk he displayed sapphires from every 
known source. Hans Bagge of J. Mil- 
hening, Inc., discussed the optical and 
physical properties of sapphires. 


Chicago Jewelers Meet 


November luncheon of the 
Association held in 
Palmer House 


Chicago Jewelers’ 
the club rooms of the 
Nov. 19, Franklin R. Meyers and 
Maurice Dembitzer, both of 29 E. 
Madison St., were elected to membership. 
Dan Newman, chairman of the social 
relations committee, announced that the 
annual banquet would be held on Jan. 
9 in the ball room of the Palmer House 
and stated that further details would 
be given the membership at an early 
date. Before calling on Chairman Webb 
C. Ball, the Ball Co., for a report on 
the Community Fund drive, R. Schell 
Hulbert, president, read a letter from 
J. L. Palmer, chairman of the Chicago 
Community Fund drive, commending 
the jewelers for their big showing. Mr. 
Ball stated that while the jewelers ex- 
ceeded their quota last year with 65 con- 
tributors giving $3978.50 in 1942 they 
exceeded their quota by more than a 
third with 260 donations amounting to 
$5435.35. 


Candidate Roosters Have Wings Clipped 


| q It was the ambition of Chanticler FE. 


I. (“Eddie”) Inhoff, Ripley & Gowen, 
to make the last frolic of the Golden 
Roosters of Chicago under his direction 
an outstanding one, and only those who 
participated know how successfully his 
ambition was realized. The fun began 
in the lobby of the Heyworth building 
at 5 P. M. Nov. 19, and proceeded to 
the LaSalle Hotel with the three can- 


| didates, Richard Dehmert, Stein & Ell- 


bogen Co., Wilbur Cureton, Newall 
Mfg. Co.; and Jack Berg, Nathan & 
Berg, taking turns wheeling a load of 
scrap iron across the “Loop” on Madi- 
son St. The initiation was completed 
Connor, Ingersoll-Waterbury 
Co., and his wrecking crew at the hotel, 
including the induction of Max Mandel- 
baum as a non-resident member. The 
usual excellent show followed dinner and 
then cribbage, bridge and poker ran 
into the small hours of morning. 





Hulbert Announces CJA Will Hold 
Its Annual Banquet in January 


The annual banquet of the Chicago 
Jewelers’ Association will be held in 
the grand ballroom of the Palmer 
House, Jan. 9, according to an an- 
nouncement made by R. Schell Hulbert, 
president of the organization. 

Because of increasing transportation 
difficulties, invitations to the affair will 
be limited to all members and employees, 
wherever located, and to other guests 
throughout the metropolitan Chicago 
area, 

The committee for the affair, under 
the chairmanship of Dave Newman, 
plans to keep the affair on the high CJA 
level so far as is consistent with neces- 
sary war-time modifications. 


Special Price Rules for Jewelry 
Effective in Hawaii November 23; 
Purchase Cost Is Base for Ceilings 


Special price regulations for jewelers, 
issued by the military governor, went 
into effect in the Territory of Hawaii, 
Nov. 23. 

Basis of the Hawaiian ceilings on 
jewelry is the manufacturer’s selling 
price. On the ‘wholesale level, ceilings 
were placed at 1 1-3 times the manufac- 
turer’s selling price. On the retail 
level, ceiling prices were to be regulated 
on the basis of the manufacturer’s selling 
price also; for articles in inventory as 
of Nov. 9, 1942 the maximum price for 
an article purchased from a_ whole- 
saler was set at 1.75 times the net 
cost of the articles to the retailer, and 
if purchased from a manufacturer price 
of the article was set at twice the net 
cost of the article. Articles not in in- 
ventory on Nov. 9, 1942, may be sold 
for twice their net cost or 21% times 
the manufacturer’s selling price, which- 
ever is lower. 

Virtually every article of jewelry 
comes under the Hawaiian price regula- 
tions with the exception of precious 
stones and semi-precious stones after 
sale by the cutter, if the cutter re- 
ceived more than $100 for sale of the 
stone. Other items covered are: binocu- 
lars, field, marine and opera _ glasses; 
vanity cases; photo frames; mesh bags; 
lauhala bags; identification tags; com- 
pacts; cigarette cases, boxes and light- 
ers and all metal service insignia in- 
cluding gold and silver braid for officers. 


Ladies’ Night in Indiana 


More than 100 watchmakers, their 
wives and guests, enjoyed the banquet 
and ladies night program of the North- 
ern Indiana Watchmakers Guild at the 
Lake Hotel, Gary, Nov. ll. J. F. 
Macke, of C. & E. Marshall Co., Chi- 
cago, master of ceremonies, presented 
the speakers and supervised the floor 
show. Short talks were made by Presi- 
dent Frank Kroetz, Gary; A. S. Rowe, 
president of the Indiana State Board 
of Examiners, Indianapolis, and W. H. 
Samelius, Elgin Watchmakers College, 
Flgin, Il. The Northern Indiana Guild 
is one of the strongest and most active 
in the country. 
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They’re In The Army Now 








q The way they swarmed to the colors 
last month, the boys in the jewelry busi- 
ness must have been pretty much hipped 
by the news of the second front. Fact 
is, add all the November gem and bauble 
boys together and you'd have almost 
enough men to open up a third front. 

q Up Boston way, for instance, service 
flags in jewelry establishments are be 
ginning to resemble the Milky Way. At 
Smith-Patterson Co., Newton L. Walser, 
store manager, is now a captain in the 
Army; Howard Grainger, formerly on 
watch repair work, is a private; Ernest 
Ray, engraver, is a machinist’s mate in 
the Navy; Raymond Rosborough, Jr., 
a stock boy, displays the uniform of a 
U. S. Marine; Russell Newcomb, a win- 
dow decorator, was recently promoted 


to the rank of corporal in the Army; 
Hugh Matheson, formerly in watch re- 
pair, is a sergeant in the tank corps, 


and Edward Harris, a watch salesman, 
has just gone into the Army as a pri- 
vate. ... At D. C. Percival & Co., a 
framed, illuminated scroll, carries the 
store’s honor roll in two World Wars. 
In service now are: Chester T. Wiggins 
of the diamond department, who is in 


the Air Corps; Frank D. Parker, in 
the Army Air Corps; Harry J. Seder- 
quest, a eorporal in the Army Signal 


Corps; and Bradford Hutchinson, sales- 
man, in the Navy Medical Corps. 
Albert Williamson, superintendent of the 
Jewelers Building — Boston, who has 
just enlisted in the Navy, was presented 
with a gift of money by jewelers and 
other tenants in the buildings of which 
he has charge. ... Former associates of 
Wendell N. Hay at Trefry & Partridge, 
22b Beacon St., have received a letter 
from him from Northern Ireland, where 
he is stationed as a member of the 
of the Navy Air Corp. 


ground crew 


J. Harold Kushner, 
formerly with Kush- 
ner & Pines, New 
York ring mounting 
manufacturers, is 
now with the Army 
Air Corps at Buck- 
ley Field, Colo. 





qL. L. Doty, of the Ball Railroad 
Time Service, Chicago, has three sons 
in the armed services, L. L. Jr. a ser 
geant in the Air Corps, William H., a 


second lieutenant in the Infantry and 
John A., a private in the Engineers. 
Each is stationed far from the other, 
vet one day early in November by co 
incidence, Mr. Doty received a_ letter 
from each of the sons in one mail. 

q Frank Ryder, Jr., son of the treas- 
urer of the Walter E. Hayward Co., 
Attleboro, Mass., has been made a first 
lientenant in the Army. 

q Harold Laub, metropolitan _ repre- 
sentative for the Lasner Jewelry Corp., 


wholesalers at 65 Nassau St., New 
York, has offered his services to Uncle 
Sam and is now in the U. S. Army. 

@ Howard Marks, for 4% years with S. 
Rodman Sons, New York watch whole- 


FOR DECEMBER, 1942 





salers, entered the Army Nov. 11. 

q Julian Baden, of the Remembrance 
Ring Co., New York, enlisted in the 
Navy Nov. 4. 

q Corporal Abe Berger, former em- 


the bookkeeping department 
New York office, and now 
stationed in England, was heard in this 
country on the “Stars and Stripes in 
Britain” program Nov. 15. He was in- 
terviewed by Bebe Daniels and Ben 
Lyons on the program broadcast in this 
country over MBS. 
q Richard C. Milnes, 
man for Oneida Ltd., 
and more recently associated with the 
New York State War Board, has re- 
ceived a commission as an ensign in 
the U. S. Navy and is now stationed at 
Washington. 


ployee of 
at Bulova’s 


formerly a sales- 
Oneida, N. Y., 


Joseph H. Bliss, for- 
merly employed in 
the sales office of 
Oneida, Ltd., and 
son of Joseph F. 
Bliss, manager of 
Oneida's Canadian 
division, was recent- 
ly commissioned a 
second lieutenant in 
the U. S. Army. 





q Cincinnati comes through again with 
a horde of Army-bound jewelers. To 


wit: William Tonsmeyer of the Frank 
Herschede Co. is now stationed at At- 
lantic City and John C. Jackson of 


the George Hook Co. is at Camp Hoan, 
Calif. . Marshall Pyle, who operated 
the Kraus Jewelry Co. at Kenton, O. 
has enlisted in the Army and in his ab- 
sence the store is being managed by 
his employes. ... Leon T. Clifton, sales- 
man for the Albert & Seifert Co., is now 


temporarily stationed at 
. Robert Herbers, until 
recently a salesman for the Wallenstein- 
Mayer Co., is now a second lieutenant 
in the Quartermaster Corps. at Ft. 
Riley, Kans. . Cooking is a far ery 
from selling jewelry but Ralph (Pat) 
Patterson, former salesman for Klein 
Bros. Co., inducted recently, writes that 
he is now at Ft. Bliss, El Paso, where 
he is assigned to the culinary duties 
Pie baking is his specialty he stated, 
describing how he turned out 60 of them 
in one day. Ray E. Jockers, for- 
merly employed at the M. & R. Jockers 
Co., operated by his father, is now an 
acting corporal at Camp Wolters, Tex., 
and hopes to receive a promotion soon. 
. . Carl Roos, city salesman for the 
Ww allenstein-Mayer Co., says he ex- 
pects to don the uniform of Uncle 
Sam in the near future. Joseph 
Rosemayer, salesman for Lange The 
Jeweler, reports that both of his sons 
the Army, Jerome 
stationed at Fairbanks, Alaska, and Paul 
at Camp Meade, Md. 
q Commissioned a major, Homer Car- 
roll, Seattle jeweler, who has been at- 
tached to its Port of Embarkation since 


in the 
Smyrna, Tenn... 


Army, 


are now in being 


entering the Army in mid-September, 
has been ordered “Over There.’ The 
third member of this Carroll family to 


enter the armed services of the nation, 


he is the second to be commissioned a 
major, his brother Charles Carroll being 
a major stationed at Salt Lake City, 
Utah. 

q.J. P. Inman, Humboldt, Tenn., jew 
eler, has sold out his stock and enlisted 
in the Army Air Corps. 


WAACs 


q Second woman to achieve 
on this page is Marguerite F. 
credit clerk for the Kay Jewelry Stores, 
Pawtucket, R. I. Her induction into 
the WAACs was a bit on the spectacular 


recognition 
McBride, 


side, having been conducted on_ the 
stage of a theatre in Providence, Oct. 


29. 


CASH FOR SCRAP 


GOLD 


SILVER 


Highest market prices for 
your solid and filled scrap, 
filled cases, scrap sterling. 





Extra allowance for an- 
tiques, salable pieces, good 
sterling flatware and hollow- 
ware. 

Jewelers Board 
Dyn and Brad- 


References: 
of Trade, 
street. 


Make shipment today and re- 
ceive our check by return mail. 


SOUTHWEST SMELTING & 
REFINING CO. 
1809 Main St., Dallas, Texas 











cme WATCH CO. 





5S S.WABASH AVE. CHICAGO ILL. 


JUSED WATCH 
| MATERIALS 


USED MOVEMENTS 1 | 2 


Good Condition 
THE PRICE OF 








Good Dials 
} O-Size Elgin, 
Waltham 
7JU, $2.50—15J, $3.50 


DO1VLV) yO GNIS 


| 18 Size Hunting, 
Elgin, Woltham NEW MATERIALS 
7J,$1.25—15J, $1.75 
18 Size O.F. Wheels, pinions, 
Elgin, Waltham pallet forks, etc., 
7J5,$1.50—15J, $2.00 for all watches. 
& Size Elgin, Wal- Send sample of 
tham, Hunting what you want! All 


7J, bar gery , $2.00 Guaranteed! Remit 
ly if satisfactory. 
6).92.00—153,92.50'| om" * semmociow 





























GENERAL LINE 


VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS | 








818 LIBERTY AVE. PITTSBURGH | 





THE SAMUEL 


WEINHAUS 


COMPANY 





WHOLESALE 
JEWELERS 


800-808 LIBERTY AVE. 
PITTSBURGH — PA. 








Jewelry Repairing 


DIAMOND SETTING . ENGRAVING 
Strictly Trade Shop 


DOERNBERGER G MUCK 


406 Pittsburgh Life Bldg., Pittsburgh, Pa 
Telephones: AT.7848 - AT.4959 














LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 


403 Clark Bldg., Pittsburgh, Pa. 














MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 


Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


een 


502 Clark Bldg. Pittsburgh, Pa. | 


— 
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Pennsylvania Horologists Adopt 
Certificate of Membership 


At the recent state convention of the 
Pennsylvania Horological Association, 


the organization adopted a distinctive | 


watchmakers’ certificate which may be 
framed and displayed in the repair de- 
partment of the member. 

Originated by the Pittsburgh Horo- 
logical Guild, the document attests to 
the individual’s membership. Signed by 
the four officers of the state organiza- 
tion, the certificate exhibits a photograph 
of the registrant together with the Asso- 
ciation seal. 

Underlying idea of the certificate, ac- 
cording to a spokesman for the associa- 
tion, is not only to make each watch- 
maker take a vital interest in his trade 
organization but, also, to cement the 
public’s confidence in the repairman. 


REGISTERED 


WATCHMABER 


O. 





Certificate displayed by members of the 
Pennsylvania Horological Association 





Warning of Federal Reserve 
"Crack Down" Shown in Case 
Of Suspension of License 


Announcement of the suspension of 
the license of a furniture-store chain in 
the South for violations of Regulation 
W, Nov. 10, brought sharply home to 
retail jewelers the fact that the Federal 
Reserve System is not fooling in its en- 
forcement campaign. 

The license, suspended for one week 
from Nov. 22 to Nov. 28 inclusive, was 
registered under the names of Fred 
Clark, Otis Clark and Mrs. Otis Clark, 
operators of six furniture stores in 
Chattanooga, Tenn., one store in Dalton, 
Ga., and one in LaFayette, Ga., under 
the names of Clark Bros. Store, Easy 
Furniture Co., Ellis Furniture Co., and 
Clark Bros. Furniture Co. 

The Federal Reserve Board, «acting 
under authority of section 5 (b) of the 
Act of Oct. 6, 1917 and the President’s 
Executive order No. 8843, ordered sus- 
pension of the license because of failure 
to comply with the provisions of Regu- 
lation W with respect to credit sales 
of furniture. The violations consisted 
of failure to obtain required down pay- 


GRAFNER BROS.| PITTSBURGH | 








ments, to deliver statements of transac- | 


tion to the customer, to schedule periodic 
payments in the required amounts, and 
to require customers to agree to pay 
their charge accounts before the 10th 
day of the second calendar month fol- 
lowing the sale and using charge ac- 
counts as a means of evasion in selling 
articles on the installment plan. 
Although the Federal Reserve System 
has not disclosed any facts concerning 
jewelers’ observance of Regulation W, 








a New York spokesman for retail 
jewelers has stated that some irregu- 
larities have been dealt with by the Fed- 
eral Reserve. A number of small deal- 
ers who have concerned themselves 
primarily with house-to-house canvassing 
offering extremely easy terms, have 
closed their doors and moved to defense 
areas where they expect to switch to 
cash selling. According to this spokes- 
man, the technique used by the Federal 
Reserve against those who skate too 
near to the thin ice of violation, is to 
make the firm sign an extremely strict 
stipulation. 

Since the stipulation, if violated, 
would bring down tremendous penalties 
upon the firm, those who sign usually 
abandon credit selling entirely. 

Willful violations of Regulation W 
by jewelers in the New York area are 
rare, it was said. While there may be 
a number of “technical” violations due 
to ignorance, it was stated that 
“jewelers are now aware of the fact that 
their merchandise is more valuable than 
the questionable accounts which might 
be obtained through violations of 
Regulation W.” 


So He Gave douk Rakes a Medal 


One day Charles F. M. Gibbs, Harris- 
burg, Pa., jeweler, heard of the courage 
of Jack Baker, a_ radio singer, who 
risked his life to save a woman in a 
Chicago fire a year ago. “That fellow 
should have a medal,” thought Mr. 
Gibbs. So he designed a gold medal, 
cast it, inscribed it properly and _ set 
out for Chicago. And one morning 
during October he presented the medal 
to Baker during the course of the 
Breakfast Club program on_ which 
Baker is featured. 





DAVID WEIS « CO. 
DIAMONDS 


1101 CLARK BUILDING PITTSBURGH 




















WESTERN PENNSYLVANIA 
HOROLOGICAL INSTITUTE 
Modern Methods of Watchmaking 
\ DAY and EVENING CLASSES RQ 

Our thirty-day trial period prevents 
failures. 
Every graduate now working. 
205-220 House Building, Pittsburgh, Pa. 























KEYSTONE JEWELRY MANUFACTURING CO. 
WHOLESALE 
DIAMONDS - WATCHES - JEWELRY 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. PITTSBURGH, PA. 
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OBITUARY 


SAMUEL ARNSTEIN, 80, one of the 
founders of Arnstein Bros. & Co., 
prominent New 

York diamond 

merchants, died 


Nov. 13 at Miami, 
Fla. Mr. Arnstein 
entered the jew- 
elry business in 
1886 at the age of 
24, and retired 
from active par- 
ticipation in busi- 
ness in 1940. Al- 


ways interested in 
philanthropic en- 
terprises, he was a 
vice-president of 
the Hospital for 
Joint Diseases and 





SAMUEL ARNSTEIN 


chairman of the board of Lebanon Hos- 


pital. He devoted much of his time and 
funds to the erection of the new $2,500,- 
000 building for the latter institution 
and died just a short time before its 
scheduled opening. 

Saut Berkowitz, for 23 
jeweler at Endicott., N. Y., 
denly Oct. 14. 

G. W. Berry, retired Colton, Cal., 
jeweler who had been in business there 
for 20 years, died suddenly Nov. 5. 

J. W. BrLankensurp, 70, president of 
Blankenship & Porter, Birmingham, 
Ala., jewelry suppliers, died Oct. 23. 

Harry Bryer, 58, owner of Aetna Re 
fining Co., 29 E. Madison St., Chicago, 


years a 
died sud- 


and formerly of Blye-Hornstein Co., 
manufacturers, died Nov. 13 after a 
brief illness. 

Joun J. CAavanauGH, 88, for many 
years employed by the LeStage Mfg. 
Co., North Attleboro, Mass., died Oct. 
26. 


Gustave A. Fevser, 76, for more than 
half a century identified with the Bos- 
ton jewelery business and most re- 
cently connected with D. C. Percival & 


Co., died Oct. 21 after being in ill 
health for some time. 

Grisert J. Fox, 55, vice-president and 
co-owner of the B. H. Stief Jewelry 
Co., Nashville, Tenn., died Nov. 6 after 


a month’s illness. 

C. C. Frencn, 76, Erie, Pa., jeweler, 
and optometrist for many years, died 
Oct. 18. 

Morris Harrison, for 54 years a 


jeweler at Roanoke, Va., died Oct. 22. 

Lewis D. Howarp, 62, Fort Worth, 
Tex., watchmaker, died Nov. 4 after a 
two weeks’ illness. 

Joun Ketrer, 50, St. 
jeweler and_ optician, 
Nov. 7. 

Henry Krinosspury, 86, retired Au- 
burn, Ind., jeweler died during Novem- 
ber after a four-week illness. 

James McAvtirre, 64, past president 
of the Los Angeles Jewelers’ Association 


Paul, Minn., 
died suddenly 


and an active UHAA member, died at 
his home in Los Angeles during No- 
vember. 

Paut Messerty, 55, for many years 


a jeweler at York, Pa., died recently fol- 
lowing a short illness. 

Emi H. Moser, 68, jeweler, Wapa- 
koneta, O., died Oct. 17. 

Joun B. Osruorr, one-time salesman 
for the Noterman Jewelry Co., Cin- 
cinnati, died recently at Tampa, Fla. 

Ausert E. Oyster, jeweler, Alliance, 
O., died at Pasadena, Cal., Oct. 23. 

ALEXANDER RIHELDAFFER, 69, Wheel- 
ing, W. Va., a member of the firm of 
Riheldaffer & Brownfield, died Oct. 7. 

A. Sypney Rowrires, for the past 
ten years head of the department of 
jewelry, silversmithing and _ industrial 
designing at the Rhode Island School 
of Design, died suddenly Oct. 23. 

Ereuraim Rose, for five years chief 
of the watch service department of 
Bailey, Banks & Biddle, Philadelphia, 
died Nov. 7. He had previously been 


BOSTON JEWELERS TREAT SERVICEMEN RIGHT 





Here's evidence that the servicemen really enjoyed the hospitality of the Boston Jewelers’ 

Club. Left to right are Sgt. E. W. Vansant, Williamsport, Pa.; Joseph Nagy, Cleveland, O.: 

Arthur M. Horne, of Shreve, Crump & Low Co., president of the club; John S. Kennard, 

Hodgson, Kennard & Co., secretary-treasurer; Samuel A. Vizzini, Pittsburgh, Pa., and Sgt. 
John T. Habit, Unicntown, Pa. 


Members of the Boston Jewelers club 
are still enthusiastic over their annual 
beefsteak dinner at the Latin Quarter 
and over their 89 guests — servicemen 
from the Army, Navy, Marine Corps, 
Coast Guard, and four boys from the 
British Navy. “Finest bunch of boys 
we ever met” was the spontaneous com- 
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ment afterwards. Each boy was pre- 
sented with a “Service Book” and 
promptly proceeded to put it to use by 
collecting autographs from the girls in 
the floor show. Letters of hearty appre- 
ciation are coming in by the score, in 
proof of the fact that the jewelers were 
not the only ones who had a good time. 





a manufacturing jeweler in  Philadel- 
phia. 

Jonas Scuwas, 82, jeweler, Birming- 
ham, Ala., died Oct. 17. 

J. Lovurre SHuowers, 30, Enid, Okla., 
jeweler, formerly proprietor of a 
jewelry store in Johnson City, Tenn., 
died suddenly in mid-November. 

Morris W. Sitversurc, for over 53 
years actively associated with Stein & 
Ellbogen Co., Chicago wholesalers, died 
suddenly Nov. 19. 

Water H. Simon, for many years 
associated with Graffe & Stanek Co., 
Chicago, died Nov. 6 after a long ill 
ness. 

JosepH Sparks, 63, for 12 years a 
jeweler at San Antonio, Tex., died Oct. 
25. 

Jack Spencer, 53, credit manager of 


the McEntee Jewelry Co., Oklahoma 
City, Okla., died Nov. 1. 
Swney M. Stern, 81, retired Phila- 


delphia, Pa., jeweler, died Oct. 19. 











PROTECT YOUR PROPERTY 
AGAINST ALL THESE 
HAZARDS - IN ONE POLICY ! 


|. Fire and Lightning, up to pol- 
icy limits. 

2. Windstorm, Cyclone or Tor- 
nado. 

3. Hail Storm, with 
damage by rain. 





resulting 


4. Explosion. 


5. Aircraft, loss caused by fall- 
ing aircraft of any kind. 


6. Vehicles, loss caused by ve- 
hicles not owned or operated 
by the insured. 


7. Smoke Damage, due to sud- 
den, unusual and faulty op- 
eration of stationary heating 
plant. 


Riot, loss or damage by riot 
and riot attending a strike. 


- 
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DIAMOND 
PAPERS 


EUROPEAN AND DOMESTIC 
LARGEST VARIETY IN THE WORLD 


muucte. SUPPLIES 


JEWELERS’ 
WRITE FOR CATALOG-SAMPLES-PRICES. 


| KASSOY,INC. “s"53¢ 








9 W. 45 ST. 
N.Y. C., U.S.A, 
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PROMPT SERVICE ALWAYS 


GERWE-FROHMAN CO. 


Wholesale Jewelers 


CINCINNATI 











DIAMOND-CUTTING 


EXPERT WORK 
FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 








Merry Christmas 


AND 


A Kappu New Bear 
We thank you for your patronage and 


cooperation during the past year. 


We are now assembling our lines for the 
Spring, consisting of Jewelry, Diamonds, 
Watches and Novelties. 


LOOK FOR US! 
KLEIN BROTHERS CO. 


Wholesale Jewelers 


Enquirer Bldg. Cincinnati, O. 











Greenwold Grift Co. 


] 


The House of Quality and 
18 WEST 7th STREET, CINCINNATI 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


ELGINS @ HAMILTONS (Zones 7, 8) 


Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 
to your customers with confidence 


Service 
OHIO 








ce Sek s 


MANUFACTURING COMPANY 
JEWELERS 


Special Orders — Designers 
800 Schofield Bidg., Cleveland, Ohio 


Main 9718 


GROENE J. 3. FRATIANNE 


oO. 4j 
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q Fred Stolzenburg, watchmaker and 
jewelry salesman in Cincinnati for 20 
vears, is now with William Grassmuck 
& Sons Co. 

q Mary Jane Barry, Delores  Bertke 


and Ann Erpenbreck, office workers for 
the Gerwe-Frohman Co., last month 
visited the Red Cross headquarters as 
blood donors. 

q 0. B. Wise, watchmaker and former 
representative of the William Grass- 
muck & Sons Co., is doing precision in- 
strument work for the Cincinnati Ord- 
nance Department. 

q Whether the Wholesale Jewelers 
Manufacturers Association of Cincinnati 


will have its annual dinner, an event 
usually held early in January, still re 
mains in doubt. Members were of thé 


opinion that if held at all, it would be 
on a reduced scale because of the war. 
q The Cincinnati office of the Waltham 
Watch Co. has been closed for the 
duration. Obtaining a leave of absence 
from the firm, L. R. Olsson, division 
manager, has accepted a post with the 
Cincinnati Ordnance Department. His 


secretary, Miss Mary Louise Michaels, 
has joined the staff of the Gerwe 
Frohman Co. 


q In their first social affair since Pearl 
Harbor, members of the Town Criers 
enjoyed a pre-Thanksgiving dinner at 
Lerman’s restaurant Nov. 25. It was the 
first of a series of holiday parties ar 
ranged by Maurice Solomon, chairman 
of the entertainment committee. Greet 
ing the guests was Charles Dispeker, 
president, who recently returned from a 
selling trip. 
q Learning that the outlook 
brighter for having Congress release 
treasury silver to the industry, Cin- 
cinnati wholesale, retail and manufac- 
turing jewelers have intensified their 
campaign for passage of the Green bill. 
Under the direction of Edward L. 
Spitznagel, of the Newstedt Co., general 
chairman, representatives of the trade 
are besieging congressmen from this dis- 
trict with letters and telegrams urging 
approval of the legislation. 


was 





Dinner-Dance in January Planned 
By Cincinnati Watchmakers 


Plans are being made for the sixth 
annual ball of the Cincinnati Guild, 
Ohio Watchmakers Association Jan. 9 
in the Hotel Sinton. It is the organiza- 
tion’s most important social event of the 
year. 

The program will include dancing, 
a floor show and awarding of door 
prizes which this year will consist of war 
stamps and bonds. Part of the proceeds 
will be used in defraying expenses in- 
curred in campaigning for passage by 
the Ohio General Assembly of a watch- 
makers’ licensing bill. 

Rudolph Flaxmayer of Benzinger & 
Co., general chairman, heads a group 
of committees making the arrangements. 





Heinzle Observes Golden Wedding 


Fred G. Heinzle, for the past 48 
years a jeweler in Tell City, Ind., and 
Mrs. Heinzle, celebrated their golden 


wedding anniversary Oct. 25. 


_CINCINNATI | 











sd 
Excise Tax Collections 
$9,000,000 Above 
Congressional Estimate 


The Retailers’ Excise ‘Tax on 
jewelry, which went into effect in Octo- 
ber, 1941, yielded $65,089,635 for its 
first full year of operation, according to 
figures released by the Bureau of In 
ternal Revenue of the Treasury Depart- 
ment. ‘The sum, representing actual 
retail jewelry sales amounting to more 
than $650,000,000 during the 12-month 
period, exceeded the original Congres- 
sional estimate by more than $9,000,000. 

Collections of the tax during October, 
representing September sales, amounted 


to $6,694,616.74. In October, 1941, 
$695.05 was collected from a few iso- 
lated retailers who apparently didn’t 


understand that they were not to turn 


in receipts until the month following 
the sale. 

Here’s how collections of the tax 
went for each of its first 12 months: 


Customa ry 
Percentage 
of Y ear’s 
Total Sales 


Amount 

of Tax 
Month of Sale Collected 
October . .$1,739,464.79 . 7.0% 
November .... 3,720,419.74. 8.2% 
December 9,372,331.40.....25.2% 


January 8,283,693.40 5.60% 
February 4,248,651.74 . 5.2% 
March 1,598,241.6 6.0% 
OTR iicseees 4,625,160.90 .. 6.5% 
May .4,912,290.0 } .. 8.0% 
eee 6,016,472.05 . 8.6% 
July . §,3865,501.23 6.5% 
August .. 5,512,791.70 . 66% 
September . 6,694,616.74 6.7% 
$65,089,635.37 100% 
' 
Twas Very Lachrymose 
Everyone just cried and cried at 


White & McNaught, Inc., Minneapolis, 
Minn., jewelers, when a woman cus- 
tomer accidentally set off three tear gas 
cartridges in the vault. Would-be rob- 
bers may take note of the fact that it 
took firemen eight hours to clear the 
fumes from the store. 


Gems Displayed in Nebraska 
Twenty-five members of the Nebraska 
Mineralogy and Gem Club _ exhibited 
over 400 semi-precious, cut and polished 
stones at their semi-annual meeting in 
Lincoln, Neb., Nov. 1. 


THE SCHUMER BROTHERS 
COMPANY 


Precious Metals 


Workers in 
5 £. Third S$¢. 
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BOSTON. 


q Bigelow-Kennard Co. has announced 
that John Hudson Elwell is now asso- 
ciated with the firm as manager of sta- 
tionery and engraving. 

q The Philip H. Stevens Co., Hartford, 
Conn., jewelers, celebrated its 40th an- 
niversary Nov. 3, with an informal din- 
ner for its entire personnel. 

q Don W. Johnson, genial representative 
in New England for C. J. Bates & Co., 
manufacturers of manicure and 
Frank W. Smith Co., sterling silver, is 
now carrying, in addition, the sterling 
silver identification bracelets and high- 
grade specialties manufactured by the 
Thomas Co., Attleboro, Mass. 

q Another Boston jewelry store to open 
a special gift department this fall is 
Thomas Long Co., Inc., 40 Summer St. 
The formal opening was on Novy. 2 with 
an attractive display of fine china and 
glassware. Gifts in the new department 
include an unusual collection of figu- 
rines from Portugal; tea cups and 
saucers designed for engagement gifts; 
book ends, boxes, lamps, crystal, and 
English china and pottery for table and 
decorative use. 

q A section where appropriate gifts for 
servicemen have been brought together, 
for the convenience of customers, in sev- 
eral show cases is a new feature at Smith 
Patterson Co., Inc., 52 Summer St. The 
items displayed include cuff links, with 
the Army or Navy insignia, stationery 
embossed with the official crest of the 
various branches of the service, cigarette 
cases, and comb and nail file sets. An- 
other section is devoted to luggage suit- 
able for men in service. 

q Christmas buyers in Boston will have 
plenty of cash that jingle-jiangle-jingles, 
according to Harrison G. Taylor, presi- 
dent of the Savings Banks Association 
of Massachusetts, who has announced 
that Christmas Club payments in the 
State this year will be the highest in 
their history. Metropolitan Boston leads 
the state with $8,415,714, and Worcester 


sets, 


is second, with $1,465,512. The Massa- 
chusetts total will be $19,153,934, as 
compared with $18,485,463 distributed 


last year. 

q Allen Davidson of Thomas Long Co., 
Inc., has consented to serve as_ vice- 
chairman of the United War Fund Cam- 
paign next year, representing the retail 
jewelry interests, with Edmund W. 
Kirby and David Percival as co-chair- 
men, representing the wholesale jewel- 
ers. “These men did such an excellent 
job last year that they have been asked 
to serve again and have accepted,” an- 
nounced Daniel Bloomfield, manager of 
the Retail Trade Board of the Boston 
Chamber of Commerce. 

q Bigelow-Kennard Co., Inc., marked the 
first anniversary of the opening of its 
Boylston St. store Nov. 17. While 
Bigelow-Kennard has maintained a gift 
shop for many years, a recent innova- 
tion is a special display of china and 
glassware on the street floor opposite 
the entrance. The gift department 
itself is on the second floor and is carry- 
ing a greatly enlarged stock this year, 
with the inventory of leather goods also 
touching a new note. Ready for the 
Christmas trade is a special shipment of 
English leather goods, ordered and re- 
ceived many months ago. 
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q Frank B. Sparks’ celebrated the 


golden anniversary of his employment 
with A. Stowell & Co., 24 Winter St., 
Nov. 7. He went to work for the com 


pany in 1892 and has been employed 
through three generations of the Cook 
family. He was presented with a gift 
of war bonds and a diamond ring by 
J. Gould Cook and §S. Doane Cook, 
grandsons of the man who hired him, 
and his associates in the store joined in 
by presenting him with a chime clock. Mr. 
Sparks has worked at the same location 
on Winter St. during all this time, and 
has an enviable reputation for mountng 
cameo brooches and restoring fine, an 
tique jewelry. 


Libbey Heads Boston Jewelers 


L. Blaine Libbey of E. F. Lilley Co., 
Milford, elected president of the 
Boston Jewelers’ Club at its annual 
meeting Nov. 13, succeeding Arthur M. 
Horne of Shreve, Crump & Low Co. 
John S. Kennard of Hodgson-Kennard 
& Co., formerly secretary-treasurer, was 
chosen vice-president and Carl Lawton 
of EK. H. Saxton Co., 
tary-president. 

The board of directors for the club 
will consist of S.Gould Cook of A. Stowell 
& Co.; Allen Davidson, Thomas Long 
Co.; Arthur M. Horne, Shreve, Crump 
& Low Co.; Sturgis Rice, Whiting & 
Davis Co., Plainville; August Sweet 
land, C. W. Sweetland Co., and William 
L. Stone, with the Gorham 
Mfg. Co. 


was 


was named secre 


formerly 


Daniel Low Co. Observes 75th Year 


Three Salem, Mass.. 
folk have been buying their silverware 
and carving from Daniel Low & 
Co., and in instances purchases 
have been made by 
The firm, founded in 
Low, celebrated its 
November. 


generations of 


sets 
some 
a fourth generation 
1867 by Daniel 
75th anniversary in 


RETIRES FROM SERVICE 





Miss Mary E. Walsh (center), one of the 
few woman Registered Jewelers in the coun- 
try, has retired after 42 years of active ser- 
vice with Thomas Long Co., Boston. On 
Nov. 5 her associates gave a dinner in her 
honor at Steuben's restaurant, and she was 
presented with a pair of prism lamps for 
her new home. Shown with her in the above 
photograph are F. Forrest Davidson, presi- 
dent of the Long firm, and Miss Ethel E. 
Jackson, who was in charge of the arrange- 
ments for the dinner. 
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WATCHES: *DIAMONDS 


CLOCKS - JEWELRY _ SILVERWARE 


_ BOSTON 
MASS. 


373 
WASHINGTON ST. { 
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|- ALBERTS 


SONS, INC. 





Serving Jewelers in 
New England and New York 
State 





OUR DIAMOND 
Department offers 
a wide selection and 
complete stocks 











1. ALBERTS SONS, Inc. 
373 WASHINGTON ST., BOSTON 
LN A 











NICKEL SILVER 
ds (Oh) Lia OAD 


THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 





MASSACHUSETTS | 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 


Administrative Office 
1112 BOYLSTON STREET 


Boston, Massachusetts 


AY AY I 


STERLING 


Symmetalic 
Karat Gold on Sterling 
and STERLING SILVER 
REAL STONE JEWELRY 


ct 


direct to retcilers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 








Foley English Bone China 


Dinnerware Teaware 


Staffordshire Floral Clusters 


ELLIS CHINA COMPANY, INC. 


607 Fifth Avenue New York City 
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Where to Buy 
AMERICAN 
China and Glass 








“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


Send for Ilustrated Catalog 
ENRIGHT - LE CARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 


HAWKES CRYSTAL 
GLASSWARE 


for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 


MARY RYAN 


Now York 

















OLD WATERFORD 





DECORATIVE 
ACCESSORIES 
FURNITURE 
GIFT AND ART 


NOVELTIES 


Chicago 











THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 

















ASTLETON CHINA 
“DE LUXE “TA BLEWARE 


FINE CHINA TRADE 


MADE INAMERICA © MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 























| ) 
£ b Lim texton 
amberton 
IVORY CHINA 
Ivory i 

China distributed by 
FISHER, BRUCE & CO. 
made in America Phila. : 221 Market Street 
ll New York: 1107 Broadway 














BLENKO 
HAND MADE GLASS 


also 
A wide diversification of smart gift lines and 
decorative accessories. 


RUBEL & FENTON 











225 Fifth Ave. New York | 
LENOX CHINA|. 

SERVICE PLATES | 

of DINNERWARE | 
NOVELTIES | 

LENOX Made in America | 


LENOX, INC. Trenton, N. J. 
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Buchroeder, Missouri RJA Head, States Plight 
Of Small Manufacturer in Letter to Nelson 


“No machinery, no contract; no con- 


John A. Buchroeder, Columbia, Mo., 
jewelry manufacturer and president of 
the Missouri RJA, has outlined, in a 
letter to Donald M. Nelson, WPB chief, 
the unfortunate position of the smaller 
jewelry manufacturers who wish to 
convert to war work but are confronted 
with a lack of adequate machinery. 

The letter is as follows: 

“We beg to acknowledge the receipt 
of a letter and copy of section 1256 of 


| conservation order No. M-162 covering 


platinum. 

“We have, of course, become very 
much accustomed to these orders, hav- 
ing gone through the list of copper, 
nickel, silver, ete. 

“Since these orders originate from 
your office and since under the sub- 


heading (h) Appeal, we find the state- 
ment, “That if compliance with this 
order would disrupt or impair a_pro- 
conversion from non-defense 
work to defense work, may appeal to 
the War Production Board.’ 

“In this case we are appealing for 
information. 


“The information which we desire 
is: ‘just how do you convert to de- 
fense work?’ 

“Ever since Pearl Harbor we _ have 


kept the benches in your branch offices 
in St. Louis and other cities warm 
waiting to see its various personnel. 
They inform us that without certain 
additional machine facilities we can- 
not get defense work. At the machinery 
dealers they tell us that we can not 
buy this additional machinery without 
a contract, preference ratings and an 
assorted set of ‘end uses’. 





Bill" Richards Dies Dec. | 
William J. Rich- 


ards, 43, sales man- 
ager of Ostby & 
Barton Co., Provi- 
dence, R. I, jew- 
el ry  manufac- 
turers, died of a 
cerebral hemor- 
rhage, Dec. 1, after 
a long illness. Con- 
nected with Ostby 
& Barton for over 
26 years, he was 
successively a 
salesman in the 
New York terri- 
tory and sales supervisor for the firm, 
before becoming sales manager. A mem- 
ber and former president of the Maiden 
Lane Outing Club, he was also an active 
member of the Brotherhood of Travelling 
Jewelers and the Jewelers’ Fraternal As- 
sociation. 





This Jeweler's a Safecracker 
But One Won't Give Him a Tumble 


“Some men play billiards, I open 


| safes,” is the way Charles A. Braun, 


Boise, Idaho, jeweler, explains his hobby. 
He has become so expert that safe own- 
ers have called him over the phone and 
twirled the dials of their safes under his 
direction. The clicking of the tumblers 
tips him off to the combination. But a 
Boise theater safe has Braun baffled. 
One of its tumblers is broken. 





BUY WAR BONDS 








tract, no machinery. This being a 
vicious circle, Mr. Nelson, we are at last 
compelled to appeal to you for the in- 
formation as to just how one goes about 


converting. 
“Since we have definitely demon- 
strated our ability to handle lathe 


work in tolerances of two ten-thou- 
sandths of an inch and milling machine 
and shaper work within limits of one- 
thousandth of an inch, we feel we are 
capable of doing defense work. 

“Your office has seen fit to take 
away from us the metals through 
whose fabrication we have earned our 
living and the living of our employees 
and families. ‘To this we have no ob- 
jection, but we would like to plan on 
being able to continue to earn our liv- 
ing, which we can do provided you will 
explain to us the technique by which 
one goes about converting to defense 
work. 

“In behalf of my employees and my- 
self I wish to thank you in advance 
for the information and the guidance 
which we feel sure you will give us.” 








Where to Buy 
IMPORTED 
China and Glass 











EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 














Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 











212 Fifth Ave. 


ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 
The original production 
WM. S. PITCAIRN CORPORATION 
New York, WN. 





JUSTIN THARAUD, Inc. 


129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 
MYOTT’S 


English Staffordshire Ware 














PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Murray Hill 3-5460 
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Increased Costs Due to Use of Silver in Cases 
Must Be Absorbed by Assembler, OPA Tells Group 


Watch case manufacturers whose 
costs have increased because of a sub- 
stitution of silver for a copper base 
may pass the increase along, but as- 
semblers who buy such cases will not 
be allowed to do so and must absorb 
the increase, an OPA _ representative 
told New York watch importers Nov. 5. 

The reason for this decision, the 
spokesman said, is that for the case 
manufacturer the change from a copper 
to a silver base makes the product of 
a different quality and, consequently, 
eligible for pricing under the second 
method of Regulation 188. However, 
for the assembler, the change in case 
material is considered by OPA to be 
only a “minor change” in the final 
product and as a result the increased 
cost must not be passed on. 

Present at the meeting, which was 
called by the American Watch As- 
semblers Association, were Floyd W. 
Leonard, jewelry and_ silverware ad- 
ministrator; Mrs. Frances Ashmore of 
OPA’s New York State office, and 
Russell W. Hale, and Jerome Wissner 
of the five-state regional OPA office. 
Explanations of the General Maximum 
Price Regulation and Maximum Price 
Regulation 188 by Mr. Leonard and Mr. 
Hale, were followed by a question-and- 
answer period. 


Summing up OPA’s position, the 
spokesman stated that all sorts of ques 
tions might be asked as to how to evade 
price regulations but that his job was 
not to advise such a_ procedure but, 
rather, how to live with regulation. 
Stating that there are literally thousands 
of ways around the Price Regulations, 
it was pointed out that anyone who 
tried to use them would probably go 
“broke,” since their customers’ prices 
are frozen and, if prices were raised, 
the latter might have to go out of 
business. 


WPB OK's Production 
Of Civilian Watches 
In Limited Quantity 


The War Production Board last 
month permitted American manufac- 
turers of jeweled watches to continue 
to make a limited quantity of civilian 
watches from metals on hand prior to 
Feb. 28, 1942, provided such manufac- 
tures does not interfere with any of 
their war contracts. 

This intended relief from the pro- 
visions of Copper Conservation Order 
M-9-c, will make it possible to produce 
a trickle of civilian watches, as “fill-in” 
work for skilled employes who may 


supplying the jewelry trade's actual 
needs for Hamilton material, with the 
possible exception of certain critical 
jewels. The jewel situation at the pres- 
ent time is not sufficiently clear to per- 
mit any definite prediction as to the 
supply which will be available. The 
trade will understand, of course, that 
deliveries of needed watch material may 
be slower than normal.” 

Another watch manufacturing com- 
pany declared that its repair part in 
ventories are low and that they often 
have to accept orders for future de- 
livery. but so far have not failed to 
deliver within reasonable time. The same 
firm said: “We propose to take care 
of our customers for whatever replace 
ment parts they may need, and we see 
nothing in the offing that will not per- 
mit us to do so. Of course, like most 
manufacturers, we have to supply a 
great many records and to secure per- 
mission for the use of restricted 
material, including jewels, but so far all 
of our requests for necessary material 
and the use of supposedly critical 
jewels have been granted.” 

Production of repair materials is 
specifically permitted in the two WPB 
regulations that control metals used for 
watch parts. Paragraph 8 in Con 
servation Order M-9-c (copper) says 
that the order does not apply to “a per 
son repairing a used article on or off 
the premises of the owner if the person 
making the repair does not use copper 
products or copper base alloy products 


temporarily be unable to work on war 
instruments because of unavoidable pro 
duction gaps. 

Commenting on materials for watch 
repairing, one manufacturer pointed 
out: “There will probably be plenty 
of watch materials if the trade will not 
over-buy, speculate or hoard. If a 
jeweler who needs one balance jewel 
orders half a dozen, there is certainly 
going to be an acute shortage. But we 
honestly don’t think that there will be 
any trouble’ in supplying enough 
Maximum Price Regulations but that material, including Jewels, if the retailer 
the few who were not were giving the will ane that his orders represent his 
trade a bad name. actual needs. ' 

Mr. Leonard, the first speaker, out me. this connection, the 
; : 2 : atch Co. declared: 
lined the necessity for price contro! he Was Pealnets ai. 
and the provisions of Maximum Price aidaliiues’ zs 4 ct aw, oo % 
Regulation 188 which governs the pric — = our reauests to pro ess” suffi 
ing of new lines. Mr. Hale considered cient ee stock to provide watch 
the terms of the General Maximum Price material for the renair and maintenance 
Regulation and explained the methods ong Sa ee 
by which goods might be priced under e do not anticipate any difficultv in 
it. 

Real meat of the session came with 
the question-and-answer period. Ques 
tions, submitted in writing and from 
the floor, were predominantly concerned 
with discounts. ‘To these, the unrelent 
ing answer by the OPA representative 
was: “You can’t shorten your term.” 





weighing in the aggregate more than 
two pounds and any manufacturing, 
processing, assembling or finishing done 
by him is for the purpose of making 
a specific repair.” 

Similarly, Conservation Order M-126 
(iron and_ steel) allows these metals 
to a person “repairing a used article 
on or off the premises of the owner. 
if the person making the repair does 
not use steel or iron weighing in the 
aggregate more than 25 pounds and 
if any putting into process, processing 
or assembling done by such person is for 
the purpose of making the specific re 
pair. 

Few repair parts for Swiss watches 
have been imported since last July 


Ceiling Violations Charged 

Herbert I. Ollendorf, president of the 
assemblers group, stated in an_ intro 
ductory talk that the meeting had been 
called after consultation with OPA 
representatives had disclosed that some 
importers or wholesalers were charging 
all that the traffic would bear despite 
the existence of price ceilings. Brand 
ing persons who charged higher-than- 
ceiling prices “traitors to our war 
effort,” he asserted that the majority 
of importers were adhering to the 


Hamilton 


ADDITIONAL NEWS WILL 
BE FOUND ON PAGE 146 








RECENT REMODELINGS AND REMOVALS 














Explaining that when terms are short Owner or 
ened prices are actually raised, the fact — _ Name and Address , Feature Manager 
. “ Arnold's Jewelry Store, Lambert, Barger and 
was hammered home again and again Branaman Bldg., Waynesboro, Va ... New location 
In various connections. Clement’s Jewelry Store, 139 S. Main St 
Madisonville, Ky , P .. Remodeled 
No Relief for Swiss Increases Zooper Jewelry Store, Bloomington, Ind Extended spa . 
j : : d Futer Bros., E. Berlin, Pa Remodeled Leroy ¢ ind Par 
Another question ot major  im- Getz Jewelry Co., 7th and Vine Sts., Cincin- Futer 
portance concerned price increases in ” nati, ‘ ¢ i Mearket St. Wr Remodeled Jack Getz, owner 
8 pate P Norman : is, 503 Market St Tilming- 
Switzerland. To this the answer was pha oe sing "8 eee — 
simply: “That's just too bad.” Stating Samuel Hyman, 128 S. Main St., High Point, 
that in war-time not only “business as S. C ese . ; Remodeled Same 
usual” but also “profits as usual” must ) vill ) p Iry Co., 224 Bridge 5 Phoenix iis tiainiilies ai oo 
> e a ey loc: oO rlenn Johr ownel 
be abandoned, it was stated that in Lombardi Jewelry Store, 104 San Francisco 
cases where’ price’ increases really St., El Paso, Tex ae .. Expanded shop A. N. Lombardi, mgr 
jeopardized a business, a petition might Meares s sowely Btore, 34 5. CRe Ae, ; : 
be made to OPA. Generally, however McAlester. Okla . . Remodeled Mrs. G. H. Newto 
be made LO A. r¢ né raliy, however. George M. Reeves, 533 N. Main St., Blooming- mgr 
it was said that cost increases would ton, Tll ; : ae ...New location 
have to be absorbed and, perhaps com be s-Price & Co., 912 Commerce St., Dallas Ns a 
? Tex Pe Ry oe ew location 
) é : > > y . ‘ . 2 " : a 
pens ited for to some degree by Vermillion Jewel Shoppe, 917 Meridian St., 
economies of one sort or another. Anderson, Ind PENCE Tr rr er a Paul Vermillior 


FOR DECEMBER, 1942 133 





K&L 


GOLD 
STANDARD 


IS 999.75 PLUS 


and other standards of fineness maintained 
in all our other metals 


FINE GOLD PLATINUM 
PALLADIUM 


lridium—Ruthenium—Rhodium—Osmium—Silver 
Platinum in all degrees of hardness 


Platinum and Gold Solders 
Stamped with the K & L guarantee of Quality 


WE SOLICIT YOUR Ti aasitaiealnliiniaas & Lehrfeld 


SWEEPS — FILINGS 


SCRAP GOLD AND SMELTERS AND REFINERS 
— 21 West 46th Street NEW YORK, N. Y. 





















































“THE PATHWAY TO SUCCESS” 
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Give a present 
to every boy in Service 
at Christmas 


The benefits from every bond you pur- 
chase are shared by every boy in ser- 











ei - oe a ea WATCHWORK STONE SETTING 
vice, — Ww — I — be tter ma, JEWELRY sncma¥inc 
of all. facilities to win the war quicker SCHOOL OF HOROLOGY 

and bring them home sooner. Dept. C Peoria, Ill. 

















So, buy an extra bond at Christmas. Its 
a present they will cherish most of all. 
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NYE’S Fou Great 


AMERICAN OILS 


There's a stability to Nye Oil quality that 


411 members of this organi- 
zation are subscribing 10% 








or more of income for war is more than the result of laboratory safe 

. - os, yuards. It comes from the ‘‘human equa 

bonds. All _— orking tion’’, for only our most skilled employees 

overtime in the production are entrusted with ite processing. ‘Two 

son b. sme . have been with Nye for 60 years, others 

of timing instruments for ranging from 25 years up. They take great 

the armed forces. pride in the product; have seen it become 

the preferred oil for all watches, clocks 

e e and delicate precision instruments. If you 

i are not a Nye user, next time ask your 

American Time Products matiris apple Yor Sy 

7 , Jer EST. 1844 Oil—and you'll see a dif- 
ference. 







580 Fifth Ave. Ine. New York, N. Y. 


Distributors of Western Electric Watch-rate Recorders | 


WM. r. INC. 
NEW BEDFORD MASS. 
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The ABC of Modern Engraving 


By WILLIAM KASSEL 


Chapter V--Designing 


ee ESIGNING,” in engravers’ parlance, means 
drawing in a film of wax, upon the article to 
be engraved, the letter, monogram or inscription which 
is to be cut so that the engraver has only to follow the 
strokes of the letters which have already been drawn. 

“Designing,” therefore, includes not only deciding the 
style and shape of the letters, but the determination of 
their correct size in relation to the article to be en 
graved, their accurate placing and arrangement, and 
the perfection of the drawing. Hence, it can be readily 
seen that design plays an important part. It should 
reflect good taste, artistic ability, the correct sentiment, 
and be in keeping with the article as well as the per 
sonality of the owner. If the letters are not in propor 
tion or do not harmonize with the article, it lacks good 
taste. If they are not well formed and balanced, or are 
not accurately placed, or the lines or spacing are im 
perfect the engraving will not be artistic. Good taste 
can be developed by paying close attention to the vari 
ous styles of lettering and experimenting with them in 
different sizes. This in time will give that extra sense 
that is so necessary to correctness for it is a knowledge 
that comes only with experience. 

To design a well-balanced job requires constructive 
ability that can be cultivated. The knack of taking let 
ters, placing them so they have eye appeal, and look 
graceful and artistic, is not inborn, but acquired by 
practice. Designing is not penmanship—-some of the 
best designers are poor penmen—so do not think you 
cant be a good designer just because your handwriting 
is not perfect. All you need is perseverance, the will to 


do, and some common sense, and practice. 


THE CORRECT PLACE FOR THE ENGRAVING 

Before starting to design the engraving for a piecc 
of jewelry or silverware, first give some thought as to 
where it is to be placed upon the article to be engraved. 
To begin with, take into consideration whether it is an 
article for general or for personal use. For general 
use, the rule is to mark it in such a way that the engray 
ing will be in position to be seen and read by the guests. 
If the article is for personal use, then the lettering 
should be so arranged that the owner or user can see 
and read it. 

For this ‘reason a tea set is marked with the handle 
to your left when you are cutting the design. For, when 
the tea or coffee is being poured, the pot is held in the 
hostess’ right hand, which places the engraving on the 
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side of the teapot away from her but where it can be 
seen by the guests. A watch, a pitcher and a cocktail 
shaker are marked in the same way, for the same reason. 

When a hot water kettle is included in a tea set, it is 
marked on the rear end of the kettle (not the stand 
if it has a bar on each side on which it swings. When 
it has a hinge and pin arrangement (front and rear 
leaving the sides free of any obstruction, the engraving 
is placed the same as with the teapot, so that it will 
be on the outside with the spout to the left and the 
handle to the right when the water is being poured. A 
sugar and creamer for personal use, or an individual 
coffee set, is marked in the opposite way with the han 
dles to your right while you are cutting, so that the 
engraving will be toward the owner when she holds the 
article in her right hand. The same rule also applies to 
a vacuum water bottle or jug which is to be placed in 
a guest room for individual use. 

A bread and sandwich tray is marked in the center, 
for when it is not in use it is on display. A meat dish 
is marked on the far side of the rim—that is, away from 
the person serving. If it has a well-and-tree, the well 
should be to the right of the server with the engraving 
in the center of the rim on the far side. Candle-sticks 
are engraved wherever it will show to best advantage. 
If the space will permit, they generally look best when 
marked on the stem, otherwise they will have to be 
marked on the base. Bowls are marked in the center. 
Bread and butter plates are engraved on the edge. How 
ever, the center is also considered correct, if the cus 
tomer so wishes. 

Toilet sets, being personal articles, are marked so 
that the monograms or letters are readable when the 
pieces are placed on the dresser in the usual way—that 
is with the handles of the brush, the mirror, the nail 
file and the shoe horn pointed toward the person stand 
ing at the dresser, and the comb with the teeth to her 
left. 

There are two schools of thought regarding flatware. 
The older style is to mark it so that the lettering will 
be right-side-up when the handles are at the top. but 
this makes the engraving upside down for the user when 
it is placed on the table. However, the shape and dec 
oration of the handles of many patterns are such that 
they can be engraved only in that way. The more mod 
ern idea, which has been in use in Europe for several 
years, is to place the engraving so it is readable to the 


user when it is lying on the table, or when it is in his 
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hand for use. Many of the newer flatware patterns of 
today are such as to permit this idea to be carried out. 
It is advisable to find out what the flatware pattern is 
that is to be engraved before offering any suggestions, 
to be sure that the ornamentation and the engraving will 
not clash, but harmonize. 

Personal articles, such as lip stick holders, vanity 
cases, powder cases, and cigarette holders are marked 
so that the engraving is right-side-up for the user of 
the article. A penknife is marked with the blades up, 
or to the right if it is attached to a chain. A belt buckle 
and a tie clasp are marked so that they are readable to 
the public, while a money clip is engraved so that its 
owner can read it. On the other hand, a pen and pencil 
set is marked with the points down or so others can read 
the lettering, a baby’s bowl and plate set is marked 
with the lettering on the side of the bowl and on the 
rim of the plate, with the top of the letters pointing 
toward the center of the plate. 

When an inscription is to be placed on the inside of 
the lid of a cigar or cigarette box, the lettering can be 
straight up and down and, of course, should be placed 
with the bottom of the letters toward the hinge, so that 
the inscription is right-side-up when the lid stands open. 
Inside a cigarette case. it is advisable to have the letters 
slanting. 

It is much easier, of course, to engrave the inside of 
a lid if it is removed from the article. With a box this 
is easily done by taking out the pin that runs through 
the hinge, but to take a cigarette case apart is much more 
difficult, because of the spring connected with the hinge, 
and this should be attempted only by an experienced 
jeweler. This is one of the reasons for suggesting that 
the lettering be placed on a slant, because when it is 
necessary to do an engraving job without taking the 
case apart this arrangement gives more room for the 
engraver’s hand to work. For the same reason the cut- 
ting should be done with the hinge of the case at your 
left. and the tops and bottoms of the letters should be 


cut toward the hinge. 


COMMON ERRORS AND THEIR AVOIDANCE 

Many vases have seams where they are soldered. If 
the engraving is placed over the seam there is danger of 
cutting through. The seam should be opposite the en 
graving. 

Napkin rings often are plain on one side, but have a 
shield on the other. Therefore, always be sure to look 
at both sides before you start work, for it will save a 
job of removing the engraving if a shield is discovered 
later. 

Belt buckles are often marked upside down because 
the engraver hasn’t any sure system for telling the top 
from the bottom. A good method is to remember that 
the lettering should be right side up when the buckle 
is at your left and the leather belt to the right. 

A tie clasp should be placed on the pad when mark- 
ing with the opening to the right. If it has a chain and 
plate suspended, it is placed on the pad in the same 
manner, making certain that the plate hangs straight 
and free from kinks, or the engraving may be on the 
wrong side. 

lo insure that cigarette cases will be engraved right 
side up, place them on the pad with the catch to the 
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right and the hinge to the left, or the catch at the top 
and the hinge at the bottom, depending on the style of 
the case. 

A good system for handling a batch of small jobs, 


such as child’s cups, napkin rings, child’s sets, belt 
buckles, lighters, cigarette cases, cuff links, crosses, tie 
clasps, pocket knives, money clips, etc., is to sort them 
by kinds of article, and cut all of one kind first, then 
all of another, and so on. This helps to avoid mistakes 
and confusion and will also save a lot of time both in 
the handling of the tools and in not having to keep re- 
placing the pins in the block. Finally, remember that 
many mistakes in style or letters can be avoided by 
always double-checking before cutting each job. 
STYLES OF LETTERING 

Engraving is subject to changing styles, with first one 
mode and then another predominating. Ornamental and 
ribbon monograms were in vogue for many years, but 
today are passé. The prevailing styles today are script 


monograms, including cyphers and odd-shaped mono- 
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Fig. 37. Modern monograms in various geometrical shapes. 






grams made from block and roman letters so designed 
as to form a square, oval, diamond, circle, or other geo- 
metrical shape (Tig. 37). 

A large percentage of all engraving is in script in 
one form or another—single letters, monograms, names, 
and inscriptions. When plain script capital letters are 


placed alongside each other and connected by hair lines, 
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it is a connected script monogram. When the letters 
are placed on a slant and connected, in the same manner, 
it’s a running script monogram. When the letters are 
placed one under the other and connected, it’s a drop 
script monogram. If placed alongside of each other and 
entwined by the addition of extra lines, so as to fill out a 
circle or eclipse, it’s a script cypher. 

The extra lines in either a script monogram or cypher 
are added only to achieve balance and eye appeal and no 


more of them should be used than are necessary to 





Fig. 38. Script monograms make sparing use of extra lines. 


equalize the letters within the confines of that space. 
Fig. 38 shows two good examples. The use of more 
lines than necessary is both confusing and less attrac 
tive in appearance. 

There are just three main strokes which, when con 
nected with hair lines, make up any script letter of the 
alphabet. From these simple script letters, with the 
addition of a few hair lines, all styles of script mono 
grams derive. The three basic strokes are therefore the 
foundation of all script styles, and so it is important 
to practice making them. 

‘or this practice, cover a brass or copper plate with 
a light coating of engraver’s wax and dust it with pow- 
der, using the brush or powder bag. With the boxwood 
marker (drawing stick) draw in the coating of wax and 
powder two parallel lines one inch apart, the length of 
the plate. With the marker draw a series of curved 
lines, ene alongside the other, trying to get exactly the 
same curve to every line. These lines are then shaded 
to fori the body strokes of letters. The shading. of 
course, should taper gracefully toward the tips of the 
curves. In like manner the other body strokes are prac 
tised and the shading placed, always with the heaviest 
part in the center. Corrections can be made by apply 
ing fresh powder with the brush to such parts as may 
need changing. This can be repeated again and again 
until you have the lines perfect. When these body 
strokes can be made correctly. it will be fairly simple 
to construct any script letter by the addition of a few 
lines. These script letters, when elaborated by the ad 
dition of some extra curves and hair lines. will make any 
stvle of script monogram when two or more letters ar 
used. 

The odd shaped monograms in Fig. 37 are ideal for 
toilet sets. and look well cut cither solid or cross-shaded. 
When cut solid, the cutting must, of course. be clean 
with perfect corners, and they look best when lined out 


with a square graver. The letters WSE (center of Fig. 
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37) illustrate this style of lettering cut solid. It will 
be noticed that there are white lines running from corner 
to corner where the bars of the letters join. These 
should be marked. They must be cut first, and as they 
are only guide lines, must not be cut too deep. It is 
just a start and stop arrangement in order to get all 
starts and stops on a straight or slant line as the case 
may be. Where a stroke ends. like the two ends of the 
S or the three ends of the F, it is advisable to make 
these cuts before the rest of the letter. The same is true 
with the pointed end at the top of the /V for the same 
reason. 

The monogram Mc! (Fig. 37, top center) is mascu- 
line and recommended for men’s dresser sets. It is also 
effective in smaller size on rings. watches. cuff links, 
cigarette cases and money clips. For a signet ring it 
can be cut solid, or cross-shaded. or the background can 
be cut away and the letters left in relief. Again, the 
letters can be cut out and enameled or the background 
can be cut away for enameling with the letters appear- 
ing in gold. For a watch the letters can be cross-shaded 
or the letters can be left plain as in the illustration and 
the background cut away. However. the cutting away 
should not be solid except on a very heavy case. A 
good method is to cross-shade the background. either 
straight up and down or on a slant. A novel effect can 
be obtained slightly turning the graver from left to 
right in shading, which will give a wave effect. 

Fig. 39 shows another unusual style of letter. These 


are variations of the same basic stvle. which is derived 


Fig. 39. Variation of Block 

and Roman styles makes a 

handsome monogram, espe- 
cially for dresser sets. 





from Block and Roman. It is excellent as a single 
letter and also, as the sketches indicate. makes up ad 
mirably as a monogram, in a number of arrangements. 
It looks well on dresser sets and other personal articles 


and tinds favor with milady. 





This begins the fifth chapter of “The ABC of Modern 
Engraving.” an up-to-date. practical and authoritative 
discussion of every phase of the subject, by William 
Kassel, author of “A Short Course in Engraving for 
Jewelers.” which was published some years ago by THE 
JEWELERS’ CIRCULAR-KEYSTONE. Future _instal- 
ments of the current work will give information on the 
laying out and placing of the engraving, finishing oper- 
ations, and the use of prints and transfers. Each instal- 
ment in this series will be fully illustrated. 

















Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
werds. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional word 5c. a 
word. 


Heavy type, $3.00 for’ first 25 
words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 


closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 


livered. 


Advertisers who are uot subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month, 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keyvstone. 


In answering ads, do not enclose 
original letters of recommendations. 
send duplicates. 


To avoid unnecessary correspon- 
dence mention vour location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 








Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort 
7392, New York. 





FIRST CLASS jewelry jobber, stone 
ter and engraver; best references. 
dress “D., 2790," care Jewelers’ C 
lar-Keystone. 





SUPER-SALESMAN, initiative and 
executive ability, expert knowledge 
diamonds, watches, jewelry; 30 years’ 
experience; what have you got. to 
offer. Address “F., 2845,” care Jewel 
ers’ Circular-Keystone. 





SALESMAN. 20 


! years’ selling diamonds 
and jewelry i 


entire country, desires 


connection : agreeable, make head- 
quarters, South or Pacific Coast if de- 
sired. Address “E., 2844,” care Jewel- 
ers’ Circular-Keystone 


YOUNG MAN, 


graduate, 


3-A classification, 
business degree; four 
jewelry experience desires 
with jewelry house no 
Address “M., 2797,” care 
cular-Keystone 


college 
vears’ 
position 
outside sales 
Jewelers’ Cir- 


FIRST CLASS combination watchmaket 


and engraver desires position in frst 
class store; Northern States preferred 
Address “P., 2804," care Jewelers’ Cir- 


cular-Keystone 





LADY, 


experienced bookkeeper 
manufacturing and whole- 
have taken complete charge 
of office, including all details; best ref- 


YOUNG 
and typist, 
sale line, 
erence. Address “D., 2707," care Jewel- 

ers’ Circular-Keystone. 


A-1 WATCHMAKER, desires to make 
change; 12 years’ experie.ice very ciose 


timing and _ position adjusting; ex- 
empted from draft; well equipped ; 


Chicago preferred. Address “Z., 2/87, 
care Jewelers’ Circular-Keystone. 





AVAILABLE February 1; salesman ot 


outstanding performance, for high 
grade installment jewelry store; clean 
character; diversified experience; en- 


Viable record. Address “R., 2826,” care 
Jewelers’ Circular-Keystone. 





COMMENCING next month top_ notch 


salesman will consider position in rep- 
utable West Coast jewelry — store; 
highest possible results assured. Ad- 
dress “P., 2825," care Jewelers’ Cuir- 


cular-Keystone. 


MASTER salesman on diamonds, watches ; 


for active credit store; preferably 
Midwest; available January: write 
now for interesting details. Address 
“L., 2821," care Jewelers’ Circular- 
Keystone. 

SALESMAN, high grade man, draft ex 


experienced in cash 
and credit jewelry store, seeks perma 
nent position; excellent references. Ad 
dress “R., 2781,” care Jewelers’ Circu- 


lar-Keystone 


empt, thoroughly 





JEWELRY sample and model maker, 
original designer and modeler; spe- 
cializing in every type of mountings 
and rings, desires New York City posi- 
tion; city references. Address “P” 
2646," care Jewelers’ Circular-Keystone. 





STORE MANAGER and watchmaker, 20 
years’ experience, draft exempt; capa- 
ble of taking complete charge; buying, 
merchandising, display, credits, repairs 
and advertising. Address “J., 2764," 
care Jewelers’ Circular-Keystone. 








SUCCESSFUL installment jewelry sales- 
man; peak production absolutely 
guaranteed; here’s one man you cant 
afford to miss; available after Christ- 
mas. Address “G., 2793,” care Jewel- 
ers’ Circular-Keystone. 





NEXT YEAR, around January 15, suc- 
cessful manager becomes available for 
prominent store; accustomed highest 


class large volume installment opera- 
tion. Address “J., 2794,” care Jewelers’ 
Circular-Keystone. 


DIAMOND MAN of high character and 
ability; excellent salesman, wide ex- 
perience as buyer of loose and mounted 
jewelry of every description; a perma- 
nent, responsible position will only be 
considered. Address “L., 2796," care 
Jewelers’ Circular-Keystone. 

SALESMAN-MANAGER, over 15 years’ 
experience buying and selling jewelry: 
can estimate repair work; prefer 
Southeast or Middle West; best of 
reference ; job must be permanent as I 
am not a floater. Address “G., 2760," 

care Jewelers’ Circular-Keystone. 





\VAILABLE January; diamond jewelry 
salesman; hignest calibre: interested 


only working reputable store operating 
strictly cash basis; location immate- 
rial; unsolicited reference. Address 


2792, 


Se, Circular- 
Keystone. 


care Jewelers’ 


FIRST CLASS watchmaker desires posi- 
tion with a firm where close timing 
and production is required on baguettes. 
Swiss complicated and railroad 
watches; 25 years’ experience, foreign 
and American; recommendations fur- 
nished, Address “E., 2371," care Jewel- 
ers’ Circular-Keystone. 


YOUNG married man, 32, draft deferred 
office manager, full charge bookkeeper, 
chain store accounts control; inven- 
tories, payrolls: collections; retail in- 
stallment; accounting schooling; con- 
scientious; willing to work out-of-town 
f permanency assured; salary to start, 
$45 per week. Address ‘A., 2743," care 
Jewelers’ Circular-Keystone 








STORE MANAGER; well rounded ex- 
perience ; practical broad minded; good 
will creator; aggressive, appreciative 
relationship sales, credits; available 
around February. Address “J., 2819,” 
care Jewelers’ Circular-Keystone. 


AVAILABLE 1943; credit interviewer 
for store doing exceptionally large 
volume ; extremely successful man con- 


sidering current regulations; enviable 
knowledge jewelry industry. Address 
“O., 2824,” care Jewelers’ Circular- 
Keystone. 


WINDOW TRIMMER and salesman of 
outstanding ability available finer jew- 
elry store, beginning next year; diver- 
sified sugcessful experience qualifies 
this man. Address “N., 2823.” care 
Jewelers’ Circular-Keystone, 


AVAILABLE 1943; display expert, ad 
vertising ma., salesman; seeks con- 
nection reputable, well rated = credit 
jewelry chain; proven ability; excel- 
lent record. Address “M., 2822,” care 
Jewelers’ Circular-Keystone. 





FORCEFUL salesman seeks _ position 
modern credit store; fully capable 
creating, maintaining high unit sales, 


watches; exceptionally com 
turnovers tactfully, ef 
fectively; A-1 references; available 
February 15. Address ‘“‘K., 2820,” care 
Jewelers’ Circular-Keystone 


diamonds, 
petent handling 





salesman, manager ; 
take over small 
business; high 
Southwest : 
Ad- 
Cir- 


WATCHMAKER, 
desires position or 
store or watch repair 
grade work only; prefer 
best references; age 43, married. 
dress “B., 2836,” care Jewelers’ 
cular-Keystone. 


STORE 
ment ; 
young, 
quisition 


manager; highest type install 
long, successful experience ; 
resourceful ; invaluable ac 

for progressive enterprise ; 


availability 1943; highest recommenda- 
tions. Address “T., 2827,” care Jewel- 
ers’ Circular-Keystone. 


watchmaker, 32 years’ ex 
inspection; front, com- 
plete charge; permanent position only 
with high class firm desired; unques- 
tionable references as to integrity and 
ability; Pacific Northwest. Address 
“R.. 2789." care Jewelers’ Circular- 
Keystone. 


CERTIFIED 
perience R. R. 


STORE MANAGER, 48, considerable ex- 
perience all phases cash or credit; can 
assume complete charge; excellent 
salesman, appearance, good window 
trimmer; objective, permanent connec- 
tion under congenial surroundings with 
first class store: available January 5 
Address “A., 2788," care Jewelers’ Cir- 
cular-Keystone. 


SALESMAN, well known; 225 active 
accounts, 16 years’ with present na- 
tionally known wedding ring and 
diamond ring house; contract ex- 
pires Dec. 31; desires same or kin- 
dred line for Pennsylvania and New 
York State; also Middlewest States; 
am married and just above draft 
age; references from present em- 
ployer. Address “S., 2782,” care 
Jewelers’ Circular-Keystone. 


MANAGER, Salesman, certified watch- 
maker, Christian gentleman, age 
47, of exceptional ability and excel- 
lent reputation, desires permanent 
position managing medium sized 
jewelry store, or watch department 
of large establishment; 30 years 
in retail stores of the better type; 
no credit store experience; 12 years 
with last firm; available January. 
1943. Address “Y., 2786.” care 


Jewelers’ Circular-Keystone. 
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Lines Wanted. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANT military jewelry to sell on com- 
mission, in Florida, also other items 
for jewelers, department stores and 
gift shops. P. O. Box 1262, Miami, Fla. 

GOLD RINGS; established 20 vears, job- 
bers, departmeut stores larger re- 
tailers; New York City, Boston, Wash- 
ington and Pittsburgh. Address “G., 


2811,” care Jewelers’ Circular-Keystone 








SALESMAN covering Pacific Coast sell- 
ing watches, will be available January 
1 for new connections; better class 
watches preferred; have Los Angeles 
office; A-1 references. Address “B., 
2622,” care Jewelers’ Circular-Keystone. 





SALESMAN, with established trade in 








Ohio, calling on jewelry stores, desires 
good line of watches or jewelry, on 
commission basis only; references fur- 
nished Address ye 2846 care 
Jewelers’ Circular-Keystone. 
MANUFACTURER'S representative han- 
dling rings, Metropolitan area :and 


vicinity, desires additional, mnon-con 
flicting line: large and small trade. Ad 
dress “B., 2809," care Jewelers’ Circu 
lar-Keystone 


WELL KNOWN salesman, sells the best 


West Coast retailers, desires outstand- 
ing line of watches or jewelry for de 
livery, on commission basis. only; 


finest trade and bank references: Los 
Angeles office Address “T., 2652,” 
care Jewelers’ Circular-Keystone 





salesman on. the 
diamonds, watches 
rings? I will be available 
January 1; am just beyond draft age; 
have excellent followiig; commission 
Address “B., 2772," care Jewelers’ Cir 
cular-Keystone 


DO YOU 
Pacific 
or gold 


NEED a 


Coast to sell 


GOLD JEWELRY; 25 


years’ established 
trade with jewelry and department 
stores (first and second credits) ; New 
York City, soston to Washington to 


Pittsburgh; thoroughly conversant with 
the trend of the market. Address “D., 
2810," care Jewelers’ Circular-Keystone 


FIRST CLASS salesman covering Pa- 
cific Coast, jewelry and _ kindred 
merchandise, open to_ intelligently 
and profitably represent manufac- 
turer or importer; trade and bank 
references. Address “W., 2785,” 
eare Jewelers’ Circular-Keystone. 


SALESMAN, with over 20 years’ loyal 


following in Middle East and Middle 
West, the past seven years with im- 
portant diamond bunch rings house, 
contemplates change January 1 and 
solicits proposition from concerns with 
same or similar lines. Address “Circu- 
lar 1331," Room 1415, Heyworth Bldg., 
Chicago. 

MIDWESTERN representative with a 


following with the leading department 
store buyers of jewelry, silverware and 
gift merchandise, for the past 25 years, 
also have excellent contacts among 
the better jewelry and gift stores, de- 
sires a side line from a reputable house 
on commission basis; am a member of 
the Chicago Gift Show Address ‘“ 





Circular-Keystone 


2808," care Jewelers’ 

SUCCESSFUL and well know silvet 
representative IS oper for a costum 
jewelry or sterling ilver hollowware 
line on straight commission basis have 
traveled 20 years for one concern in 
the principal cities of middle westerr 
territory from Philadelphia to Denver 
annual sales $175,000; excellent follow- 
ing with department stores, retail «nd 
wholesale jewelers, gift trade, ete ilso 
exhibiting at all jewelry ind ift 
shows ear guarantee results with 
proper cooperatior an n a positior 
to finance myself at all times. Address 
“D., 2754," care Jewelers’ Circula 


Keystone 


FOR DECEMBER, 1942 





DIAMOND SALESMAN for 1943, with 


SALESMAN, 


an established trade of better jewel- 
ers throughout the entire South; 15 
years same territory, same _ firm, 
seeks to change for complete dia- 
mond line. starting January, 1943; 
best known by the better jewelers. 
Address “C., 2752.” care Jewelers’ 
Circular-Keystone. 


Gentile, draft exempt, 
reputation beyond reproach, desires 
additional quality lines for own 
established trade, for years with 
better jewelers; cover 11 Southern 
States; straight commission; do not 
reply unless guarantee delivery. Ad- 
dress “V., 2830,” care Jewelers’ Cir- 
cular-Keystone. 











Help Wanted. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








WATCHMAKER for Carroll's Jewelry 
Store at 323 Pike St., Seattle, Wash 
(OOD watchmaker, steady job. Doyle & 
Cook, 11 Central Sq., Lynn, Mass 

FIRST CLASS jewelry repair man 
Housey & Zekman $34 Steel Bldg., 
Denver, Colo 

WANTED, a good watchmaker who can 
work on small wrist watches. Kehl, 500 
Central Ave., Connersville, Ind. 

WANTED, jewelry repair and_= special 
order man permanent. Charles F 
Damm, Ine 703 Main St., Buffalo 
mm © 

WANTED, two watchmakers for Ari- 


W 


W 


- 
> 


must be 
referen7’es 
Ariz 


zona : 
first 
Greenwald 


positions permanent; 
experience and 
& Adams, Tucson, 


class 


ANTED, second watchmaker, age 50 
years or older satisfactory; also light 
jewelry repairing Carl W. Rose, 826 
Calhoun St., Ft. Wayne, Ind 


IRST CLASS all around manufacturing 
jeweler; steady work; good wages 
Louis Stotter & Co., 1118 Euclid Ave 


Cleveland, Ohio 


ATCHMAKER, permanent position 


open for A-1l mechanic; close timi ig 
on railroad and baguettes; salary no 
object for the right man Andersen 
Jewelers, Macon, Ga 
AVE OPENING in our jewelry store 
for tw watchmakers right ma Cal 
start at $65 per week; this is a perma 
nent position So: @ Smith's Jewelry 
Store 120 W. Grand, Beloit, Wis 
ANTED oremat for genera trade 
shop ne repair and special order 
work =tate ise salary and reference 
n the first letter Address “A 2770 
care Jewel Cir ar-Keystout 
"ATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
tions state age and experience Ad- 
2040," care Jewelers’ Cir- 


dress E 
ular-Keystone 


WANTED at good all around 
ombination watchmaker; give refer 
ence, wages and give full particu- 

vour first letter or wire L 
Laredo, Texas 


once a 


State 


lars in 
Daiches, 


epall vork ind 

factory expel 

Ve trormat ! 
Address “Z 


“cular-Keystone 





WATCHMAKER, capable of good work 
permanent position fine cash store; tul 


details and salary expected first letter 
Address “H., 2763,” care Jewelers’ Cir 


ular-Keystone 


WANTED watchmaker, engraver, stone 


setter; references; permanent; fine old 
establishment, South East Address 
“S., 2697," care Jewelers’ Circular- 
Keystone. 

WANTED, first class watchmaker al 
ary or commission work as many 
hours as you can work, more you ear! 
the better. Christie’s, 37723 Seventh St., 
Riverside, Calif 


IXXPERIENCED jewelry polisher; state 


age, experience and remuneration ex 
pected wonderful position for the 
right party Address “V 2802,” care 


Jewelers’ Circular-Keystone 


WANTED, combination engraver 


and 
watchmaker; permanent in high class 
Southern store; references Address 
“R., 2696," care Jewelers’ Circular 
Keystone 
WATCHMAKER, permanent position, one 
who can wait on trade town of 6000 
in Oklahoma; good habits; any age 
Write, Frank Crane, Jeweler, Holden 
ville, Okla 
WANTED, two watchmakers for Utah 
permanent positions, good working con- 
ditions; 360 week, time and a-half 
over-time; state age and experience 
Address “B 2848," care Jewelers 


Circular-Keystone 


WATCHMAKER, dependable and capa 
ble: excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 
Address “J., 4321," care Jewelers’ Cir 
cular-Keystone 


WANTED watchmaker; prefer combina 
tion man if possible; good salary or 
commission basis; want sober, reliable 
man; permanent position to right 
party wire or write Lewis Jewelry 
Co., Gainesville, Fla 





WANTED (two) jeweler, and combina 
tion jeweler-diamond setter; perma 
nent positions in best shop in this sec- 
tion: good salary; write at once for 
details Jacksonville Jewelry Trade 
Shop, 504 Bisbee Bldg., Jacksonville, 
Fla 


WANTED, an experienced and _ skillful 
watchmaker; permanent and pleasant 
position, high class work only; salary 





$60; apply with references and full de- 
tails in first letter Cc. A. Schnack 
Jewelry Co., 924 Third St., Alexandria, 
La 

JEWELER wanted, experienced in cast 
ring ind emblems: wonderful oppor 
inity for the right party; state age 
eXperience and salary expected Ad 
dress “N., 2801 care Jewelers’ Circu 
ir-lweystone 

\EWELER wanted who is able to mat 
facture from designs: good position for 
he right party; state age, experie! 
ilary expected and where in the past 
emploved Address B 2799 are 
Jewelers’ Circular-Keystone 

WANTED, a good steady and relia 
watchmaker, tor a steady posit I 
Henderson, N. C this is a d s 
tio! to settle on, as t will still be 
good after the war. Address “D., 2843 


are Jewelers’ Circular-Keystone 


(Continued on nage 140) 

















Special Notices 





(Continued from page 139) 








HELP WANTED—Continued 





PERMANENT position open to capable 
watchmaker as manager of depart 
ment, in good, clean south Texas town 
married man preferred; pleasant work 
ing surroundings. Address “F., 2758,” 
care Jewelers’ Circular-Keystone 





watchmaker, 
makes of 


WANTED, a 
capable of 


competent 
repairing all 


watches ; no trade work; reliable 
jewelry store in small town; ideal liv 
ing conditions; steady salary, vaca 
tion with pay. Address “N. J., 2751,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKERS, defense work; New 
York City; 40 hour week, plenty ove) 
time, time and a half; experienced 


grinding, milling or wheel cutting: 


lathe work, close tolerances from blue 
prints; state experience Address “* 
2783,” care Jewelers’ Circular-Keystone 


engraver and 
pleasant 
South : 


WANTED, combination 
diamond setter; permanent, 
position in large store in the 


salary $65; position open either’ in 
December or January. Apply with full 
details to “H 2818,” care Jewelers 


Circular-Keystone. 


SALESMAN who can be trained as 
ager chain store, not a war job; 
be sober, industrious and honest; rapid 
advancement, salary and bonus; refer- 
ences required; draft deferred. Address 
“K., 2766,"" care Jewelers’ Circular 
Keystone 


man- 
must 





A-1 WATCHMAKER, 
in Texas; enjoy the _ mild, 
climate; permanent position 
producing high grade man; favorable 
working conditions; nine hour day 
$56 week, plus liberal bonus. Arthwm 
A. Everts Co., Dallas, Texas. 


Winter 
healthy 
for rapid 


spend the 





WANTED immediately, manager in 3A 
classification, thoroughly familiar with 


all phases of retail jewelry, including 
knowledge of diamonds, buying and 
selling, estimating repairs, for retail 
store with finest clientele, in Metro 
politan area Address “D., 2776,” care 


Jewelers’ Circular-Keystone 





FIRST CLASS watchmaker wanted to 
take complete charge of repair depart- 


ment for new store; also watchmakers 
for Smith-Williams Jewelry Co., Rich- 
mond, Va splendid positions for re- 
liable, dependable gentlemen; investi- 
gate Shaw Jewelry Co., Galveston, 
Texas 


WATCHMAKER, first’ class; draft 
exempt preferred; highest salaries 
paid; must furnish best of refer- 
ences. Lewis Watch Shop, 505 11th 
St. N. W.., Washington, D. C. 


WATCHMAKER, draft exempt, first 
class man; $75 week; ideal work- 
ing conditions; no long hours. J. M. 
Foreman, 649 So. Olive, Los An- 
geles. Calif. 


WATCHMAKER, | salesman, light 
jewelry repairman and = ano all 
around man; good salary and 
steady position to the right man. J. 
W. Nichols, Uniontown, Pa. 








WANTED by January 1, engraver- 
watchmaker combination, for one 
of North Carolina’s oldest, most re- 
liable stores; good salary, perma- 
nent. Address “Reliable, 2791,” 


care Jewelers’ Circular-Keystone. 





WANTED, watchmaker; Middlewest; 
for fine store; take charge of repair 
department; must furnish good ref- 
erences; salary $70 per week: send 
photograph with first letter. Address 
“E., 2756,” care Jewelers- Circular- 
Keystone. 


WANTED at once, good all around 
combination watchmaker; give ref- 
erence, state wages, full particulars 
in first letter or wire; permanent 
position. Salmensons Jewelers, 
Great Falls, Mont. 


WATCHMAKERS, A-1, trade shop ex- 
perience; $100 to $150 weekly, plus 
overtime; our men are earning this 
amount now; an_ interview’ will 
prove this; ideal working condi- 
tions. The Wolf Co., 740 Sansom 
St., Philadelphia, Pa. 


WATCHMAKER wanted, good me- 
chanic; high grade retail jewelry 
store; air conditioned, ideal work- 
ing conditions; permanent position; 
write particulars and salary de- 
sired to Fred J. Cooper, 109 S. 13th 
St., Philadelphia, Pa. 


ENGRAVERS; experienced on_ fine 
silverware, lettering or ornamental; 
nationally known jeweler and silver- 
smith in Baltimore; 40 hour basic 
week; submit samples, outline of 
experience, references and full de- 
tails. Address “B., 2607," care 


Jewelers’ Circular-Keystone. 








WATCHMAKER wanted; must be ex- 


cellent mechanic and capable of 
turning out fine, high grade work 


on all types of watches; perfect 
working conditions; good light; 
please give all particulars as to 


qualifications, nationality, age and 
salary expected. Berger & Lund- 
berg, Inc., 149 Temple St... New 
Haven, Conn. 


TATCHMAKERS needed urgently as air- 
craft instrument technicians; hundreds 
of good-paying civilian positions in all 
branches of aviation; essential war- 
time service that leads right into prof- 
itable, interesting lifetime career ; 
Air Transport Command is piling 
hundreds of thousands of miles carry- 
ing troops and cargo, and needs _ in- 
strument men for hundreds of mainte- 
nance bases; huge Army aircraft main- 
tenance depots all over the country 
need hundreds more instrument me- 
chanics for Civil Service positions ; 
overseas maintenance bases of leading 
aircraft manufacturers and airlines 
offer civilian positions with handsome 





=- 
> 


salaries and many advantages; and 
airlines, aircraft plants, and instru- 
ment manufacturers are boosting the 
demand for trained instrument men 
even farther beyond the supply; our 
graduates being reserved for months 


graduates already 
positions ; 


hundreds of 

instrument 
Commission allows our 
course as your complete 
substitution for two years’ actual ex- 
perience ordinarily required to obtain 
Army air depot positions; we are the 
oldest and largest instrument ‘school 
in America; with largest staff of instru- 
ment instructors in existence; 
tractor to U. S. Army Air Forces T 
nical Training Command; three courses, 
one all home study; write for complete 


ahead ; 
in top-notch 
Civil Service 
six months 


information on the special instrument 
training you need. American School of 
Aircraft Instruments, Dept. J-12, 3903 
San Fernando Road, Glendale (Los 


Angeles County), Calif. 








Sor Sale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








WATCHMAKER, immediate opening for 
first class sober, conscientious man who 


desires permanence and security; ex- 
cellent opportunity for combination 
man who also can do light engraving 
and ring sizing; pleasant working con- 
ditions; well established Montana cash 
store serving discriminating people; 
take complete charge; salary $60 week 
and bonus to right man; apply with 
references and full details. Address 
“H., 2725," care Jewelers’ Circular- 


Keystone 


WATCHMAKER, capable of handling 


high grade watches and meeting the 
public in a first class jewelry store; 
good salary and permanent employ- 


ment; position open now or January 1; 


send full details regarding qualifica- 
tions and salary expected, references 
and photograph or snapshot. Ryland- 
Henebry, Inc., 809 Main St., Lynch- 


burg, Va 


WATCHMAKER, good mechanic, must 
have excellent references; one able 
to do ring sizing and minor jewelry 
repairs preferred; salary $60 per 
week to good man; steady position 
and excellent working conditions; 
write, stating references, experience, 
age, ete. American Jewelry Co., 920 
Fifth Ave., San Diego, Calif. 





established jewelry 
industrial area, 


COMPLETE well 


store in permanent 
population over 20,000; sales this year 
$55,000, stock inventory $15,000; both 
partners leaving for the Army next 
few weeks; contact us direct. Freeport 
Jewelry Co., Freeport, Texas. 


JEWELRY STORE, established 45 
years on one of the best transfer 
corners, in a large midwest city, 
doing $15,000 per year; repairs 
$500 per month; clean stock, mod- 
ern fixtures, fluorescent lighting; 
must go into service, reason for sell- 
ing: $4,500 takes all. Address “H., 
2816,” care Jewelers’ Circular-Key- 
stone. 








Sor Sale. 


Tools, Equipments. Merchandise 
Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 





LANCASTER engraving block, brand 
new, all attachments, $15. H. Hawkins, 
224 Adams Ave., Memphis, Tenn. 





FIVE used complete pocket and wrist 
watches, requiring minor repairs, $6: 
satisfaction guaranteed. B. Lowe, Box 
311, St. Louis, Mo. 

SWISS and American pocket watch ma- 
terial and watchmakers’ tools. half 
price; send for prices. J. R. Binder, 
2540 Harriet, Minneapolis, Minn. 
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FOR SALE—Continued 








FOR QUICK sale; eight good patterns 
(Copeland-Thompson) Spode china, 50 
ver cent off retail for information, 
write Mrs. Margaret Siers, IP’. ©. Box 
1911, Clarksburg, W. Va 

ONE LATHE in first class condition, tak 
ing the small sized W. W. chucks, also 


for $45 


17 chucks, in good condition, 
N. Jewelers 


Address “ 2831,” care 
Circular-Keystone 


BROKEN MOVEMENTS suitable only 
for material; 30 Swiss or 20 American 


for $5; large stock of gold-filled cases 
of all sizes B. Lowe, Box 311, St 
Louis, Mo 

00 IMITATION stones for repairing 
jewelry, costume jewelry, etc., $2; 
diamond cut Zircons, blue or white; $1 
per carat. B. Lowe, Box 311, St 
Louis, Mo 


JEWELRY CARDS of distinction; the 
finest and most artistic to help you 
in your window display. Dauer Print 
ing Co., America’s leading price card 
manufacturers, 31 E. 22nd St., New 
York City. Write for samples now. 

NEWSPAPER advertisements—do yours 


get results? Try a series of our original 
ads for retail jewelers; start the whole 
town talking; free samples. Miss Edith 


3ackus, 214 Masonic Temple, LaPort« 
Ind. 

WILL SELL Rosenthal import china, 
Dubarry pattern, 12 rim soups; Classic 


Air Blue, two tea cups and saucers, two 


dinner plates, four dessert plates, four 
bread and butter plates, seven service 
plates. Hartwell Jewelry Co., Oklahoma 


City, Okla 


MICONCAVE crystals, sizes six to 21, 


186 sizes, 25c. doz., $2.50 gross; 100 
unedged fancy shape, 89c gold filled 
bracelet crowns, 76c. doz.; 250 hour, 
minute, second hands, Ss3ec staffs, 
stems, jewels, mainsprings, ete send 
for 23rd anniversary bargain bulletin 
Beck Bros., Lau Bldg., Ft. Wayne, Ind 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. 5th St.. Los An- 
geles, Cal. 


ATTENTION ; jewelers, watchmakers 


wholesalers, retailers; we carry a com 
plete line of watch repair books, jewel 
ry repair books, watch stock books 
diamond stock books, general stock 
books, daily report books, watch re 
pair checks. deposit envelopes, counte! 
envelopes, guarantees, ring size cards 
etc.; if not in stock, we will make it 


designers 
stationers, 
City. Writ 


Dauer Printing Co., printers, 
engravers, manufacturing 
31 E. 22nd St., New York 
your requirements. 








Business Opportunities. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean Advertisers 
under Business Opportunities, etc., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 


Circular-Keystone 


1(; HEST CASH PRICE for surplus dia 


monds, watches, jewelry, old gold; 35 
vears established; send trial package 
for estimate mil Noel, 29 E. Madi 
son St.. Chicage 

DIAMONDS, colored stones, watches, 
jewelry, silverware and antique jewel 


ry; highest prices paid upon your ap 


proval of my quotations; established 
1921. William E. Lynch, 15 Maiden 
Lane, New York City 

WHAT YOU CAN'T sell we will buy 
collar buttons wanted, cuff links 
emblems findings, broke! jewelry 
broken chrome bands, watch cases, dead 
stock of jewelry, stickpins, stones, odds 
and ends, ete check sent promptly 
B. Lowe, Box 311, St. Louis, Mo 


JACK M. WERST will pay you spot 
cash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 





HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St.. 

Chicago. 6 


EXPECTED draftee desires 


partner 


newly equipped, well stocked credit 
store in Connecticut town of 20,000: 
exceptional opportunity for party with 
proper qualifications; all correspond 
ence strictly enfidential Address “K 
2765," care Jewelers’ Circular-Keystone 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures; we interview vou at our ex- 
pense in any part of the country: 





bank and trade references. 18 
Tremont St.. Boston. Mass. 

SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices: 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
New York. Telephone Bowling Gree! 
9-7151 


M. HARRIS, jewelry auctioneer, 1337 
Fteley Ave., New York, N. Y., tele- 
phone Tivoli 2-3913, over 25 years’ 
experience; all correspondence con- 
fidential; auction sales or flat sales 
conducted on commission basis; 
write, wire or phone. 


HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave.. Chicago, Ill. 
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IF DUE to present changes, you wish 
to close out your business or re- 
duce your stock, we can accomplish 
this quickly and profitably; we have 
conducted successful auctions for 
the leading jewelers in all parts of 
the United States for the past 40 
years. Write or wire. A. E. Gates 
& Associates, 366 Fifth Ave., Room 
817. New York City. 


WOULD YOU LIKE to retire from 
business if you were guaranteed the 
cost of your merchandise plus a 
profit of 50 per cent to 80 per 
cent and assured your fixtures and 
lease would also be sold at a profit? 
Never before during the past decade 
have jewelers had the opportunity 
like the present one to secure the 
highest possible price for their mer- 
chandise; our ethical selling service 
has produced profitable results for 
a host of discriminating jewelers 
during the past quarter century; 
you are not only promised but 
guaranteed by a cash bond the 
above results; we do not receive a 
salary or commission; you pay us 
a small portion of the net profit we 
secure upon your merchandise, you 
cannot possibly have a loss; if your 
holiday sales volume is a disappoint- 
ment this year and if you want to 
convert the major portion of your 
stock into cash at the above guar- 
anteed profit, wire or write for an 
open date and names of our most 
recent clients; bank references fur- 
nished. McRae & Shaw, 6th floor. 
168 N. Michigan Ave., Chicago, Il. 








Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANT TO BUY jewelry store for cash, 
in small town up to 20,000 populatio 
Address “L.. 2513 care Jewelers’ Cir- 
cular-Kevystone 


POLISHING machine; Leiman or Boland 
~ ©& current state conditior 
model, price Lauter & Neuw 
W {oth St New York Citv 


age 


- ‘ 
rth, 2¢ 


WANTED 
strument State 
condition size, 
2784 care Je 


watchmaker’s o1 n 
available attachments 
price Address “vy 


welers’ Circular-Kevstone 


lathes, 


WANTED, New Century Engraving Ma 
chine, in good order: give lowest cash 
price and particulars Address “Y¥ 


2304 care Jewelers’ Circular-Keystone 


1 


WANTED, any size staking set, watch 
maker’s lathe and other tools ilse 
staking frames only give descript 
and price Magonbe 1841 Broadway 
New York 


lathes, 


WANTED, watchmakers’ attach- 
ments and tools, engraving blocks, r 


ng mills, scales, drills, etc give 1 
details. Linick, Green & Reed, Ir 29 
E. Madison St., Chicago, Il 

HIGHEST PRICES paid for old jewelry, 
diamonds, estates family silver ind 
gold coins bank and trade reference 
correspondence solicited Fred. E. Tip- 
ton, Charlotte, N. C 


ito 


ced on page 142) 














Special Notices 





(Continued from page 141) 








WANTED TO PURCHASE—Cont. 








WANTED to purchase, time micrometer 
in good condition, also electric watch 
cleaning machine and friction jeweling 


tool; write full description. E. D. Mar- 
shall, Huntsville, Texas. 
ERNEST MEIER, 93 Nassau St., wants 


to buy Zircons, white 1% to 3/5 carats 


sizes; also red-brown or brown stones, 
rough stones, etc.; please write to, 
Ernest Meier, Church St. Annex, P. O. 
30x 302. New York City 


WANT TO BUY watchmaker lathes 
and slide rests; also automatic Swiss 
machines for war work; highest 
prices paid; urgently needed. Wolf 
Co., 740 Sansom St., Philadelphia, 
Pa. 








To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








DESIRABLE North window to _ rent: 
suitable for watchmaker, diamond set- 
ter or dealer. J. J. Stewart, 22 W. 48th 


St.. New York City. 


SPACE available January 1 for optome- 
trist in large jewelry store in Northern 
New Jersey doing cash and credit 
business; 100 per cent location; A-1 
reputation; established 15 years; must 
have own equipment. Address “A., 
2747,’ care Jewelers’ Circular-Keystone. 








Watch Work, etc., for the 
Trade 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





DEPENDABLE WATCH 
the higher grade trade; 
livery Gustav V. Szabo, 
St., Peekskill, N. Y 


for 
de- 
Park 


repairing 
prompt 
1913 


BARNES Watch’ Shop, surrell Bldg., 
Little Falls, N. Y.; expert repair work 
on old clocks: wooden clocks a special 
ty also parts made to orde1 


| 


HIGH GRADE watch repairing for the 
trade at moderate prices: out of town 
accounts solicited; established since 
1913. B. Marinoff, 170 Broadway, New 
York, N. Y 











FIRST CLASS watchmaker desires 
watch repairing for the trade; desires 
work from Connecticut vicinity ; prefer 
high class stores; for further informa- 
tion, Address “D., 2769,” care Jewelers’ 
Circular-Keystone. 


repairing for 
out of town 
Kun- 
Phone 


CAREFUL, honest, watch 
the trade, moderate prices ; 
orders attended to promptly. I. 
nel, 2 W. 47th St., New York. 
Bryant 9-5065. 


take 
ref- 
in- 
care 


wishes to 

best 
for 

3,” 


A-1 WATCHMAKER 
homework from retail stores ; 
erence; all work guaranteed ; 
formation, Address “S., 282 
Jewelers’ Circular-Keystone. 


RELIABLE watch repairing for the 
trade since 1921; efficient, depend- 
able; mail service. Standard Watch 
Service, 146 Fifth Ave. New York 
City. 


FIRST CLASS watchmaker, 32 years in 
the trade, great experience: good ref- 
erences ; location New York City; 
wishes to take care of some more 
work; guaranteed first class workman- 
ship; for further information, Address 
“S. S., 2841," care Jewelers’ Circular- 
Keystone. 


SPECIALIZE in making any part for 
plain or complicated fine watches; ma- 
terial for high grade swiss watches: 


also high grade watch repairing ; mem- 
ber of Horological Institute of Amer- 
ica, Washington, D. C., and Horologi- 
cal Society of New York. M. Aschen- 
dorf, 11 John St., New York City. 


FIRST CLASS watchmaker in New York 
City, wishes to take out work from 
importer or retail store; repairing or 
casing all grades of watches; reason- 
able prices; best references furnished ; 
a trial will convince you; write for 
further information. Address “W., 
2695,” care Jewelers’ Circular-Keystone. 


GUARANTEED watch repairing for 
the trade; skilled workmanship; 
testing on our Time Micrometer in- 
sures quicker delivery; write for 
prices, or send trial package. The 
Wolf Co., 740 Sansom St., Phila- 
delphia, Pa. 








Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 








RESTRINGING of pearls and beads for 


the trade; prompt service. t. Marx, 
110 N. Franklin St., Chicago, IIl. 

JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade: all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Blidg., St. 
Louis, Mo 








don’t 
during December or 

month; keep sending it to Winters, 
old time engraver since 1900; quality 


ENGRAVING ; 
per you 


fel ecugraving 


prompt service and reasonable 
Address, Winters, 37 S. Wabash 
Phone Central 2876. 


work, 
prices. 
Ave., Chicago. 





TWEEZERS sharpened’ = (hardened 
and tempered); straight tweezers, 
50 cents hair spring tweezers, 75 
cents; satisfaction guaranteed; ship- 
ping charges extra. Valdemar Vir- 
tanen, 45 Park Place, Morristown. 


N. J. 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


| 








PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 








Side Lines. 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 











SALESMAN wanted for Eastern Sea- 
board to carry interesting side line 
of ladies’ gold diamond rings; com- 
mission basis; give experience and 
references. Address “A., 2835,” care 
Jewelers’ Circular-Keystone. 


SALESMEN wanted to represent a well 
known manufacturer of a fine line of 
gold mountings; must be a producer, 
with a following in the Middle West; 
commission and drawing account. Ad- 
dress “C., 2773," care Jewelers’ Cir- 

cular-Keystone. 





SALESMEN wanted by a manufacturer 
for New York City and Philadelphia, 
to carry a good, salable line of gold 
mountings; must have a_ following 
among jobbers and wholesalers. Address 
“s 


E., 2774," care Jewelers’ Circular- 
Keystone. 





Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








JEWELRY and_e silverware’ engraving 
taught. Monogram Engraving School, 
303 Fifth Ave., New York City. Mu 
4-7572. Licensed by N. Y. S. Day- 
Evening. 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS: increase your ability 
through the highly recommended books 
“Rules and Practice for Adjusting 
Watches” and ‘Practical Balance and 
Hairspring Work’ by Walter Kleinlein 
Your jobber or trade journal. 
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Prince Gardner Employees 
Awarded Minute Man Flag 


With 375 employees of Prince Gard- 
ner, St. Louis, Mo., pledging 100 per 
cent subscription to war bonds and 
stamps, the Minute Man Flag was pre- 
sented to company workers on Oct. 1. 
Presentation of the award was made 
by A. E. Hausman, prominent St. Louis 
attorney, who was introduced at the 
patriotic ceremony by A. M. Reuter, 
business agent of the local union. 

Credit for a great deal of the suc 
cess of the 100 per cent strong move- 
ment belongs to a young girl employee 
at Prince Gardner, Miss Agnes Leis- 
inger, who took upon her own shoulders 
the task of contacting and signing up 
her entire group of fellow employees. 
She had complete charge of war bond 
and stamp pledges, and did both her- 
self and Prince Gardner employees 
proud with the 100 per cent results. 


New Handy Package for Ronson 
Flints 


The demand = for genuine Ronson 
“Redskin Flints” for lighters, has been 
so tremendous, says the Art Metal 
Works, manufacturers of Ronson light 
ers and accessories, that they have 
created a variety of packages to meet 
the various needs of civilians as well as 
for the men in the armed 
Among these ingenious packages is the 
Ronson “Five Flinter”’—containing five 


forces. 





5 Extra Length 


RONSON 
‘FLINTS' 






The new Ronson "Five Flinter'’ contains 5 

flints, each in a separate compartment of 

a safety slide drawer. Small inset shows the 
drawer pulled out to release a flint. 


extra-length genuine Ronson’ Redskin 
Flints—in «a clever, compact, safety 
slide drawer packet that prevents loss. 
It looks like a small lighter, one-sixth 
of an inch thick, with a window down 
the midd’e through which vou can see 
the flints. “Five Flinter” takes prac 
tically no room in the pocket, protects 
its contents and resists breakage. When 
a flint is needed, the “safe deposit” 
drawer is pulled out by its protruding 
tab and the wanted flint is removed 
from its individual friction-fit compart 
ment. Then—back goes the “safe de 
posit” drawer to keep the remaining 
flints securely in their places so that 
lighter owners may find them readily 
where and when they want them. 
“Five Flinters” are shipped in car 
tons of 24 packages, each box accom 
panied by a handsome display card. 
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Manufa 





eturers’ News 


"VICTORY CHALET'—A NEW CLUB HOUSE FOR THE BULOVA GIRLS 





This lunch hour view of the dining room of the new club house for the Bulova girls indicates 
its popularity with them. 


The above picture shows a _ corner 
of the “Victory Chalet”’—the recently 
completed club house and rest rooms 
for the girls of the Bulova factory at 
Woodside, Long Island. 

The club house is a two-story build 
ing, with both rooms beautifully fin 
ished and comfortably furnished with 
chairs, tables, lounges, wood burning 
fireplaces, and radios so that the girls 


This Watch Tag Is Good Sense 


\ new tag that is a help to sane, 
sensible selling, and that should help to 
prevent unjustified claims by customers 
is being attached to every waterproof 
watch delivered by R. Gsell, importer 
of Olympic watches. 

Attractively printed in maroon and 
gold, the front of the tag is an en 
larged reproduction of the dial of an 
Olympic watch with the wording 
Dustproof Non Magnetie 
Olympic 
A watch is a miniature precision 

instrument 
Treat it with care 


Moistureproof 


The reverse of the tag bears the fol 
lowing: 


The Terms Waterproof or Voistiie 
proof Watch are indicative of 


watch that rill not take in wat 
when coming into contact cith 
cater while in ordinary wse 
We Sse 10 liability for damage 
to the movements or case when the 
watch is abused by experimenting. 
rouwgl h dling, or is put to wear 
wwe bevond the above meaning 
Vo p tection is git for damage 
eaused b condensation 


Such a tag, warning the buver thai 
even a waterproof watch should not be 
abused, ought to be of decided help in 
restraining the careless or the smart 
aleck customer who wants to show off 
by soaking his watch in salt water to 
impress his friends. 

More realism in the selling of water 
proof watches is needed, and this tag is 
i step in the right direction 


may enjoy the latest dance music and 
news. Of course, their favorite program 
is “Bulova Watch Time.” 


On the outside, a large balcony runs 
the full length of the Chalet, and in 
front there is a beautiful lawn and 
garden. Fashioned after the old cha- 
lets in Switzerland, it looks like a 
luxurious country club. 


A Suggestion for the $5 Gift Shopper 


“The answer to the 5 question 
Marvella Topaz Quality Simulated 
Pearls,” say their makers, Weinrich 
Bros., New York City. “Are you 
ready,” Weinrich asks, “for the many 
customers who will be entering your 
store from now until Xmas _ asking 
‘What have you got for about $5?” 
Women of all ages love pearls which 
makes them the answer to many gift 





pearls, 


Topaz Quality 
bv Marvella, shown above are in a rose 
In the classic single strand. 
Beauti 
Two other 


problems. The 


cream tint. 
the clasp is of sterling silver. 
fully boxed with satin lining. 
qualities in a higher price range are 
also available: Amethyst Quality sells at 
$7.50, single strand, and the Diamond 
Quality at $10. 


145 














HEINMULLER CELEBRATES 30TH YEAR WITH LONGINES-WITTNAUER 





In commemoration of his 30th anniversary with Longines-Wittnauer, Mr. Heinmuller is pre- 

sented with a custom made radio phonograph combination that also plays large broadcast- 

ing transcriptions. Left to right: M. F. Cartoun, vice-president; Edward Detjen, vice-president 

and secretary; Fred Wilkinson, dean of the sales force; J. P. V. Heinmuller, president, Morris 
Guilden, treasurer. 


J. P. V. Heinmuller, president of 
Longines-Wittnauer Watch Co., is cele 
brating his 30th anniversary with that 
company. 

Mr. Heinmuller joined the organization 
on his arrival from Switzerland in 1912, 
as a stock clerk, a position which he had 
previously occupied in the Geneva office. 
Starting literally at the bottom of the 
ladder, he worked his way steadily up 
ward to the presidency, to which he 
elected in 1936. 

He was extremely active during the 
first World War working with the Gov- 
ernment on the supplying of timepieces 
for the armed forces, and is recognized 
pioneer in the development of 


was 


as a 


Service Men to Be Entertained 
At J. R. Wood's Christmas Party 


At their annual 
ner and dance, which 
be held on Dec. 19, J. R. 
are going to be hosts to the Army and 
Navy. The festivities will be held at 
the Hotel Pennsylvania and will differ 
from previous parties sponsored by this 
92-year old ring concern, in that it will 
be dedicated primarily to the purpose 
of giving an enjoyable evening to men 
in the armed Seventy-five 
soldiers and sailors on leave in New 
York at the time will be the guests of 
honor. 


Christmas — din 
this vear_ will 
Wood & Sons 


services. 


In fact, the whole evening is being 
planned with the sole idea of bringing 
the greatest possible cheer and Christ- 
mas spirit to these men away from 
home. \ real old-fashioned Christmas 
dinner is in store for all those who at 
tend, and as an added attraction there 
will be professional entertainment, vari- 


ous games, contests, and dancing 
throughout. 
New Wholesale Firm 

Richard Polumbaum Co.. Room 532, 


630 Fifth Ave. has started business as 
wholesale jewelers, specializing in items 


of an exclusive nature. 

Mr. Polumbaum was for manv vears 
sales manager, and held other execu 
tive positions with the firm of J. J. 
Schmuckler & Son. He travelled from 


coast to coast and has wide acquaintance 
in the jewelry industry. 
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aviation watches, the interest which was 
born in the first World War having led 
him to campaign actively within the 
company towards the fullest coopera- 
tion with the infant airplane industry 
in 1918. 

He has long been a timing official for 
the National Aeronautic Association, 
and in this connection has officially 
timed many of the world’s most notable 


flights beginning with the Lindbergh 
solo flight across the Atlantic. He was 


at Le Bourget field in Paris upon Lind 
bergh’s arrival, and officially established 
the moment when the wheels of the 
Spirit of St. Louis touched the soil of 
France. 


Harvel on the Air Sponsors 
War Bonds as "'Best'’ Gift 


“Buy War Bonds now, get your 
vel Watch later,” Harvel urges on 
air, coast-to-coast. 

This is war, Harvel 
American public, and there are not 
available the watches that one can ob 
tain normally. This year, says Harvel. 
give the gift that’s timeliest, United 
States War Bonds and Stamps. 

According to H. H. Harteveldt. presi- 
dent of fHarvel Watch Co., comments 
from dealers all over the country are 
favorable. 


Har 
the 


reminds the 


most 


Greeting Card Manufacturer Offers 
Interesting Historical Calendar 


A calendar of exceptional interest, 
especially in times like these, with the 
nation at war, has been prepared, and 
is being distributed by White & Wyck 
off Mfg. Co., Holyoke, Mass., makers of 
high grade greeting cards and_ fine 
social stationery. 

This latest of the 39 annual calendars 
put out by this firm each year since 
1904, and the 2lst in the current series 
on educational subjects, the 1943 edition 


deals with famous heroes of American 
history. 

A page is devoted to each month, 
with the upper half occupied by a 


reproduction of a well known picture 
dealing with some noteworthy event in 
American history, and the lower half 
by the calendar for the month. On the 
back of each sheet is an_ interesting 








storv of the hero or the incident pic- 
tured on the front. Among the subjects 
are Washington at Valley Forge, John 
Paul Jones historic sea action, Perry 
at the Battle of Lake Erie, and so on. 

The calendar itself carries out the 
same general theme of famous Ameri 
cans, in that in addition to the conven 
tional arrangement of indicating the 
holidays and phases of the moon, the 
birthdays of famous Americans are also 
marked by a small portrait of the per- 
son whose birthday it is, set in the 
space for that day of the month, with 
his name and the year of his birth. 

The calendar is printed in an attrac 
tive sepia brown, measures 10 by 15% 
inches, and is fitted with a convenient 
hanger. Jewelers who have not already 
received a copy may obtain one without 
charge by dropping a line on a business 
letterhead to White & Wyckoff, Holy- 
oke, Mass., and mentioning this item in 
Jewevers Cirrcuniar-KEYSTONE. 


Fortune Magazine Features War 
Work of Watchmaster Manufacturers 


In a copyright article appearing in 
the November issue of Fortune, this 
magazine recites the findings of one of 
its writers in an investigation of the 
war efforts of American Time Products, 
Inc., manufacturer of the Watchmaster 
Watch Rate Recorder. 

Examples of the several instruments 
that American Time Products, Inc., are 
making for war duty are cited, includ- 
ing the machine-gun stethoscope. This 
instrument analyzes the performance of 
any rapid firing gun, producing printed 
records from which faulty mechanisms, 
oversized cartridges, irregular powder 
loadings and similar troubles, otherwise 
undetectable can be made known. The 
same instrument with certain changes 
can be used to,measure the speed and 
penetrating power of any shell or bullet 
at any given point in its flight. The 
margin of error is one one-hundred- 
thousandth of a second. 

The article mentions 
Timer,’ which measures 
speed from the ground so accurately 
that the distance covered in an hour's 
flight can be calculated to within one- 
tenth of a mile, although the actual tim- 
ing takes less than two seconds. 

President Charles Fetter and 
President Jack Heed disclose in 
Fortune article their problems in 
development of this machine. The ma- 
chine is so sensitive that on the first 
test models even the shadow of a pigeon 
flying overhead would register as though 
it were a plane, and throw the calcula- 
tions out of gear. However, a construc 
tional change eliminated this difficulty 
and consistent precision was the result. 

Messrs. Fetter and Heed, the article 
relates, were playing with a fragment of 
time, measuring exactly a millionth of a 
second, and they pondered over its pos- 


also a “Flight 
any plane’s 


Vice 
the 
the 


sible use, realizing that even lightning 
could not get far in that time. But 
they found a use for it in assisting At- 


lantic Ferry pilots through a contribu- 
tion of long-range weather forecasts. 
When a radiosonde is sent aloft by bal- 
loon it broadcasts signals at various 
altitudes as it ascends. The resulting 
message presents a complete story or 
temperature, humidity, air pressure, etc. 
However, if the code sequence is not 
precisely spaced the message becomes 
a conflicting jumble. Here, in synchro- 
nizing receivers and transmitters, the 
Microsecond solves the timing problem. 
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"Get a Piece of Sterling Now—Start 
Building Your Set a Little at a Time,” 
Wallace Ads Urge Teen-Age Girls 


Because the habits formed in youth 
are likely to be lasting ones, the cam 
paign of consumer advertising now be- 
ing run by Wallace Silversmiths is of 
importance to every jeweler—not only 
tur the immediate business it may bring 
them, but equally for the way in which 
it is designed to build jewelry store cus- 
tomers for the future. 

The ads are directed specifically to 
teen-age girls and urge them to start 
now to build that set of sterling flat- 
hence 


ware for the day a few years 
when they will be getting married. 
“Start with even a single tea-spoon if 


you wish,” the messages say, “but go 
to your jeweler with your mother now, 
select the pattern you like best, and 
experience the thrill of watching your 
treasure set grow as friends and rela- 
tives give you presents of additional 
pieces, or as you yourself add to it a 
bit at a time. 

“Building it this way the cost will be 
no burden—it won’t even prevent your 
buying War Bonds and Stamps, and it 
will give you a splendid start when that 
happy marriage day rolls around.” 

Here is a new approach to the prob 
lem of developing customers for fine 
sterling. Various jewelers from time 
to time have promoted the building of 
silver hope chests by young women of 
marriagable age—here is the first time 
that an effort has been made to start 
them so young—and on a national basis. 

Making young girls “sterling con 
scious,” and getting them at an early 
age into the habit of coming to the 
jewelry store as customers should go 
far toward instilling that appreciation of 
the niceties of living, which is so im 
portant to the jeweler, and should help 
to build a lasting and profitable rela- 
tionship between the jeweler and _ his 
customers of tomorrow. 

The advertisements, which are in full 
color, are illustrated by the noted artist, 
Russell Patterson, and are appearing 
in several of the leading national peri 
odicals, including Ladies’ Home Journal. 
American Magazine, and Colliers as well 
as a list of the “class” magazines. A 
reproduction of the first ad appears 
elsewhere in this issue as this month’s 
trade advertisement by Wallace. 


Elgin to Sponsor Holiday Shows 
Over Columbia Broadcasting System 
The Elgin National Watch Co., is to 


sponsor special two-hour holiday pro- 
grams over the full CBS network from 


4 to 6 P.M. (Eastern War Time) on 
Thanksgiving Day and Christmas Day. 
Elgin’s programs are planned as a 


salute to America’s fighting men. Top- 
flight stars from the’ entertainment 
world will headline the show in a two 


hour combination of music, comedy and 
drama. The Hollywood and radio actor, 
Don Ameche, is to act as master-of 
ceremonies for both broadcasts.  Flsie 
Janis, “sweetheart of the first AEF,” is 
just one of the many stars scheduled to 
appear on the Thanksgiving program. 
\ “Service Mother,” representing all 
American mothers who have given mem 


bers of their families to the armed 
forces, will send holiday greetings to 
the men in uniform. 

The “commercials” will be purely 


institutional in character. 
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"Something New Has Been Added" 


Something new in time 
been introduced over radio 
throughout the country by the 
Watch Co. 

They are time signals written into 
jingles and set to original music by the 
Kent & Johnson team, who created the 
predecessor of all musical radio com 
mercials, the famous Pepsicola jingle. 

In addition to the musical creations, 
Gruen introducing other sound 
effects into its commercials. An 
nouncements pertaining to Gruen’s war 
work use sounds which simulate’ the 
firing of guns on battleships and others 
similar to the engine roar of bombers. 
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Becken Issues New Catalog 


One of the few complete new 1945 
catalogs for the jewelry trade was 
issued last month by the A. C. Becken 
Co., Chicago. The book contains 500 
pages illustrating jewelry store mer- 
chandise for every department of a re 
tail store, including materials and sup 


plies. The book is handsomely bound 
in a red, white and blue cover and 
Should prove valuable to jewelers 


throughout the country. 


This Building Recommended 
For Diamond Cutting Shops 


Diamond cutters and polishers and 
diamond setters will find quarters that 
are ideally suited to their requirements 
in the building at 1650 Broadway, 
which occupies the entire block front 
from Broadway to Seventh Ave., at the 
corner of 5lst St. Several prominent 
New York diamond cutters are already 
located there. 

This modern 14-story structure has un 
obstructed north light, is convenient to 
the trade and is rapidly becoming a 
center for the diamond cutting, setting 
and polishing trades. 

Units of 250 square feet up to a full 
floor of 5,000 square feet are available 
in this building. Melvin Brown & Co., 
Inec., is the managing agent. 


McAvoy Resigns from Evans Case 


Harold A. MeAvoy announces his 
resignation from Evans Case Co. Mr. 
McAvoy’s latest position with this firm 
was New York manager, prior to which 
he was West Coast manager for ten 
vears, handling the complete lines of 
cases, compacts, handbags, ete. 


THE SHIPMENT WENT DOWN—BUT THE GOODS STOOD UP 


POST OFICE OEPANTENT 
POST OFFICE, HONOLULU, MAWAI 
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Unretouched photograph of the contents of the salt water soaked package of Krementz 
jewelry that came back from Hawaii in Auaust. 


The hardy sailor folk of old New 
England who “went down to the sea in 
ships” and came home with their salty 
yarns have nothing on a dramatic story 
that is currently told at Krementz & Co., 
Newark, N. J. 

\ large order of jewelry was shinped 
to Honolulu not long after Pearl Har 
bor. In August the shipment came back 
to Newark with the cancellation mark 
of the Honolulu Post Office. The pack 
age had obviously been submerged in 
the sea for some time—in fact the paper 
and boxes were still water soaked when 
they got back to the plant. 

How about the jewelry? does 


What 


like, you ask? Well, it takes 
a war to complete a water soaking test 
like this, and salt water to boot! In 
spite of the heavily damaged packaging 
ind obviously long sustained sea-soak 
ing, the jewelry is in excellent condition 
Ihe answer which has been advanced by 
the Krementz executives to account for 
the way in which the finish of the 
jewelry has stood this tough test, is the 
heavy overlay of 14 karat gold which is 
standard in Krementz jewelry. 

Jewelers in the neighborhood of 
Newark are invited to inspect this 
jewelry which was thrown up out of 
the sea in Job-like fashion. 


look 


that 


145 

















New War Developments May Affect Watch Imports, 
But the Swiss Will Try to Deliver the Goods 


\ strange mixture of elation and dis- 
may filled the hearts of American watch 
importers during November. The eta 
tion resulted from a realization that re- 
peated bombings of Genoa and Ameri 
can victories in North Africa were 
making it hot for the Axis. The dismay 
came from the same news: a realization 
that the events would apparently tend 
to diminish or delay imports of Swiss 
watches. 

Concrete facts backed up the appre 
hension of the importers. With the 
Genoa waterfront a shambles and Ger 
many tightening her grip on France, the 
problem of how the Swiss expected to 
get their watches to Lisbon assumed 
serious proportions. 


Swiss Plan Overland Route 

The picture was not totally black, 
No New York importers had 
word of curtailment = or 


however. 
any definite 
stoppages. And reaching New 
York from Switzerland indicated that 
the Swiss had established a_ Lisbon, 
Portugal-to-Switzerland motor-lorry ser 
vice. Consequently the Genoa set-back 


news 


appeared less serious. 
According to one informed source, 
Swiss ingenuity and diplomacy will see 
to it that America receives watches. 
Since Switzerland needs American and 
Canadian wheat and must provide trans 
portation, the America-bound trips will 
be able to carry watches. 
What form transportation 
ments will take cannot be 


arrange 
predicted. 


Each trip from Switzerland to Lisbon 
may, in fact, be over a new and different 
route. According to a spokesman, “they'll 
just have to sit down at the green table 
and work out a route. Perhaps it will 
no sooner be worked out than new war 
moves will make it useless. If that 
should occur, then another method will 
be devised. But rest assured, Swiss in- 
genuity will see to it that watches reach 
America—-they may be delayed, but 
they will come.” 


One Vessel Was in Genoa 

Mystery shrouds actual Swiss ship 
ping at the moment. ‘The Chasseral, a 
vessel under Swiss registry, was docked 
at Genoa during the worst of the raids. 
No civilian on this side of the water 
knows her fate or, indeed, whether she 
was loaded or not. But dark conjec 
tures can be made as to the former, in 
view of published accounts of the de 
struction of the Italian port. 

The S. S. St. Gotkhard was reported 
due at Baltimore Dec. 1 with a cargo of 
watches. No actual confirmation of 
the rumor was forthcoming, but various 
importers admitted that a ship was ex 
pected in early December, probably from 
Another rumor had two Swiss 
This, 
too, could not be confirmed, although 
one usually reliable source of informa 
tion admitted that a ship was scheduled 
to leave the Portuguese city in late 
November. 


Genoa. 
vessels leaving Lisbon Nov. 28. 


On this side of the water, another 





shift in the port of arrival, from Balti 
more to Philadelphia, was disclosed in 
November. ‘This was to be considered 
of little importance, according to one 
informed quarter, and merely indicated 
crowded harbor conditions in Baltimore. 


Credit Information Curtailed 


Eighteen monthly studies of the Bu- 
reau of Foreign and Domestic Com- 
merce have been discontinued for the 
duration, to help clear channels for war 
information. Among these is a review 
of jewelry store credit, which has been 
reported each month in JC-K. How- 
ever, the monthly analysis of jewelry 
store sales, also regularly featured in 
JC-K, will continue. 


Sister Takes Over Brother's Job 


When Kenneth Roland, watchmaker 
at Cannelton, Ind., was inducted into 
the Army, his sister, Louise Roland, 
quietly slipped into his place at the 
bench. A Registered Watchmaker, she 
saw in advance that someone would 
eventually have to take her brother's 
place, so she prepared herself for the 
job while he was away at the Elgin 
Watchmaker’s College. 


Use of Commercial Vehicles Curbed 


Drastic curtailment of the use of com 
mercial vehicles occurred Nov. 15 when 
Certificates of War Necessity, to be dis 
played on each car truck or conveyance, 
governed maximum mileage and mini 
mum loads. 











ORRY, but we won’t be able to 
solve any more CIVILIAN shav- 
ing problems until after the war. 
The Rolls Safety Razor, with 
its ONE hollow-ground, Sheffield 
Steel blade, is now available only 
to U.S. Post Exchanges and Ships 
Service Stores. 
We regret that this restricted 


output will disappoint many thou- 
sands of civilians. However, the 
demand on the part of our soldiers, 
sailors and marines for this com- 
»lete shaving instrument, with its 
aie and strop in a compact, con- 
venient case, is constantly grow- 
ing. We are sure you would want 
us to serve our armed forces first. 


When your Rolls Razor needs service or adjustment, send us your 
complete instrument. This will enable us to check all parts and 


operations, thus assuring many more years of trouble-free shaving. 
ROLLS RAZOR, INC. — Sales & Service —342 MADISON AVENUE, N.Y.C. 
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/ ITHIN the past month the*shadow of a new threat has fallen over the 
jewelry business—a threat that is perhaps the most dangerous of all the 
many perils that the industry has had to face. 

This latest danger is the proposal by the War Production Board to forbid 
the use of copper for the alloying of gold and silver. Such an order was actu- 
ally issued last month in the form of a WPB “directive”, and, though ‘an exten- 
sion of the deadline has been granted, the threat of stoppage has been only 
postponed—not removed. If the use of copper for alloying is prohibited, the net 
result is the same as forbidding the use of gold or silver, since both must be 
alloyed to be of practical use, and the alloying cannot be done without copper. 
It’s hardly necessary to draw diagrams to show what that would do to the jewelry 
business. 

If such action is really necessary to the war effort no patriotic American 
can oppose it, no matter what the effect upon him or his business may be. But 
is it really necessary—or even desirable? 

Let’s look at the facts. First of all, the yearly supply of copper in this 
country is now about 2,500,000 tons. It requires only four and one-half tons to 
alloy all the gold of 14-Kt. quality or better that is used for all purposes in an 
entire year. It’s a little difficult for us to believe that out of two and one-half 
million tons it is impossible to spare four and one-half tons for civilian use. 

As for permitting it to be used for this particular purpose, consider this: 
Those four and one-half tons of copper make possible the manufacture of jewelry 
with a retail value of $200,000,000, whose sale puts $20,000,000 into the U. S. 
Treasury through the retail jewelry tax alone—to say nothing of the additional 
revenue to the Government through personal and corporate income taxes, pay 
roll taxes, and the purchase of war bonds by the thousands upon thousands of 
jewelers and their employees. 

It also means that $200,000.000 of that “inflationary gap” which OPA is so 
concerned about, is absorbed by the purchase of this jewelry. thus easing the 
inflationary problem to that extent without in any way interfering with the pro- 
duction of war materials. 

Considering all those things, and considering that there is no way in which 
either the jewelry manufacturing plants or the retailers who would be forced out 
of business could be used in the war effort, it is difficult to see how this micro- 
scopic amount of copper could be employed with more benefit to the Government. 

To a somewhat less degree, what we have said about gold also applies to 
silver. 

It is sometimes argued in Washington that if every activity is abolished which 
does not directly produce or distribute war goods or civilian necessities, the war 
effort will in some way be benefited. Maybe so, but in this instance, at least, the 
benefits from a going industry look greater than anything that could be gained by 
first wrecking it and then trying to do something with the pieces. 

Perhaps an organized protest by retailers along these lines. added to the 
arguments which the manufacturers have presented. might help to clear up some 
of the official thinking. 
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We here at Oneida are naturally extremely proud of this citation 
—and fully aware of the great responsibility which it places upon us 


for future accomplishments. 


You. who know us personally, are as conscious as we are of what 
it has meant to our group, to turn from our life’s work and convert into 
makers of war materials. It is gratifying, however, to know that we have 


accomplished this unhappy task with such speed, precision and efficiency. 


As we now pledge to our Government to continue those efforts, 
we do also pledge to you and our many friends that we will carry this 
same determination into a resumption of normal peacetime business . . . 
when this war is finished. We hope that when that time comes you will 


give us your “E” also for that. 


ONEIDA LTD. 








